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Abstract:

Online copyright enforcement, in the form of either direct action against the supply- side (via website
shutdowns) or the demand-side (via individual lawsuits against users), has not been very effective in
reducing piracy. Regulators have therefore put forward the so called “follow the money” approach.
Because the main source of revenue for infringing websites often comes from online advertising, the
idea is that cutting access to advertisers could lower the financial incentives for website owners.

In this paper, we aim to provide systematic evidence on the effectiveness of such a policy. We have
collected data on the advertising services associated with a large number of piracy websites and
corresponding set of legitimate “placebo” websites before and after the first steps of a self-regulatory
effort in the European Union went in place. Preliminary results suggest that advertising services indeed
reduce their activities on piracy websites, however only those that are most likely to be directly affected
by the regulation.



