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Preliminary Remark

The Socio-Economic Panel (SOEP) is conducted by infas Institute for Applied Social
Sciences on behalf of the German Institute for Economic Research (DIW Berlin). This
report outlines the key steps involved in the empirical implementation and execu-
tion of the 2024 survey wave for the sub-study SOEP-IS. The survey was conducted
using a mixed-mode design. All survey documents used are documented in the ap-
pendix.

infas Institute for Applied Social Sciences
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1.1 Gross Sample

The gross sample for the 2024 survey is based on the results of the previous year's
wave. In principle, all active participants (households and household members)
from the previous wave as well as the temporary dropouts from this wave - i.e.
those who suspended their participation in 2023 - are asked again in 2024 to par-
ticipate in the study. Households or individuals who indicated in 2023 that they
are no longer willing or able to support the study in the subsequent waves, on the
other hand, will no longer participate in the study and do therefore not receive
another invitation. In contrast to SOEP-CORE and the IAB-BAMF-SOEP Survey of
Refugees, only adult household members (born up to 2006) are surveyed in SOEP-
IS.

Table 2 provides an overview of the subsamples of SOEP-IS 2024. These subsam-
ples go back to 1998 with E1 and E2, at that time still part of SOEP-CORE. The latest
refreshment sample of 2023 was only surveyed in CAWI and is relevant in terms
of this year's design (see Chapter 1.2.1.1).

Table 2 Overview of the Subsamples (E1-E2, 11-17)

Identifier | Subsamples Year of initial survey Language
El Supplementary 1998/PAPI 1998 German
E2 Supplementary 1998/CAPI 1998 German
11 Innovation sample 2009 2009 German
12 Supplementary Innovation sample 2012 2012 German
13 Supplementary Innovation sample 2013 2013 German
14 Supplementary Innovation sample 2014 2014 German
15 Supplementary Innovation sample 2016 2016 German
16 Supplementary Innovation sample 2020 2020 German
17 Supplementary Innovation sample 2023 2023 German

Source: infas

As a result, 4,490 households formed the gross sample for the 2024 survey wave
(see Table 3). Of these, 3,654 belonged to the repeatedly surveyed households and
836 households to the temporary dropouts group. The table also presents the
number of households included in each subsample. The smallest subsamples
were E1 and E2 comprising n=81 and n=68 respectively. All remaining subsamples
ranged from n=402 households in I4 to n=1,731 households in sample I7.
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Table 3 Panel Status of Households Before the Start of the 2024 SOEP-REF Sur-
vey Wave by Subsample (E1-E2, 11-17)

Total E1 E2 n 12 13 14 I5 16 17
Household
Level

abs. in% abs. in% abs in% abs in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in%
f;;’;le. 4,490 | 100.0 81 | 100.0 68 | 100.0 | 420 | 100.0 | 402 | 100.0 | 426 | 1000 | 366 | 100.0 | 405 | 100.0 | 591 | 100.0 | 1,731 | 100.0
Participat-
inghouse- | 3654 | 814 59| 728 50| 735| 273| 650| 263| 654 | 289 | 67.8| 270| 738| 279| 689 | 440| 745 | 1,731 | 100.0
holds for
next wave
Lempc’rary 836 | 186 22| 272 18| 265 | 147| 350| 139| 346 | 137 322 9% | 262| 126| 311| 151 | 255
ropouts

Source: infas, own calculation
*Addresses at the beginning of the field

Table 4 shows the household size, i.e. the number of members in a household.
Overall, the proportion of households with one person is 31.3 percent, with two
persons living in 39.9 percent of households. Accordingly, more than a quarter of
the households in the gross sample consist of three or more members (28.8 per-
cent). This proportion varies among the subsamples, with subsamples I1 (21.8 per-
cent), 14 (22.2 percent) and I3 (23.4 percent) having the lowest share in households
with three or more inhabitants. In contrast, subsamples 16 (33.4 percent) and 17
(33.5 percent) are showing the highest proportions in all subsamples. Accordingly,
the proportion of single-person households is highest in subsample 14 at 45.1 per-
cent and lowest in subsample 17 at 22.2 percent.
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Table 4 Gross Sample by Household Size - Differentiated by Subsamples (E1-
E2,11-17)

Household | Total El E2 11 12 13 14 15 16 17

Size abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs in%
GrossI 4,490 | 100.0 81 | 100.0 68 | 100.0 420 | 100.0 402 | 100.0 426 | 100.0 366 | 100.0 405 | 100.0 591 | 100.0 | 1,731 | 100.0
1 3 1,404 313 36 444 27 39.7 173 41.2 145 36.1 169 39.7 165 45.1 165 40.7 139 235 385 222
2 1,793 39.9 24 29.6 24 353 155 36.9 141 35.1 162 38.0 120 32.8 146 36.0 254 43.0 767 443
3 598 133 10 12.3 5 7.4 43 10.2 51 12.7 43 10.1 39 10.7 45 111 84 14.2 278 16.1
4 499 111 9 111 10 14.7 30 7.1 42 10.4 39 9.2 29 7.9 41 10.1 83 14.0 216 125
5+ 196 4.4 2 25 2 29 19 4.5 23 5.7 13 3.1 13 3.6 8 2.0 31 5.2 85 4.9

Source: infas, own calculation
*Addresses at the beginning of the field

Tables 5 and 6 present the distribution of the gross sample categorized by regional
characteristics. The respective shares of all federal states correspond approxi-
mately to the population distribution in the Federal Republic of Germany. The
same applies to the distribution by political municipality size class. Examining
the subsamples reveals slight deviations in this regard.
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Table 5 Gross Sample by Federal State and Subsample (E1-E2, 11-17)
Total E1l E2 11 12 13 14 15 16 17
Household
Level
abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in%
Gross
4,490 | 100.0 81 | 100.0 68 | 100.0 420 | 100.0 402 | 100.0 426 | 100.0 366 | 100.0 405 | 100.0 591 | 100.0 | 1,731 | 100.0
Schleswig-Hol-
stein 129 29 2 25 2 29 7 1.7 19 4.7 15 35 7 1.9 11 27 21 3.6 45 2.6
Hamburg
97 22 2 25 1 1.5 3 0.7 13 3.2 4 0.9 9 25 20 4.9 10 1.7 35 2.0
Lower Saxony
496 11.0 7 8.6 10 14.7 61 14.5 44 10.9 55 129 42 115 40 9.9 45 7.6 192 111
Bremen
30 0.7 - - - - 4 1.0 2 0.5 3 0.7 2 0.5 5 12 5 0.8 9 0.5
North Rhine-
Westphalia 889 19.8 20 247 14 20.6 86 20.5 75 18.7 93 218 94 257 70 173 87 14.7 350 20.2
Hesse
347 7.7 2 25 3 4.4 31 7.4 19 4.7 40 9.4 19 5.2 48 11.9 40 6.8 145 8.4
Rhineland Pa-
latinate 195 43 1 12 2 29 7 17 23 5.7 21 49 20 5.5 28 6.9 20 34 73 4.2
Baden-
Wuerttemberg 562 125 9 111 4 5.9 43 10.2 47 117 39 9.2 38 104 42 10.4 70 118 270 15.6
Bavaria
692 15.4 14 173 13 19.1 65 155 67 16.7 59 13.8 48 131 58 143 89 15.1 279 16.1
Saarland
39 0.9 - - 1 15 - - 5 12 3 0.7 4 11 5 12 7 12 14 0.8
Berlin
222 4.9 3 3.7 2 29 19 4.5 17 4.2 27 6.3 16 4.4 20 4.9 22 3.7 96 55
Brandenburg
161 3.6 2 25 1 15 21 5.0 13 3.2 13 31 15 4.1 9 22 31 52 56 3.2
Mecklenburg
Western Pom- 111 25 1 12 - - 13 31 11 27 6 14 16 4.4 12 3.0 25 4.2 27 16
erania
Saxony
272 6.1 5 6.2 5 74 32 76 32 8.0 24 5.6 21 5.7 15 3.7 59 10.0 79 4.6
Saxony-Anhalt
132 29 11 13.6 3 4.4 15 3.6 6 15 13 3.1 9 25 7 1.7 29 4.9 39 23
Thuringia
116 2.6 2 25 7 10.3 13 3.1 9 2.2 11 2.6 6 1.6 15 3.7 31 52 22 13

Source: infas, own calculation

*Addresses at the beginning of the field
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Table 6 Gross Sample by Political Municipality Size Class- Differentiated by
Subsamples (E1-E2, 11-17)

Total El E2 11 12 13 14 I5 (3 17
Household
Level

abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in% abs. in%

Gross sample
4,490 | 100.0 81 | 100.0 68 | 100.0 420 | 100.0 402 | 100.0 426 | 100.0 366 | 100.0 405 | 100.0 591 | 100.0 | 1,731 | 100.0

Fewer than

2.000 inhab- 192 4.3 6 7.4 2 29 22 5.2 36 9.0 27 6.3 16 4.4 15 3.7 27 4.6 41 2.4
itants

2.000 to

5.000 inhab- 409 9.1 5 6.2 4 5.9 20 4.8 44 10.9 33 7.7 38 104 41 101 66 11.2 158 9.1
itants

5.000 to

20.000 in- 1,156 25.7 13 16.0 22 324 121 28.8 102 25.4 110 25.8 82 224 88 217 164 27.7 454 | 262
habitants

20.000 to

50.000 in- 821 18.3 21 259 17 25.0 79 18.8 62 15.4 67 15.7 66 18.0 70 173 115 19.5 324 18.7
habitants

50.000 to

100.000 in- 412 9.2 9 111 1 15 33 7.9 44 10.9 43 10.1 28 7.7 38 9.4 56 9.5 160 9.2
habitants

100.000 to

500.000 in- 636 14.2 10 123 12 17.6 61 145 48 119 61 143 65 17.8 49 121 77 13.0 253 146
habitants

More than

;5]03-000 in- 820 18.3 16 19.8 10 14.7 80 19.0 64 15.9 77 18.1 66 18.0 89 22,0 82 139 336 19.4
abitants

Source: infas, own calculation
*Addresses at the beginning of the field

The availability of a telephone number increases the likelihood of successfully es-
tablishing contact with the households. As shown in Table 7, in 82.0 percent of
households in the gross sample at least one telephone number is available. This
proportion remains high across most of the subsamples ranging from 92.3 percent
in IS to 98.8 percent in E1, with the exception of subsample 17 showing a notably
lower availability of 61.5 percent. This is because this subsample was extracted
from the population register in 2023 and only CAWI surveys were conducted. Un-
derstandably, most deviations occur in the subsamples with the fewest cases at
the gross level.
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Table 7 Telephone Numbers in the Gross Sample - Differentiated by Subsam-
ples (E1-E2, 11-17)
Total El E2 11 12 13 14 I5 16 17

Household
Level

abs. in% abs. in% abs. abs. in% abs in% abs. in% abs. in% in% abs. in% abs. in% abs. in%
Gross
sample 4,490 | 100.0 81 | 100.0 68 | 100.0 420 | 100.0 402 | 100.0 426 | 100.0 366 | 100.0 405 | 100.0 591 | 100.0 | 1,731 | 100.0
Phone
number 3,681 82.0 80 98.8 66 97.1 402 95.7 386 96.0 410 96.2 349 95.4 374 923 550 93.1 | 1,064 61.5
known
Phone
number 809 18.0 1 1.2 2 29 18 4.3 16 4.0 16 3.8 17 4.6 31 7.7 41 6.9 667 38.5
unknown

Source: infas, own calculation
*Addresses at the beginning of the field
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1.2 Design

1.2.1.1 Mixed-mode Design

In the 2024 SOEP-IS survey wave, as in the previous year, data collection was con-
ducted using a mixed-mode approach, combining both face-to-face interviews via
CAPI? (Computer Assisted Personal Interviewing) and web-based interviews via
CAWI (Computer Assisted Web Interviewing). Additionally, the study design was
expanded to include a newly introduced mode: CALVI (Computer Assisted Live
Video Interviewing). In depth information about this new mode can be found in
Chapter 2 of this report.

Figure 1 Experimental Mixed-mode Design (E1-E2, 11-17)

Panel samples from prior survey wave Refreshment sample from prior survey wave

(recruited before 2023) (recruited in 2023)

50 % 50 % e 25% 75 % @

Start mode

infas

Source: infas

The new mode was implemented experimentally by assigning each household in
the gross sample to one of 4 groups, 2 control groups and 2 experimental groups
(see Figure 1).

50 percent of the households in the panel that had already been recruited before
2023 were assigned to CALVI as the starting mode (E1), with the option of switch-
ing to CAPI. It was then possible to switch from CAPI to CAWI. The remaining 50
percent were assigned to the CAPI mode (C1) with the option to switch to CAWI
mode. During the field a switch to CALVI was also implemented. Households that
were recruited as part of a refreshment sample in 2023 were also divided into two
groups. 25 percent of those households were assigned CALVI as the starting mode

2|n the face-to-face interviews, it was also possible to switch to CASI (Computer Assisted Self-administered Interview). In
CASI, the respondent completes the questionnaire themselves on the interviewer's tablet.
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(E2), with the option to switch to CAWL A further 75 percent were assigned the
CAWImode (C2), but no switch to another mode was planned here.

In regard to the face-to-face field, if a target household did not wish to participate
in a face-to-face interview (CAPI), a switch to CAWI could be offered. This switch
to CAWTI at the household level was also possible before the household matrix was
processed by the head of household. If the head of household had requested this
switch, it applied to the entire household. A switch from the CAWI field (back) to
the face-to-face field was not possible. Apart from this, the other household mem-
bers were also able to switch from CAPI to CAWL

If it was not possible to conduct a face-to-face individual interview with respond-
ents (e.g. due to their state of health, because they could not be reached for an
interview during the fieldwork phase or because the respondents wished to be
interviewed in a different way), these persons could also take part in the web sur-
vey (CAWI). A letter as well as an accompanying e-mail with access to the web
survey were then sent centrally by infas to the respective respondent.

Households not reached in the face-to-face field received a letter after six contact
attempts asking them to update their contact details if they had changed in the
meantime. Households that did not respond to this letter within at least three
weeks received a conversion letter and an accompanying e-mail. This letter con-
tained the access data for the appointment booking tool with a request to conduct
a video interview, as well as the access data for the web survey.

In contrast to the change of survey mode at the request of a respondent, a switch
to CAWTI took place automatically if respondents in the household were temporar-
ily absent. The same happened in the case of other reasons for refusal (no time, no
desire, etc.) or for respondents who could not be reached - such cases also received
the conversion letter described above, along with an accompanying e-mail both
containing access data for CALVI (appointment booking tool) and CAWI (web sur-

vey).

The procedure for households starting directly in CAWI was as follows: First, only
the head of the household received the advance letter and an accompanying e-
mail with the entry link to the web survey. In this web survey, he or she was first
asked to answer the self-administered household matrix, followed by the individ-
ual interview with the head of household. The other persons in the respective
household were only invited to take part in the web survey once the head of
household had successfully completed the household matrix. Without a com-
pleted household matrix, the other household members were not invited to the
survey.

All non-responding households and individuals who received the advance letter
received a total of up to three reminders (mail incl. accompanying e-mail) in the
CAWL. The first two reminders were sent at least four weeks apart. The last re-
minder was sent shortly before the end of the fieldwork. A switch from the CAWI
field to the face-to-face field was not possible for those households.

The approach in CALVI was fundamentally different. To ensure that participants
had sufficient appointments available for booking a video interview, the gross
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Table 8 Overview of Survey Instruments (E1-E2, 11-17)
Survey Instrument Content
Household Matrix Making contact

Identifying the respondents for the household (head of household =
person who is most familiar with the household's concerns)
Recording the composition of the household and the relationships
between the members as well as identifying the respondents for
the individual questionnaire

Household Questionnaire Questionnaire for the head of household: questions concerning the
household as a whole

Individual Questionnaire Questions on the situation of each person up to birth year 2006 in
the household - the majority of the innovative modules are inte-
grated in this questionnaire

Biography Questionnaire Questions on the biography of first-time respondents (up to birth
year 2006)

Integrated Child Questionnaire Questions about the child's personality and development (birth
year children from 2013) - the interviewee is always the head of
household

Residential Environment Question- | Questions on the residential environment - for all households in the
naire gross sample, i.e. regardless of whether they were reached and/or
an interview was conducted in these households.

Source: infas

Household Matrix

The composition of a household is recorded using an electronic tool, the household
matrix. This matrix provides an overview of all individuals listed in the previous
interview and is used to confirm with the head of household who still resides in
the household, who has moved out, and whether any new individuals have
moved in. In addition to updating the household composition, the relationships
between household members are also reviewed and completed.

Household Questionnaire

The household questionnaire included questions about the entire household. It
was therefore essential that this interview was conducted with a person who was
familiar with all aspects of the household. The requirement here was that the in-
terview should be conducted with the person previously identified or appointed
as head of household. The household questionnaire was a shortened version of
the SOEP-CORE household questionnaire. As in SOEP-CORE, the household ques-
tionnaire includes topics such as the housing situation, the income and expendi-
ture situation, household management and the asset situation.
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Individual Questionnaires

To complete the survey of a household, individual interviews with the household
members had to be conducted. In addition to the household questionnaire, several
other instruments were aimed at individuals in the household:

Individual questionnaire

Biography questionnaire

Integrated child questionnaire

Innovative modules (integrated into the individual questionnaire)

W R

While the child questionnaire had to be completed by the head of household,
other questionnaires were addressed directly to the respondents, i.e. household
members who were born in the year 2006 or earlier.

Individual Questionnaire

The individual questionnaire has been administered annually since the first suz-
vey wave. It had to be completed by all household members born in 2006 or ear-
lier. This instrument covered topics such as current life situation, employment,
health, attitudes, and political orientation. Most of the innovative modules were
integrated into thematically appropriate sections of the questionnaire. In SOEP-
IS, the individual questionnaire also includes so-called "rotating modules", which
- unlike the innovative modules - are a fixed part of this questionnaire but vary
from year to year.

Biography Questionnaire

The biography questionnaire is administered only once per interviewee to collect
important biographical data. Among other things, it covered origin, parents, sib-
lings, children, and partnerships. The questionnaire was aimed at new, adult
household members born in 2006 or earlier. It was also aimed at household mem-
bers who were completing the individual questionnaire for the first time, such as
those who have recently turned 18 or will reach that age during the current year.
The biography questionnaire was also aimed at respondents whose biographical
data had not been collected in any of the previous survey waves. If administered,
the questionnaire was presented immediately after the individual questionnaire
and was thus not perceived by respondents as a distinct or separate component.

Integrated Child Questionnaire

The integrated child questionnaire contained questions about children living in
the household who were born in 2013 or later and was answered by the head of
the household. It included questions about the child's personality, development,
and care situation. In case of children born in 2024 several questions about the
pregnancy were also asked.
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itself, such as which device was used to conduct the interview or whether the
camera was activated. The questions in Module 4 were only answered by the in-
terviewers and focused on the interview in retrospect, including the occurrence of
technical problem:s.

The following modules differed from the other innovative modules:

Module 8 (Kantarci) was about pensions. Respondents were randomly shown dif-
ferent pension models, which varied in terms of retirement age and pension
amount, among other things. Models with partial retirement with varying in-
come levels and working hours were also presented. Respondents were asked to
compare these different pension models and choose which one they would prefer.

Since this module contained a lot of text and the various pension models were
presented in tabular overviews, it had to be answered in CAPI on the interviewer's
laptop by the respondent himself. In CALV], the screen was transmitted while this
module was being processed. This allowed the respondents to read the content
themselves, but the answers were still listed by the interviewer.

Module 10 (Hipp2) was a vignette study about promotions. Respondents were
asked to rate on a ten-point Likert scale how decisive diligence, intelligence, and
professional skills were in the promotion of this fictitious person. They were also
asked to rate on a ten-point scale how fair this promotion was.

This module was already part of SOEP-IS 2022 and replicated in this survey wave.
This time, the procedure for creating the vignettes differed. First, 144 decks (72
decks * 2 genders) with 4 vignettes each were created. These decks contained de-
scriptions of four fictitious persons. Since the vignettes per deck were to be pre-
sented in random order, all possible sequences of vignettes per deck (n=24) were
created. This resulted in 3456 combinations of vignettes (144 * 24) and each person
in the gross sample was assigned one of these vignette combinations. New per-
sons and persons from split households received one of these vignette combina-
tions at random.

As described above, this module was also completed by the respondents them-
selves in CAPIL In the CALVI interview, the screen was also transmitted for this
module.

1.2.1.3 Contacting and Communication

Several dispatch strategies were employed during the fieldwork to optimize the
completion of both household and individual interviews.The content of these
measures is presented below and their impact in the field is described in each case.

In this survey wave, each measure was accompanied by a letter sent by mail and
a corresponding e-mail, provided that the respondent had given their e-mail ad-
dress. The e-mails were sent approximately five days after the corresponding
postal letter and referred explicitly to it. They thus served as a reminder, but also
made it easier to participate, as the respondent could click directly on the web
survey link.
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They received an additional 20 euros if they completed the interview within four-
teen days of the initial contact (CAWI) or if they had scheduled the appointment
thatled to the interview being completed within fourteen days of being contacted
(CAPI/CASI) or receiving the advance letter (CALVI).

Non-contact Letter

The non-contact letter was a measure that was used if the household could not be
reached. Households received this letter by mail and e-mail if they could not be
reached after at least six contact attempts. In this letter, the persons were in-
formed of the unsuccessful contact and asked to contact infas by telephone or e-
mail or to update their contact details using an online address tool (OAT). These
letters were sent from week 50 2024 in a two-week cycle.

As can be seen in Table 10 this letter was sent to a total of 77 households during
the fieldwork phase. Of these, only 3 heads of households completed their inter-
view in CAPL

Conversion Letter

From calendar week 2 2025, conversion letters were sent by mail every two weeks
at the household level. These letters were sent to those in the CAPI field who had
softly refused or received a non-contact letter about three weeks ago without re-
sponding. The conversion letter contained the access data for the web survey as
well as the access data for the appointment booking system. Respondents were
therefore asked to participate in either CAWI or CALVI.

Table 11 shows that out of n=123 conversion letters sent on the household level,
n=5 (4.1 percent) led to the completion of the interview. It should be noted here
that the target group for this measure was persons who were very difficult to
reach or very difficult to motivate.
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Shortly before the end of the fieldwork, in calendar week 12 2025 the conversion
letter was sent by e-mail to 468 CALVI heads of households, who had not partici-
pated until now. Of these, 5.8 percent completed their interview in CAWL

Table 10 Result of the Measures of SOEP-IS 2023 at Household Level (E1-E2, 11-

17)
CAPI CAWI CALVI Not Total
completed

Advance letter CAWI abs. _ 155 _ 1,643 1,798
(mail) -

in - 8.6 - 91.4 100.0
Advance letter CAWI abs. _ 436 _ 633 1,069
(e-mail) -

in - 40.8 - 59.2 100.0
Advance letter CALVI abs. 1 _ 13 1,572 1,586
(mail) -

n 0.1 - 0.8 99.1 100.0
Advance letter CALVI abs. 1 5 119 1,110 1,235
(e-mail) -

n 0.1 0.4 9.6 89.9 100.0
Non-contact letter abs. 2 _ _ 75 77
(mail) -

in 2.6 - - 97.4 100.0
Non-contact letter abs. 1 _ - 50 51
(e-mail) -

n 2.0 - - 98.0 100.0
Conversion letter abs. _ 5 _ 118 123
(mail) -

in - 4.1 - 95.9 100.0
Conversion letter abs. _ 27 _ 441 468
(e-mail) -

in - 5.8 - 94.2 100.0
CAWI-switch letter abs. - 12 _ 28 40
(mail) -

in - 30.0 - 70.0 100.0
First Reminder (mail) | 205 - 33 11 2,219 2,263

in - 15 0.5 98.1 100.0
First Reminder (e-mail) | 205 3 36 22 1,302 1,363

in 0.2 2.6 1.6 95.5 100.0
Second Reminder abs. 82 81 6 1,813 1,982
(mail) -

in 4.1 4.1 0.3 915 100.0
Second Reminder abs. 83 62 5 948 1,098
(e-mail) -

n 7.6 5.6 0.5 86.3 100.0
Third Reminder (mail) abs. 9 22 - 1,328 1,359

in 07 16 - 97.7 100.0
Third Reminder abs. - 32 i, 814 846
(e-mail) -

in - 3.8 - 96.2 100.0
Reminder CAWI abs. R 4 - 255 259
(e-mail) -

n - 1.5 - 98.5 100.0

Source: infas, own calculation
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CAWI-switch Letter

The CAWI-switch letters were sent out on a weekly basis from calendar week 49
2024. All respondents who had requested further processing in CAWI during their
CAPI or CALVI interview received the access data for the web survey with the
switch letter. The web survey link was also printed in the letter, and the web sur-
vey could also be accessed directly via QR code. In CAPI and CALVI], the head of the
household could also initiate a switch to CAWI for the entire household.

Table 10 shows that at household level n=40 switch letters by mail were sent dur-
ing the fieldwork phase. Around a third (30.0 percent) of the switch letters re-
sulted in the completion of the interview.

At the individual level, the CAWI-switch letter was sent to a total of 212 persons
(see Table 11). Almost half of those (49.1 percent) of those resulted in the comple-
tion of the individual interview.

Reminder Mailings

A total of three reminders were sent out at the household and individual level,
both by mail and e-mail, according to the logic described above.

These reminders were sent to all households and individuals who had started
CAWI and CALVI but had not yet fully participated or had refused to participate.
All households and individuals who had switched from CAPI or CALVI to CAWI
also received these reminders.

There were different versions of the first and second reminders for the CAWI and
CALVIfield. All households and individuals who started in CAWIreceived the web
survey link again. Likewise, all households and individuals who started in CALVI
received the access data for the appointment booking tool again. The second
CALVI reminder also included the web survey link to offer an alternative way to
participate.

There was no CALVI version of the third reminder, as all households and individ-
uals from CALVI had already switched to CAPI and CAWI by the time it was sent
out.

First Reminder Letter

Regarding CAWI, the reminders were sent to respondents who had either not yet
started the web survey or had interrupted it. It was also sent to individuals and
households of CALVI mode if they had not yet booked an appointment or if their
booked appointment had not happened.

This reminder letter was sent every two weeks from calendar week 48 2024. In
CALV], one person received their reminder letter at the earliest three weeks after
the initial letter was sent. In CAWI, the interval between sending the initial letter
was four weeks.
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On the household level the first reminder was sent out to 2,263 heads of house-
hold per mail, 60 percent of those also received the first reminder by e-mail (see
Table 10). As a result of the reminder by mail, a total n=44 (1.9 percent) those com-
pleted the household interview, n=33 in CAWI and n=11 in CALVL In contrast, 61
heads of household (4.5 percent) participated after receiving the e-mail reminder
letter, n=3 in CAPI (after switch), n=36 in CAWI, and n=22 in CALVIL.

The first reminder letter was sent to 1,032 persons by mail and to 180 of those by
e-mail (see Table 11). As a result of this reminder, a total n=119 persons (11.5 per-
cent) those took part, n=104 in CAWI and n=1 in CAPI and n=10 in CALVIL.

Second Reminder Letter

The second reminder letter was sent every two weeks from calendar week 50
2024. This reminder was sent by mail to all respondents and households in CAWI
who had not yet fully participated and had not yet refused to participate. Also, it
was sent to individuals and households of CALVI mode if they had not yet booked
an appointment or if their booked appointment had not happened.

On the household level the second reminder letter was sent by mail to 1,982 heads
of household, 1,098 of those also received the e-mail reminder. Altogether n=165
(8.3 percent) of whom took part in the survey in CAPI, n=143 (7.2 percent) in CAWI
and n=11in CALVI (0.6 percent). On the individual level this reminder was sent by
mail to 647 persons. A total of 80 repondents then completed the personal inter-
view, n=78 (12,1 percent) in CAWI und n=2 in CALVI (0.3 percent).

Third Reminder Letter

The third reminder was sent in calendar week 14 and week 16 2024, i.e. towards
the end of the field period. This reminder again was sent to all respondents who
had switched to CAWI or were converted to CAWI and who had not yet fully par-
ticipated and had not yet refused to participate.

On household level, the third reminder was sent by e-mail to n=1,359 heads of
households, 846 of those also received this reminder per e-mail (see Table 10). Of
these, 54 heads of households took part in CAWI and nine in CAPL

At the individual level, 418 persons were contacted by mail and 107 of them by e-
mail. A total of 82 (19.6 percent) of them completed their individual interview, 80
in CAWI and 2 in CAPI. This third reminder proved to be very successful, as most
participants had already been reminded several times.
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infas

Table 11 Result of the Measures of SOEP-IS 2024 at Individual Level (E1-E2, 11-
17)
CAPI CAWI CASI CALVI Not Total
completed
Advance Letter |abs. 434 41 - - 1,423 1,898
CAPI (mail)
in 22,9 2,2 - - 75,0 100,0
Advance Letter |abs. 295 10 2 - 596 903
CAPI (e-mail)
in 32,7 1,1 0,2 - 66,0 100,0
Advance Letter |abs. - 377 - - 668 1,045
(CAWCAWI
(mail) in - 36,08 - - 63,92 100
Advance Letter |abs. - 85 - - 102 187
CAWI (e-mail)
in - 45,45 - - 54,55 100
Advance Letter |abs. 5 25 - 45 479 554
CALVI (mail)
in 0,9 4,5 - 8,1 86,5 100,0
Advance Letter |abs. 1 15 - 18 96 130
CALVI (e-mail)
in 0,8 11,5 - 13,9 73,9 100,0
CAWI-switch abs. - 104 - - 108 212
Letter (mail)
in - 49,1 - - 50,9 100,0
First Reminder |abs. 1 84 - 10 937 1,032
(mail)
in 0,1 8,1 - 1,0 90,8 100,0
First Reminder | abs. - 24 - - 156 180
(e-mail)
in - 13,3 - - 86,7 100,0
Second Remin- | abs. - 60 - 1 586 647
der (mail)
in - 9,3 - 0,2 90,6 100,0
Second Remin- | abs. - 18 - 1 74 93
der
(e-mail) in - 19,4 - 1,1 79,6 100,0
Third Reminder |abs. - 34 - - 384 418
(mail)
in - 8,1 - - 91,9 100,0
Third Reminder |abs. 2 46 - - 59 107
(e-mail)
in 1,9 43,0 - - 55,1 100,0

Source: infas, own calculations

Page 29



Wave Report - Socio-Economic Panel (SOEP) 2024 i"fas

1.2.1.4 Interviewer Deployment

Due to the complex requirements of the study, the careful selection and training
of interviewers was essential. All interviewers selected for this study were re-
quired to complete a comprehensive training program prior to the start of field-
work. This program consisted of a preparation phase, participation in either a dig-
ital or in-person training session, and a follow-up phase.

To accommodate interviewers with varying levels of prior experience, the train-
ing program was tailored to two distinct groups: those with previous experience
in conducting SOEP interviews and those without specific study-related experi-
ence. Furthermore, separate training sessions were conducted for CAPI and CALVI
interviewers to adequately address the respective technical frameworks and dif-
fering contact strategies (i.e., face-to-face versus telephone-based interactions).

The following section outlines the content and implementation procedures of the
training program across all phases and provides an overview of the interviewers
involved.

Training for CAPI Interviewers

Like in previous survey waves all interviewers deployed in SOEP-CORE were also
deployed in SOEP-IS at the same time - if there were addresses in their area - and
thus had to be trained in both studies. Due to the staggered field start of SOEP-IS,
CORE interviewers received only a few basic tips on SOEP-IS, which was to start
later, during the SOEP-CORE training sessions. Due to the significant conceptual
and content overlaps between the two studies, no separate training was provided
for CORE interviewers when SOEP-IS was subsequently launched. Instead, they re-
ceived detailed study information on SOEP-IS, focusing on the few differences be-
tween the two studies.

For a more detailed description of the CAPI training, please refer to Wave Report®
of SOEP-CORE an SOEP-REF of 2024.

Training for CALVI Interviewers

Like the training for CAPI interviewers, the training for CALVI interviewers con-
sisted of three phases: preparation phase, training events, and follow-up phase.

The preparation phase entailed a two-week period during which interviewers
were required to work through an interviewer manual and answer a series of
study-specific follow-up questions to ensure adequate understanding prior to the
training event. This initial preparation allows for a reduction in the scope and du-
ration of the actual training event. Moreover, independent learning elements
have the advantage that participants can organize their time more individually
and that the completion of individual modules is not dependent on the pace of

5 Chapter 2.1.2.5
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1.3 Results

1.3.1.1 Participation at Household Level

This chapter deals with participation at household level, differentiated according
to SOEP-AAPOR codes.

Due to the dynamic panel concept, the size of the gross sample, with its original
size of n=4,490 (see Chapter 1.1), increased during the fieldwork. At the end of the
fieldwork for the 2024 survey wave, 110 new households had been added. These
new households emerged due to former participants moving out of panel house-
holds and forming so-called split households, which were also surveyed as part of
the panel. As shown in Table 13, the gross sample at the end of the fieldwork
phase comprised a total of n=4,600 households. Of these, n=2,853 households
were completed, which corresponds to 62.0 percent of the gross sample. Based
only on the participants of the previous wave, the response rate was higher at 70.5
percent and considerably lower for temporary dropouts (30.5 percent). Of the
n=110 new households that had formed as split households, there were only 22
participations (20.0 percent) [2,353 according to AAPOR].

More than half (59.7 percent) of all completed households [1.0 according to AA-
POR] were fully completed [1.11 according to AAPOR], 35.9 percent were partially
completed [1.21 according to AAPOR]. The remaining 2.7 percent were partial due
to a missing household questionnaire or missing data [2.353 and 2.354 according
to AAPOR].

Among the n=1.747 not completed households [2.0 according to AAPOR] the larg-
est subgroup consists of non-contacts [2.20 according to AAPOR] with 40.7 percent
and soft refusals [2.351 according to AAPOR] with 24.6 percent. This is followed by
households where the address could not be located [3.18 according to AAPOR]
with 11.8 percent. At 49.3 percent, the proportion of temporary dropouts for this
wave is twice as high in the group of households that have not participated last
wave compared the group of participating households from the last wave. Mean-
while, the proportion of permanent refusals in the group of temporary dropouts
is nearly four times higher (16.4 percent) than in the group of participating house-
holds from the previous wave (4.3 percent).
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Table 13 Participation by type of household (with AAPOR codes) (E1-E2, 11-17)

Household level Total Respondents in previous | Temp. dropouts in previ- | New Households
(with AAPOR codes) wave (2023) ous wave (2022)

abs. in% abs. in% abs. in% abs. in%
Gross sample 4,600 100.0 3,654 100.0 836 100.0 110 100.0
Interview [1.0] 2,853 62.0 2,576 70.5 255 30.5 22 20.0
Complete [1.11] 1,702 37.0 1,552 42.5 136 16.3 14 12.7
Partial [1.21] 1,024 223 931 255 88 10.5 5 4.5
Partial (missing household ques- 107 2.3 78 21 26 31 3 2.7
tionnaire) [2.353]
Partial (missing data) [2.354] 20 0.4 15 0.4 5 0.6 - -
Non-Interview [2.0] 1,747 38.0 1,078 29.5 581 69.5 88 80.0
Temporary dropout 1,381 30.0 881 241 412 49.3 88 80.0
Break-off [2.12] 3 0.1 2 0.1 1 0.9
Non-contact [2.20] 711 15.5 563 15.4 107 12.8 41 373
Temporary physically or men- 10 0.2 5 0.1 5 0.6 - -
tally unable/incompetent
Soft refusal [2.351] 430 9.3 203 5.6 215 25.7 12 10.9
New address [2.4] 20 0.4 17 0.5 3 0.4 - -
Unable to locate address [3.18] 207 4.5 91 2.5 82 9.8 34 30.9
Final Dropout 366 8.0 197 5.4 169 20.2 - -
Permanent refusal [2.111] 295 6.4 158 43 137 16.4 - -
Dead [2.31] 36 0.8 21 0.6 15 1.8 - -
Permanently physically or men- 27 0.6 13 0.4 14 17 - -
tally unable/incompetent
Moved abroad [4.2] 7 0.2 4 0.1 3 0.4 - -
Household dissolved [4.3] 1 0.0 1 0.0 - - - -

Source: infas, own calculation

Table 14 shows the participation at household level, broken down by the subsam-
ples. The proportion of completed households [1.0 according to AAPOR] is lowest
in I2 (57.6 percent) and I3 (58.0 percent) and highest in E2 (68.6 percent) and 17
(65.0 percent). The proportion of fully completed households [1.10 according to
AAPOR], in turn, is highest in E2 (57.1 percent) and E1 (45.2 percent) and lowest in
16 (28.6 percent) and 12 (33.7 percent).
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Table 14 Participation at Household Level by Subsample (with AAPOR codes)
(E1-E2, I11-17)

Household level Total E1l E2 11 12 13 14 15 16 17
(with AAPOR codes)

abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |[in% |abs. |[in% |abs. |[in% |abs. |in% |abs. |in%

Gross sample 4,600 | 100.0 84| 100.0 70| 100.0 437 | 100.0 | 410 | 100.0 440 | 100.0 372 | 100.0 413 | 100.0 612 | 100.0 | 1,762 | 100.0
Interview [1.0] 2,853 | 62.0 51| 60.7 48 | 68.6 261 | 59.7 236 | 57.6 255 | 58.0 225 | 60.5 240 | 58.1 392 | 64.1|1,145| 65.0
Complete [1.11] 1,702 | 37.0 38| 45.2 40| 571 163 | 373 138 | 33.7 158 | 35.9 153 | 411 140| 339 175| 286 697 | 39.6
Partial [1.21] 1,024 | 223 13| 155 6 8.6 79| 18.1 83| 20.2 82| 186 65| 17.5 91| 220 199 | 325 406 | 23.0
Partial (missing 107 2.3 - - 2 2.9 19 4.3 14 3.4 13 3.0 6 16 8 19 14 23 31 18

household questi-
onnaire) [2.353]

Partial (missing 20 0.4 - - - - - - 1 0.2 2 0.5 1 0.3 1 0.2 4 0.7 11 0.6
data) [2.354]

Non-Interview [2.0] | 1,747 | 38.0 33| 393 22| 314 176 | 40.3 174 | 424 185 | 42.0 147 | 39.5 173 | 41.9 220 | 35.9 617 | 35.0

Temporary dropout | 1,381 | 30.0 28| 333 15| 21.4| 125, 28.6| 127| 31.0| 130| 29.5| 104| 28.0| 114| 27.6| 154| 252| 584| 33.1

Break-off [2.12] 3 0.1 - - - - - - - - 2 0.5 1 0.3 - - - - - -
Non-contact [2.2] 711| 155 7 8.3 7| 10.0 29 6.6 43| 105 29 6.6 31 8.3 36 8.7 43 7.0| 486| 27.6
Temporary physi- 10 0.2 - - 1 14 1 0.2 2 0.5 1 0.2 3 0.8 - - 2 0.3 10 0.2

cally or mentally un-
able/incompetent

[2.321]

Soft refusal [2.351] | 430| 93| 15| 17.9 5| 71| 71| 162| 65| 159| 74| 16.8| 52| 140| 60| 145 78| 127| 10| 0.6
New address [2.4] 20| 04 - - - - 1| o2 - - 3| 07 - - - - 3| 05| 13| 07
Unableto locatead- | 207 | 4.5 6| 71 2| 29| 23| 53| 17| 41| 21| 48| 17| 46| 18| 44| 28| 46| 75| 43

dress [3.18]

Final Dropout 366| 8.0 5 6.0 7| 10.0 51| 11.7 47| 115 55| 125 43| 116 59| 14.3 66| 10.8 33 1.9
Permanent refusal 295 6.4 4 4.8 6 8.6 41 9.4 43| 105 42 9.5 32 8.6 42| 102 58 9.5 27 15
[2.111]

Dead [2.31] 36 0.8 1 12 - - 3 0.7 2 0.5 6 14 5 13 13 31 2 0.3 4 0.2
Permanently physi- 27 0.6 - B 1 14 6 14 2 0.5 5 11 6 1.6 2 0.5 4 0.7 1 0.1

cally or mentally un-
able/incompetent

[2.322]

Moved abroad [4.2] 7 0.2 - - - - 1 0.2 - - 2 0.5 - - 2 0.5 1 0.2 1 0.1
Household dis- 1 0.0 - - - - - - - - - - - - - - 1 0.2 - -
solved [4.3]

Source: infas, own calculation

The proportion of soft refusals [2.351 according to AAPOR] is highest in E1 (17.9
percent) and I3 (16.8 percent) and lowest in 17 (0.6 percent) and E2 (7.1 percent).

On average, 3.1 contacts were required to reach and complete a household (see
Table 15), with a maximum of 23 contacts. For households that were not reached,
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the average number of contacts was 3.5 individual contacts, with a maximum of
11. For soft refusals, the average number of contacts was 3.6, with a maximum of
17 individual contacts.

Table 15 Number of Interviewer Contacts by Field Result (AAPOR Codes)

(E1-E2, 11-17)
N Mean Minimum Maximum
Interview [1.0] 1,419 3.1 0 23
Non-contact [2.2] 104 3.5 1 11
Soft refusal [2.351] 408 3.6 1 17

Source: infas, own calculation
Included are all contacts on the individual level.

1.3.1.2 Participation at Individual Level
This chapter takes a closer look at participation at the individual level.

Table 16 shows participation at individual level according to SOEP-AAPOR codes.
Of the n= 8,501 persons in the gross sample, n= 3,774 participants completed the
individual questionnaire [1.0 according to AAPOR], which corresponds to 44.4 per-
cent of the sample. Differences can be seen at the level of the individual subsam-
ples; at the peak, around half of the interviews were completed in E2 (57.7 percent)
and E1 (52.5 percent), while in 16 that applied to only 40.0 percent.

In most cases (99.2 percent), the individual questionnaire was fully completed [1.1
and 1.12 according to AAPOR]; the proportion of partially completed interviews
[1.22 according to AAPOR] is comparatively low overall. Non-contact (50.8 per-
cent) [2.21 & 2.22 according to AAPOR] and soft refusals (21.6 percent) [2.351 ac-
cording to AAPOR] account for a large proportion of the uncompleted interviews
[2.0 according to AAPOR].
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Table 16

Participation at Individual Level by Subsample (AAPOR Codes)

(E1-E2, I11-16)

infas

Individual
level (with
AAPOR
codes)

Total

El

E2

abs.

in%

abs.

in%

abs.

in%

abs.

in%

abs.

in%

in%

abs.

in%

in%

abs.

in%

abs.

in%

Gross sam-
ple

8,501

100.0

139

100.0

111

100.0

743

100.0

732

100.0

734

100.0

615

100.0

696

100.0

1,226

100.0

3,505

100.0

Interview
[1.0]

3,774

44.4

73

52.5

64

57.7

310

41.7

295

40.3

320

43.6

280

45.5

293

42.1

490

40.0

1,649

47.0

Complete
[1.1;1.12]

3,742

44.0

73

63

56.8

306

41.2

42.6

45.2

488

39.8

1,636

Partial
[1.22]

32

0.4

0.9

0.5

0.3

1.0

0.3

0.1

0.2

13

0.4

Non-Inter-
view [2.0]

4,727

55.6

66

47.5

47

42.3

433

58.3

437

59.7

414

56.4

335

54.5

403

57,9

736

60.0

1,856

53.0

Temporary
dropout

3,945

46.4

58

41.8

36

32.4

320

43.1

329

45.0

301

41.0

257

41.8

290

41.7

583

47.6

1,771

50.5

Break-off
[2.12]

38

0.4

0.7

0.7

0.4

0.7

0.8

0.2

16

0.5

Non-contact
[2.21;2.22]

2,494

29.3

24

17.3

14

12.6

114

153

147

20.1

102

13.9

100

16.3

130

18.7

297

24.2

1,566

447

Temporary
physically or
mentally
unable/in-
competent
[2.321;
2.323]

16

0.2

18

0.1

0.3

0.3

0.8

0.3

Language
Problem
[2.331]

0.0

0.2

Soft refusal
[2.351]

1,021

12.0

25

17

165

22.2

215

123

136

19.5

18.8

14

0.4

New ad-
dress [2.4]

39

0.5

0.3

0.8

0.3

27

0.8

Unable to
locate ad-
dress [3.18]

336

4.0

5.8

2.7

33

44

24

3.3

28

3.8

23

3.7

24

45

3.7

148

4.2

Final Drop-
out

782

9,2

5.7

11

9.9

113

108

14,7

113

78

12.7

113

153

12.5

85

2,6

Permanent
refusal
[2.111]

620

7.3

4.3

8.1

86

116

91

124

86

117

64

10.4

85

12.2

134

10.9

59

1.7

Dead [2.31]

86

1.0

14

0.9

14

19

13

1.8

11

22

3.2

0.7

13

0.4

Perma-
nently phys-
ically or
mentally
unable/in-
competent
[2.322;
2.324]

42

0.5

1.8

12

1.6

0.3

1.0

11

0.6

0.5

0.1

Moved
abroad [4.2]

21

0.2

0.5

0.7

0.3

0.1

0.3

Household
dissolved
[4.3]

13

0.2

0.5

0.1

0.3

0.3

0.1

Source: infas, own calculation
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The proportion of soft refusals [2.351 according to AAPOR] is 12.0 percent for all
samples. In terms of the individual samples, the proportion of soft refusals is low-
estin I7 at 0.4 percent and highest in I1 at 22.2 percent.

Permanent refusals [2.111 according to AAPOR] account for a total of 7.3 percent
of all cases. This percentage is similarly high in all subsamples, ranging from 4.3
percent in subsample E1 to 12.4 percent in 14. No contact could be made with 29.3

percent of all persons [2.21, 2.22 according to AAPOR]; this proportion is highest
in 17 at 44.7 percent.

One indicator of the success of the fieldwork at the individual level is the "partial
unit non-response” (PUNR), i.e. the households that were only partially completed.
As Table 17 shows, the proportion of PUNRs across all subsamples was 44.9 per-
cent. Furthermore, the proportion of PUNR was highest in subsample E2 at 72.7
percent and lowest in 16 at 31.3 percent.

Table 17 Partial Unit Non-response by Subsample (E1-E2, 11-17)

Household level | Total E1 E2 1n 12 13 14 15 16 17
abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in% |abs. |in%
Grosssample® | 1,81 | 100.| 29| 100.| 22| 100.| 129| 100.| 137 | 100.| 145| 100.| 117 | 100.| 141 100.| 278| 100.| 815| 100.
3 0 0 0 0 0 0 0 0 0 0
Household 814| 449| 16| 552| 16| 72.7| 52| 403| 59| 431| 64| 441| 52| 444| 51| 362| 87| 313| 417| 512
partly com-
pleted (PUNR)
Household 999 | 55.1| 13| 4438 6| 27.3| 77| 597| 78| 569| 81| 559| 65| 55.6| 90| 63.8| 191| 68.7| 398 48.8
completed
Source: infas, own calculation
If we look at this separately by household size (see Table 18), we see that the pro-
portion of PUNR increases with the number of persons. For households with 4 or
more persons, the figure is 74.4 percent, compared to 51.8 percent for households
with 2 persons.
Table 18 Partial Unit Non-response by Household Size (E1-E2, 11-17)
Total 2-person household 3-person household 4 or more-person
household
abs. in % abs. in% abs. in% abs. in%
Gross sample’ 1,813 100.0 1,503 100.0 228 100.0 82 100.0
household 814 44.9 724 48.2 69 30.3 21 25.6
completely re-
alized
household 999 55.1 779 51.8 159 69.7 61 74.4
partly realized
(PUNR)

Source: infas, own calculation

6 Share of households with more than one household member.
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Table 21 Response Rates by Questionnaire (E1-E2, 11-17)

Questionnaire Gross sample Number of interviews | Response rate
Household questionnaire* 4,502 2,746 61.5
Individual questionnaire 5,158 3,774 73.2
Biography questionnaire 278 271 97.5
Child questionnaire: birth year 517 441 85.3
between 2013 and 2024

Residential Environment 174 170 97.7
questionnaire

soep-is-2024-i_arikan 2,938 1,466 49.9
soep-is-2024-i_arikan_intv 2,938 1,447 49.3
soep-is-2024-i_calvi_1 1,659 373 225
soep-is-2024-i_calvi_2 5,158 3,773 731
soep-is-2024-i_calvi_3 5,158 3,672 71.2
soep-is-2024-i_calvi_4 1,659 376 22.7
soep-is-2024-i_gerlach_1 2,191 2,139 97.6
soep-is-2024-i_gerlach_2 1,928 879 45.6
soep-is-2024-i_gerlach_3 4,119 2,957 71.8
soep-is-2024-i_grabka 2,391 2,347 98.2
soep-is-2024-i_graeber 2,200 1,648 74.9
soep-is-2024-i_hipp_1 1,438 1,427 99.2
soep-is-2024-i_hipp_2 3,933 2,812 71.5
soep-is-2024-i_kantarci 3,845 2,788 72.5
soep-is-2024-i_mueller 2,513 1,856 73.9

Source: infas, own calculation
* The gross number of household questionnaires is lower than the number of households (see table 13) due to n=88 split
households without a completed matrix and n=10 households with implausible completed household matrices

The response rates for most of the innovative modules are between 99.2 percent
(Hipp1) and 71.2 percent (CALVI3). The reason for this is that these modules were
each provided with a content filter, i.e. they were not presented to the entire gross
sample. The response rates for the modules CALVI1 (22.5 percent), and CALVI4
(22.7 percent) are substantially lower. The reason for this is the significantly lower
participation in CALVI mode overall.
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1.3.1.4 Questionnaire Duration
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The length of the individual survey instruments is reported in Table 22.

This table contains both the values for the main questionnaires and the values for
the innovative modules. These lengths are calculated across all survey modes. The
length of the individual questionnaire is understood to be minus the innovative
modules contained therein. In relation to the main survey instruments, the indi-
vidual questionnaire took the longest at an average of 11.8 minutes. The biog-
raphy questionnaire as well as the household questionnaire took around 8
minutes on average. The duration of the child questionnaire was very short with

1 minute on average.

Table 22 Interview Length by Questionnaire (in Minutes) (E1-E2, 11-17)
Questionnaire N Mean Median 5% 95%
Household questionnaire 2,741 8.2 7.0 3.2 17.1
Individual questionnaire 3,769 11.8 10.7 5.2 214
Biography questionnaire 271 8.5 7.7 2.7 17.8
Child questionnaire: birth year 436 1.0 0.8 0.2 2.6
between 2013 and 2024
Residential 170 2.0 17 0.7 3.8
Environment questionnaire
soep-is-2024-i_arikan 1,463 0.4 0.2 0.1 1.0
soep-is-2024-i_arikan_intv 1,443 0.3 0.1 0.0 0.3
soep-is-2024-i_calvi_1 371 12 0.3 0.1 2.7
soep-is-2024-i_calvi_2 3,771 0.5 0.4 0.2 1.2
soep-is-2024-i_calvi_3 3,672 0.7 0.5 0.2 16
soep-is-2024-i_calvi_4 376 24 17 0.6 6.4
soep-is-2024-i_gerlach_1 2,136 0.4 0.3 0.2 1.0
soep-is-2024-i_gerlach_2 879 0.3 0.2 0.1 0.6
soep-is-2024-i_gerlach_3 2,946 0.6 0.5 0.2 1.2
soep-is-2024-i_grabka 2,346 0.2 0.1 0.1 0.4
soep-is-2024-i_graeber 1,648 1.2 0.9 0.4 2.7
soep-is-2024-i_hipp_1 1,426 21 18 0.7 4.7
soep-is-2024-i_hipp_2 2,812 6.1 5.4 23 11.7
soep-is-2024-i_kantarci 2,788 16.7 15.2 5.4 334
soep-is-2024-i_mueller 1,855 33 29 1.2 6.4

Source: infas, own calculation

Among the innovative modules, the module Kantarci required the longest pro-
cessing time, with an average duration of 16.7 minutes, followed by Hipp2 (6.1
minutes) and Mueller (3.3 minutes). In comparison, the other modules required
considerably less time, with average durations between 0.3 and 2.4 minutes.
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1.3.1.5 Interviewing Modes

Table 23 shows the completion of all the survey instruments, crossed with the

survey modes.

infas

Table 23 Number of Interviews by Mode and Questionnaire (E1-E2, 11-16)
Total CAPI CAWI CASI CALVI

Household questionnaire | abs. 2.746 856 1.579 - 311
in% 100.0 31.2 57.5 - 11.3
Individual questionnaire abs. 3.774 1.080 2.308 2 384
in% 100.0 28.6 61.2 0.1 10.2
Biography questionnaire abs. 271 24 232 - 15
in% 100.0 89 85.6 - 5.5
Child questionnaire: birth | abs. 441 128 234 - 79
year between 2012 and in % 100.0 590 531 _ 17.9
Residential Environment abs. 170 65 76 - 29
questionnaire in % 100.0 38.2 44.7 - 17.1
soep-is-2024-i_arikan abs. 1.466 1.082 - - 384
in% 100.0 73.8 - - 26.2
soep-is-2024-i_arikan_intv | abs. 1.447 1.076 - - 371
in% 100.0 74.4 - - 25.6
soep-is-2024-i_calvi_1 abs. 373 - - - 373
in% 100.0 - - - 100.0
soep-is-2024-i_calvi_2 abs. 3.773 1.080 2.307 2 384
in% 100.0 28.6 61.1 0.1 10.2
soep-is-2024-i_calvi_3 abs. 3.672 1.073 2.219 2 378
in % 100.0 29.2 60.4 0.1 10.3
soep-is-2024-i_calvi_4 abs. 376 - - - 376
in% 100.0 - - - 100.0
soep-is-2024-i_gerlach_1 | abs. 2.139 515 1.346 - 278
in% 100.0 241 62.9 - 13.0
soep-is-2024-i_gerlach_2 | abs. 879 147 658 2 72
in% 100.0 16.7 74.9 0.2 8.2
soep-is-2024-i_gerlach_3 | abs. 2.957 662 1.945 2 348
in % 100.0 224 65.8 0.1 11.8
soep-is-2024-i_grabka abs. 2.347 491 1.561 1 294
in% 100.0 20.9 66.5 0.0 12.5
soep-is-2024-i_graeber abs. 1.648 - 1.585 - 63
in% 100.0 - 96.2 - 3.8
soep-is-2024-i_hipp_1 abs. 1.427 589 747 1 90
in% 100.0 413 523 0.1 6.3
soep-is-2024-i_hipp_2 abs. 2.812 610 1.864 1 337
in % 100.0 21.7 66.3 0.0 12.0
soep-is-2024-i_kantarci abs. 2.788 936 1.629 2 221
in% 100.0 33.6 58.4 0.1 7.9
soep-is-2024-i_mueller abs. 1.856 538 1134 - 184
in% 100.0 29.0 61.1 - 9.9

Source: infas, own calculation
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As shown in Table 23, the majority of questionnaires were completed using the
CAWImode, followed by CAPI and, lastly, CALVI.

CAWI emerged as the dominant mode, accounting for over 60 percent of inter-
views conducted for the individual and household questionnaires. CAPI remained
a significant component, particularly in the Arikan module, where it represented
73.8 percent of the interviews. The newer CALVI mode was strategically em-
ployed, especially in dedicated modules (CALVI 1 and 4), where it served as the
exclusive mode of data collection. In contrast, the use of CASI was minimal across
all categories.

1.3.1.6 Tracking Techniques

Address research ("tracking”) was carried out for households that could not be con-
tacted during the fieldwork due to incorrect address information. The Addressfac-
tory of Deutsche Post was used first; if this was unsuccessful, tracking was initi-
ated via the residents' registration offices. At the same time, the interviewers
themselves also searched for address updates. The interviewees in turn were able
to contact the infas-hotline themselves to pass on new information, so that ad-
dress updates could also be collected in this way. Table 24 shows the results of all
measures. A total of 4,021 respondents were included into the tracking measures.
A new address could be researched for 91.3 percent of these persons, while the old
address data could be confirmed for a further 6.4 percent. A further 2.1 percent of
the respondents turned out to be deceased or to have moved abroad. The infas
hotline recorded by far the most address updates, especially regarding new ad-
dresses. Adressfactory was mainly used to confirm old address data, while EWO
produced no results in over half of the cases. Interviewer tracking has the fewest
total cases but produced a lot of results in regards households that were deceased
or moved abroad.

Table 24 Result of Tracking Techniques (E1, E2, 11-16 & 17)

Tracking Total Adressfactory | EWO infas-Hot- | Interviewer track-
line ing

Total abs. 4,021 292 183 3,686 67
in% 100.0 100.0 100.0 100.0 100.0

Deceased abs. 77 4 1 51 29
in% 1.9 14 0.5 1.4 43.3

Moved abroad abs. 9 - 2 2 5
in% 0.2 - 11 0.1 7.5

No information abs. 3 3 96

provided in % 0.1 1.0 525

New address data | abs. 3,673 105 57 3,484 32

returned in % 91.3 36.0 311 94.5 47.8

Old address data abs. 259 180 27 149 1

confirmed in % 6.4 616 14.8 4.0 15

Source: infas iSMS, multiple answers possible
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Table 25 Data Delivery of the SOEP-IS Subsamples E1, E2 and 11-17

infas

Data set

Description

Gross data

soep-is-2024-hbrutto.dta

Gross data set household sample

soep-is-2024-pbrutto.dta

Gross data set individual sample

soep-is-2024-hhmatrix.dta

Data set household matrix

soep-is-2024-relmatrix.dta

Data set relationship matrix

soep-is-2024-infas360.dta

Geodata from the infas360 dataset

soep-is-2024-microm.dta

Geodata Microm

soep-is-2024-microm-koordinaten.dta

Geo-coordinate of the residential address based on Microm

Net data

soep-is-2024-hh2 Household
soep-is-2024-pe2 Individual

soep-is-2024-112 Biography
soep-is-2024-ki-2 Child

soep-is-2024-iwuma

Residential environment questionnaire

soep-is-2024-steuerung

Control

soep-is-2024-i_arikan

Inno. Module Arikan (Befragte)

soep-is-2024-i_arikan_intv

Inno. Module Arikan (Interviewer)

soep-is-2024-i_calvi

Inno. Module CALVI 1-4

soep-is-2024-i_gerlach_

Inno. Module Gerlach 1-3

soep-is-2024-i_grabka

Inno. Module Grabka

soep-is-2024-i_graeber

Inno. Module Graeber

soep-is-2024-i_hipp

Inno. Module Hipp 1-2

soep-is-2024-i_kantarci

Inno. Module Kantarci

soep-is-2024-i_mueller

Inno. Module Mueller

Methodological data

soep-is-2024-contact

Contact history data set

soep-is-2024-instrumentation

Instrumentation data set

soep-is-2024-intband

Interviewer data set

soep-is-2024-kontext

Context data set

soep-is-2024-wuma

Residential environment questionnaire data set

soep-is-2024-glogeachlog

Screen sequence data set

soep-is-2024-versendungen.
dta

Mail and e-mail dispatches data set

Time stamp data sets (n = 31)

Time stamp data sets

Source: infas
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Figure 2 Appointment Booking Tool - Interface

Analogous to CAWI, only the head of the household initially received an invita-
tion to participate in the survey via CALVL Subsequent invitations to other house-
hold members were issued only after the completion of the household matrix.
Consequently, at the individual level, not all potential household members are
listed, only those for whom the household head completed the matrix.

Table 26 Appointment Scheduling Status by Household Role

Total Heads of Household | Household
Members

Total abs. 2.237 1,819 418
in% 100.0 100.0 100.0

Appointment scheduled abs. 486 398 88
in% 21.7 21.9 211

Appointment not scheduled | abs. 1,751 1,421 330
in% 78.3 78.1 78.9

Source: infas, own calculation

As shown in Table 26 a total of n=1,819 heads of household were invited to partic-
ipate in the survey, of whom 21.9 percent scheduled an appointment via the ap-
pointment booking system. Following the completion of the household matrix, an
additional n=418 household members were invited, with 21.1 percent of them
also booking an appointment.
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Table 27 Number of Booked CALVI Appointments
Total Heads of Household | Household
Total abs. 491 398 93
in% 100.0 100.0 100.0
1 abs. 401 322 79
in% 81.7 80.9 85.0
2 abs. 67 56 11
in% 13.6 141 11.8
3 abs. 18 15 3
in% 3.7 3.8 3.2
4 abs. 3 3 -
in% 0.6 0.8 -
5 abs. 1 1 -
in% 0.2 0.3 -
6 abs. 1 1 -
in% 0.2 0.3 -

Source: infas, own calculation

As shown in Table 27, the majority of target persons booked only one appoint-
ment, with 81.7 percent booking a single appointment and 18.3 percent booking
more than one. The maximum number of appointments booked was six among
heads of household and three among additional household members. On average,
1.3 appointments were booked at the household level and 1.2 appointments at
the individual level.

Table 28 Age Distribution of Target Persons with Scheduled Appointments
Total Heads of Household | Household
Total abs. 491 398 93
in% 100.0 100.0 100.0
18-24 years abs. 28 13 15
in% 5.7 3.3 16.1
25-39 years abs. 117 98 19
in% 23.8 24.6 20.4
40-59 years abs. 177 145 32
in% 36.0 36.4 34.4
60-64 years abs. 60 47 13
in% 12.2 11.8 14.0
65-74 years abs. 73 65 8
in% 14.9 16.3 8.6
75+ years abs. 31 29 2
in% 6.3 7.3 2.2
Not specified abs. 5 1 4
in% 1.0 0.3 43

Source: infas, own calculation
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answers. Upon completion of the survey, the questionnaire window was closed,
the recording was stopped, and the respondent was thanked and dismissed. After
the actual interview, the interviewer then answered a few questions about the
course of the interview, for example, regarding technical problems.

2.3 Results
Table 29 Mode of Survey Completion
Total Heads of Household | Household
Members
Total abs. 2,238 1,819 418
in% 100.0 100.0 100.0
CAPI abs. 297 297
in% 133 16.3
CALVI abs. 392 317 75
in% 17.5 17.4 18.0
CAWI abs. 359 334 25
in% 16.0 18.4 6.0
Non-Interview abs. 1,189 871 318
in% 531 47.9 76.0

Source: infas, own calculation

Table 29 presents an overview of households and individuals invited to participate in
the survey via CALVI, categorized by their role within the household and the mode
through which data collection was conducted.

Of the n=1,819 heads of household who received an invitation to participate via
CALVI, 46.9 percent completed the survey. Notably, only one-third of these participa-
tions (33.4 percent) were administered through CALVI, while the remainder were col-
lected via alternative modes. Although CAWI (35.2 percent) was the most frequently
used mode, completions were relatively evenly distributed between all modes.

Among the n=418 household members invited to participate, the overall completion
rate of 24 percent was considerably lower compared to heads of household. Of those
who completed the survey (n=100), 75 percent did so via CALVI and 25 percent via
CAWI. The proportion of completed interviews at the individual level in CALVI was
higher compared to the household level. No interview was administered via CAPI, as
the option to switch to this mode was not available at the individual level.
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SOEP-IS

Socio-Economic Panel (SOEP) 2024

Advance Letter and Thank-you Letter
Advance Letter Panel CALVI

infas

infas, 53284 Bonn

*7711/LFD

Anrede
Name
Anschrift
PLZ Ort

Bonn, Monat 2024
Sehr geehrte Frau .../Sehr geehrter Herr ...,

fur unsere Studie ,Leben in Deutschland“ beginntnun die spannendste Zeit des
Jahres— der Start der Befragungen. Wir laden Sie auch dieses Jahr wieder herzlich
ein, mit dabei zu sein und danken schon an dieser Stelle allen, die im letzten Jahr
mitgemacht haben.

Auch weil Sie unserer Studie die Treue halten, konnten Wissenschaftlerinnen und
Wissenschattler viel dariiberin Erfahrung bringen, wie gesellschaftliche Entwick-
lungen den Alltag der Menschen hierzulande pragen.

Dieses Jahr mdchten wir ein Videointerview mit lhnen fihren.Den Termin hierfir
kénnen Sie ganz einfach selbst unter folgenden Link buchen:

<urltermin>

Geben Sie dort zum bittefolgenden Zugangscodeein:

<pwdterminblock>

Alternativ kdnnen Sie auch einfach den QRCode auf der rechten Seitescannen.

Weitere Informationen zur Terminbuchung und zum Videointerview finden Sie
unter www.leben- in-deutschland.de/videobefragung sowie im beiliegendem Flyer.

Als kleines Dankeschon erhalten Sie nach erfolgreicher Teilnahme an der Befragung
10 Euro in bar per Post.

Aber das ist noch nicht alles: Eine schnelle Teilnahme lohnt ich diesmal besonders!

Wenn Sieeinen Termin innerhalb von zwei Wochen nach Erhalt dieses Schreibens
fuir ein Videointerview vereinbaren und das Interview zu diesem Termin flihren
erhalten von unsweitere 20 Euroin bar per Post

Freiwillig, anonym und datengeschutzt. ,Leben in Deutschland“ unterliegt der
Gesetzgebung in Deutschland, unter anderem der Datenschutzgrundverordnung
(DSGVO). Ihre Angaben werden vertraulich behandelt und nur gemeinsam mit den
Angaben anderer ausgewertet. So ist es unmdglich, zuriickzuverfolgen, dass Sie
teilgenommen haben oder welche Antworten Sie gegeben haben (siehe auch
beiliegendes Datenschutzblatt).

infas

infas Institut fur angewandte
Sozialwissenschaft GmbH

53284 Bonn

Tel. 0800/66 77 876
LiD@infas.de
www.leben-in-deutschland.de

QRCode
<grtermin >

7711/A_0Ola_CALVI2024
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Seite 2

Ihre Teilnahme an ,.Leben in Deutschland” ist sehr wichtig. Nur wenn moglichst alle
ausgewahlten Haushalte und Personen mitmachen, kann ein repréasentatives Abbild
der Lebenssituationen der Menschen in Deutschland ermittelt werden.

Fur Fragen zur Studie stehen wir Ihnen gerne zur Verfligung. Z6gern Sie nicht, uns
zu kontaktieren! Auf unserer Webseite www.leben-in-deutschland.de finden Sie
weitere Informationen sowie spannende Ergebnisse.

Ganz herzlichen Dank fur Ihre Teilnahme!

Mit freundlichem Gru3

Prof. Dr. Sabine Zinn Doris Hess

Vize-Direktorin des Bereichsleiterin Sozialforschung
Sozio-oekonomischen Panels (SOEP) infas Institut fur angewandte
am DIW Berlin Sozialwissenschaft Bonn
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Advance Letter Panel CAPI

infas, 53284 Bonn

*7T711/LFD
inf
Anrede m as
Name
. infas Institut fur angewandte
Anschrift Sozialwissenschaft GmbH
PLZ Ort

53284 Bonn

Tel. 0800/66 77 876
LiD@infas.de
www.leben-in-deutschland.de

Bonn, Monat 2024
Sehr geehrte Frau .../Sehr geehrter Herr ...,

fur unsere Studie ,Leben in Deutschland“ beginntnun die spannendste Zeit des
Jahres— der Start der Befragungen. Wir laden Sie auch dieses Jahr wieder herzlich
ein, mit dabei zu sein und danken schon an dieser Stelle allen, die im letzten Jahr
mitgemacht haben.

Auch weil Sie unserer Studie die Treue halten, konnten Wissenschaftlerinnen und
Wissenschattler viel dariiberin Erfahrung bringen, wie gesellschaftliche Entwick-
lungen den Alltag der Menschen hierzulande pragen.

In den kommenden Tagen wird eine Interviewerin oder ein Interviewer von infas
mit lhnen Kontakt aufnehmen, um einen passenden Termin zu vereinbaren.

Weitere Informationen finden Sie auch im beiliegenden Flyer zur Studie.

Als kleines Dankeschon erhalten Sie nach erfolgreicher Teilnahme an der Befragung
10 Euro in bar per Post.

Aber das ist noch nicht alles: Eine schnelle Teilnahme lohnt ich diesmal besonders!

Wenn Siemit unserer Interviewerin oder unserem Interviewer einen Termin in den
nachsten zwei Wochen-ab dem Zeitpunkt der Kontaktaufnahme durch unsere
Interviewerin oder unseren Interviewer — vereinbaren und das Interview fiihren,
erhalten Sievon unsweitere 20 Euroin bar per Post

Freiwillig, anonym und datengeschiitzt. ,Leben in Deutschland* unterliegt der
Gesetzgebung in Deutschland, unter anderem der Datenschutzgrundverordnung
(DSGVO). lhre Angaben werden vertraulich behandelt und nur gemeinsam mit den
Angaben anderer ausgewertet. So ist es unméglich, zuriickzuverfolgen, dass Sie
teilgenommen haben oder welche Antworten Sie gegeben haben (siehe auch
beiliegendes Datenschutzblatt).

7711/A_0la_CAWI2024
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lhre Teilnahme an ,Leben in Deutschland” ist sehr wichtig. Nur wenn mdglichst alle
ausgewahlten Haushalte und Personen mitmachen, kann ein reprasentatives Abbild
der Lebenssituationen der Menschen in Deutschland ermittelt werden.

Fur Fragen zur Studie stehen wir Ihnen gerne zur Verfugung. Zégern Sie nicht, uns
zu kontaktieren! Auf unserer Webseitewww.leben- in-deutschland.de finden Sie
weitere Informationen sowie spannende Ergebnisse.

Ganz herzlichen Dank fir Ihre Teilnahme!

Mit freundlichem Gruf3

Prof. Dr. Sabine Zinn Doris Hess

Vize-Direktorin des Bereichsleiterin Sozialforschung
Soziooekonomischen Panels (SOEP) infas Institut fur angewandte
am DIW Berlin Sozialwissenschaft Bonn

Attachment Page 6
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Advance Letter Panel CAWI

infas, 53284 Bonn

*7711/LFD
inf
Anrede m as
Name
. infas Institut fur angewandte
Anschrift Sozialwissenschaft GmbH
PLZ Ort
53284 Bonn
Tel. 0800/66 77 876
LiD@infas.de

www.leben-in-deutschland.de

Bonn, Monat 2024
Sehr geehrte Frau .../Sehr geehrter Herr ...,

fur unsere Studie ,Leben in Deutschland“ beginntnun die spannendste Zeit des
Jahres— der Start der Befragungen. Wir laden Sie auch dieses Jahr wieder herzlich
ein, mit dabei zu sein und danken schon an dieser Stelle allen, die im letzten Jahr
mitgemacht haben.

Auch weil Sie unserer Studie die Treue halten, konnten Wissenschaftlerinnen und
Wissenschaftler viel darliberin Erfahrung bringen, wie gesellschaftliche Entwick-
lungen den Alltag der Menschen hierzulande pragen.

Teilnehmen kénnen Sie ganz einfach online Verwenden Sie dazu bitte den folgen-
den Link oder scannen Sie den QRode auf der rechten Seite: <grcawi>

<urlcawi>

Geben Sie dort zum Start der Befragung bitte das folgende Passwort ein:
<pwdblock>

Weitere Informationen finden Sie auch im beiliegenden Flyer zur Studie.

Als kleines Dankeschon erhalten Sie nach erfolgreicher Teilnahme an der Befragung
10 Euro in bar per Post.

Aber das ist noch nicht alles: Eine schnelle Teilnahme lohnt ich diesmal besonders!

Wenn Sieinnerhalb von zwei Wochen nach Erhalt dieses Schreibengeilnehmen,
erhalten von unsweitere 20 Euroin bar per Post

Freiwillig, anonym und datengeschutzt. ,Leben in Deutschland“ unterliegt der
Gesetzgebung in Deutschland, unter anderem der Datenschutzgrundverordnung
(DSGVO). lhre Angaben werden vertraulich behandelt und nur gemeinsam mit den
Angaben anderer ausgewertet. So ist es unmdglich, zuriickzuverfolgen, dass Sie
teilgenommen haben oder welche Antworten Sie gegeben haben (siehe auch
beiliegendes Datenschutzblatt).

7711/A_0la_CAWI2024
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lhre Teilnahme an ,Leben in Deutschland” ist sehr wichtig. Nur wenn mdglichst alle
ausgewahlten Haushalte und Personen mitmachen, kann ein reprasentatives Abbild
der Lebenssituationen der Menschen in Deutschland ermittelt werden.

Fur Fragen zur Studie stehen wir Ihnen gerne zur Verfugung. Zégern Sie nicht, uns
zu kontaktieren! Auf unserer Webseitewww.leben- in-deutschland.de finden Sie
weitere Informationen sowie spannende Ergebnisse.

Ganz herzlichen Dank fir Ihre Teilnahme!

Mit freundlichem Gruf3

Prof. Dr. Sabine Zinn Doris Hess

Vize-Direktorin des Bereichsleiterin Sozialforschung
Soziooekonomischen Panels (SOEP) infas Institut fur angewandte
am DIW Berlin Sozialwissenschaft Bonn
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Accompanying E-Mail for Advance Letter CALVI

Leben in
Deutschland

Leben in Deutschland
{{params Anrede}} {{params Name}},

auch auf diesem Wege mochten wir Sie
herzlich zur Studie .Leben in Deutschiand

cinagen infas

infas Institut far angewandte
Sozialwissenschaft GmbH
Postfach 24 01 01

53154 Bonn

Tel. 0800/66 77 876

Weil Sie unserer Studie die Treue halten
konnten Wissenschaftierinnen und
Wissenschaftler viel dariiber in Erfanrung
bringen, wie geselischaftiche

Entwickiungen den Alltag der Menschen
hierzulande pragen LD@infas.de
Wy leben-in-eutschiand.de

Vor wenigen Tagen haben wir Ihnen bereits einen Brief geschickt und mochten Sie auch
{iber diesen Weg dariiber informieren, dass in den kommenden Tagen eine Interviewerin
oder ein Interviewer von infas mit Ihnen Kontakt aufnehimen wird, um einen passenden
Termin zu vereinbaren

Weitere Informationen finden Sie auch im Flyer zur Studie.

Als Kleines Dankeschon erhalten Sie nach erfolgreicher Teilnahme an der
Befragung 10 Euro in bar per Post.

Aber das ist noch nicht alles: Eine schnelle Teilnahme lohnt ich diesmal
besonders!

Wenn Sie mit unserer Interviewerin oder unserem Interviewer einen Termin in den
nachsten zwei Wochen — ab dem Zeitpunkt der Kontaktaufnahme durch unsere
Intervicwerin oder unscren Interviewer — vereinbaren und das Interview fiihren, crhalten
Sie von uns weitere 20 Euro in bar per Post!

Freiwillig, anonym und datengeschiitzt. .Leben in Deutschiand” unterliegt der
Gesetzgebung in Deutschiand, unter anderem der Datenschutzgrundverordnung
(DSGVO). Ihre Angaben werden vertraulich behandelt und nur gemeinsam mit den
Angaben anderer ausgewertet. So ist es unmaglich, zuriickzuverfolgen, dass Sie
teilgenommen haben oder weiche Antworten Sie gegeben haben

Ihre Teilnahme an _Leben in Deutschland® ist sehr wichtig. Nur wenn méglichst alle
ausgewahlten Haushalte und Personen mitmachen, kann ein reprasentatives Abbild der
L der Menschen in D ermittelt werden.

Fur Fragen zur Studie stehen wir Ihnen geme zur Verfigung. Z6gem Sie nicht, uns zu
Kontaktieren! Auf unserer Webseite www.leben-in-deutschiand.de finden Sie weitere
Informationen sowie spannende Ergebnisse.

Ganz herzlichen Dank fur Ire Teilahme!

Mit freundiichem Grug

Prof. Dr. Sabine Zinn
Vize-Direktorin des Sozio-oekonomischen Paneis (SOEP) am DIW Berin

Doris Hess
infas Institut fur mbH, Bonn
Weitere Informationen
o,  Downioad o, Downioad
Datenschutzblatt Fiyer
Haben sich Ire . www leben-in-deutschland.de
Kontakidaten geandert?

Hier gelangen Sie zum infas-
Online-Portal

7711/A_01b_CAPI/{{params.Ifd}}/{{params. projidj}

Leben in Deutschland H
infas

Tel. 0200165 77 £78 infas st fir angewandte
E-Mai: LD@infas de Sozawissensohaft GmoH
Postfacn 240101 Geschafitlinrer: Menno Smid, Axel Glemser

Registergarint und Sz cer Gesslizsnsft: Sonn
swwinias de Handeleregistemummer: HRE 010
Usti N DET74828157

infas ist zeifziert nach IS0 20252 i die Markt-, Meinungs- und Sozialforschung,
Mitgies im Aros tsiceis Deutssnes Markt- und Scaiaforsehungsinstiute & V. (ADM) und ESOMAR
und untarsilist die Intistive Marki- und Sosislforschung

Wi ESOMAR
@ ADM

member

Attachment Page 10



Wave Report - Socio-Economic Panel (SOEP) 2024 i"fas
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Thank-you Letter Incentive + Early Bird Incentive
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Refusal Conversion Letter CAWI

infas, 53284 Bonn

*7711/LFD
inf
Anrede m as
Name
. infas Institut fur angewandte
Anschrift Sozialwissenschaft GmbH
PLZ Ort
53284 Bonn
Tel. 0800/66 77 876
LiD@infas.de

www.leben-in-deutschland.de

Bonn, Monat 2024
Sehr geehrte Frau .../Sehr geehrter Herr ...,

vor einiger Zeit haben wir Sie eingeladen, an unserer StudieLeben in Deutschland
teilzunehmen. Da Sie bislang noch nicht teilgenommen haben, méchten wir Ihnen
die Moglichkeit geben den Fragebogen online selbst zu beantworten.

Wir bitten Sie herzlich, die Fragen mdglichst in den nachsten Tagen zu beantworten.
Selbstverstandlich ist Ihre Teilnahme freiwillig und es werden alle Bestimmungen
des Datenschutzes eingehalten.

Sie erreichen die Befragung online Gber folgenden Link:

QRCode

<urlcawi> <grcawi>

Geben Sie dort zum Start der Befragung bitte das folgende Passwort ein:
<pwdblock>

Alternativ kdnnen Sie die OnlineBefragung auch Gber den QRCode auf der rechten
Seite starten.

1DFKGHP 6LH GHQ )UDJHERJHQ DXVJHIOOOW KDEHQ HUKDOWHQ 6LH GO
‘DQNHVFKPQ LQ +PKH YRQ  (XUR

Fur Ruckfragen stehen wir Ihnen unter den im Briefkopf angegebenen Kontaktdaten
gerne zur Verfiigung.

Uber Ihre Unterstiitzung wiirden wir uns freuen!

Mit freundlichem Gruf3

Prof. Dr. Sabine Zinn Doris Hess

Vize-Direktorin des Bereichsleiterin Sozialforschung
Soziocoekonomischen Panels (SOEP) infas Institut fur angewandte
am DIW Berlin Sozialwissenschaft Bonn

7711/K_05a/2024
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Accompanying E-Mail for Refusal Conversion Letter

]
® SUEP
Lebenin _ ..
Deutschland ‘@ L

Leben in Deutschland
{{params Anrede}} {{params Name}},

vor einiger Zeit haben wir Sie eingeladen,
an unserer Studie ,Leben in Deutschland .
teilzunehmen. Da Sie bisiang noch nicht mfﬂs
teilgenommen haben, mochten wir Ihnen
die Moglichkeit geben den Fragebogen
online selbst zu beantworten. Wir haben
Ihnen dazu auch bereits einen Brief
geschickt

infas Institut fir angewandte
Sozialwissenschaft GmbH
Postfach 24 01 01

53284 Bonn

Tel. 0800/66 77 876
LiD@infas de

www leben-in-deutschland de

Wir bitten Sie hiermit nochmals herzlich, die Fragen moglichst in den nachsten Tagen zu
beantworten. Selbstverstandlich ist Ihre Teilnahme freiwillig und es werden alle
Bestimmungen des Datenschutzes eingenalten

Um die Befragung direk zu starten, klicken Sie bitte hier:

Zur Online-Befragung

Kiicken Sie auf den Link oder kopieren Sie ihn einfach in Adressleiste Ihres Browsers:
{fparams.nypcawi}}

‘Oder mochten Sie lieber ein Videointerview fiihren? Den Termin hierfir konnen Sie ganz
einfach selbst unter folgenden Link buchen:

Zur Terminbuchung

Klicken Sie auf den Link oder kopieren Sie ihn einfach in Adressleiste Ihres Browsers:
{tparams hyptermin}}

Selbstverstandiich ist Inre Teilnahme freiwillig und es werden alle Bestimmungen des
Datenschutzes eingenalten

Nachdem Sie den Fragebogen ausgefiilit haben, erhalten Sie das angekundigte
Dankeschén in Hohe von 10 Euro.

Fur Riickfragen stehen wir Ihnen unter den im Briefkopf angegebenen Kontakidaten
gemne zur Verfiigung

Uber Ihre Unterstiitzung wiirden wir uns freuen!

Prof. Dr. Sabine Zinn
Vize-Direktorin des Sozio-oekonomischen Panels (SOEP) am DIV Beriin

Doris Hess
i infas Institut fir mbH, Bonn
Weitere Informationen
ok,  Downloaa ok,  Download
Datenschutzblatt Flyer
ﬂ Haben sich Ihre . www leben-in-deutschiand de
Kontakidaten geandert?
Hier gelangen Sie zum infas-

Online-Portal

TT11/K_05d/|{{params.ifd}}| (P-l{{params. projid}})

Leben in Deutschland H
infas

Tel. 0800186 77 876 nfas Instit r angewanste
-t LD@infes de Sozialwissanzohat GmoH

Postfach 240101 Gescnafistinrer: Menno Smid, Axel Glemser
53284 Bonn Registergericht und Siiz der Gesellschaft; Sam
wwinias de Handeicragistemummer: HRE 7010

UstIo N DETT4088157

infas ist zerifiziert nach IS0 20262 fir die Markt, Meinungs- und Sozialforschung.
Mitglied im Arba tskosis Dautsehar Markt: und Seaislfersshungsinstiute &\ (ADM) und ESOMAR
und unterstitzt e Infiative Markt- und Seziafforschung.

150 20252 \
W ESOMAR

member
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infas

Prof. Dr. Sabine Zinn
Vize-Direktorin des
Sozio-oekonomischen Panels (SOEP)
am DIW Berlin

Doris Hess

Bereichsleiterin Sozialforschung
infas Institut fur angewandte
Sozialwissenschaft Bonn

Seite 2
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am DIW Berlin Sozialwissenschaft Bonn
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Second Reminder CALVI

infas, 53284 Bonn

*7T711/LFD

Anrede infas

Name

Anschrift

sc infas Institut fur angewandte

PLZ Ort Sozialwissenschaft GmbH
53284 Bonn
Tel. 0800/66 77 876
LiD@infas.de

www.leben-in-deutschland.de

Bonn, Monat 2024
Sehr geehrte Frau .../Sehr geehrter Herr ...,

vor einigen Wochen haben wir Sie eingeladen, an unserer Studie ,Leben in Deutsch-
land“ teilzunehmen. Mit diesem Schreiben méchten wir Sie erneut an unsere Studie
erinnern.

Wir bitten Sie um Verstandnis, dass wir so intensiv um lhre Teilnahme werben. Nur
wenn maglichst alle ausgewahlten Haushalte und Personen mitmachen, kann ein
reprasentatives Abbild der Lebenssituationen der Menschen in Deutschland ermit-
telt werden. Nutzen Sie lhre Chance dieses wichtige wissenschaftliche Projekt mit
Ihrer Teilnahme zu unterstiitzen.

Wie Sie wissen, mochten wir dieses Jahr ein Videointerview mit Ihnen fiihrenSoll-
ten Sie zwischenzeitig bereits einen Termin vereinbart haben, betrachten Sie dieses | QRCode
Schreiben bitte als hinfallig. Es kann unterschiedliche Griinde geben, warum Sie <qrtermin >
noch keinen Termin buchen konnten. Den Termin hierfiir kdnnen Sie ganz einfach
selbst unter folgenden Link buchen:

<urltermin> Geben Sie dort zum bittefolgenden Zugangscodeein:
<pwdblocktermin>
Alternativ kdnnen Sie auch einfach den QRCode auf der rechten Seite scannen.

Oder wollen Sie den Fragebogen lieber online selbst ausfiillen? Sie erreichen den
Onlinefragebogen direkt uber folgenden Link:

<urlcawi>
Geben Sie dort zum Start der Befragung bitte das folgende Passwort ein:

<pwdblock> QRCode

Alternativ kénnen Sie die OnlineBefragung auch tber den QRCode auf der rechten | <drcawi>

Seite starten.

Im Anschluss an lhre Teilnahme erhalten Sie ein Dankeschén in Hohe von 10 Euro.

Selbstverstandlich ist Ihre Teilnahme freiwillig und alle gesetzlichen Bestimmungen
des Datenschutzes werden eingehalten.

Machen Sie mit und sagen Sieins, was Sie denken! Fir Rickfragen stehen wir lhnen
unter den im Briefkopf angegebenen Kontaktdaten gerne zur Verfiigung.

7711/E2_03c_CALVI/202
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Ganz herzlichen Dank fiir lhre Teilnahme! Seite2

Mit freundlichem Gruf3

Prof. Dr. Sabine Zinn Doris Hess

Vize-Direktorin des Bereichsleiterin Sozialforschung
Soziooekonomischen Panels (SOEP) infas Institut fur angewandte
am DIW Berlin Sozialwissenschaft Bonn
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infas

Prof. Dr. Sabine Zinn
Vize-Direktorin des
Sozio-oekonomischen Panels (SOEP)
am DIW Berlin

Doris Hess

Bereichsleiterin Sozialforschung
infas Institut fur angewandte
Sozialwissenschaft Bonn

Seite 2
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Accompanying E-Mail for First Reminder CAWI

infas

¢ ® SEP
Leben in

Deutschland @ . L
o0

Leben in Deutschland
{{params Anrede}} {{params.Name}},

vor Kurzem haben wir Sie eingeladen an

unserer Studie L eben in Deutschiand” .
teilzunehmen. Mit diesem Schreiben Infﬂs
méchten wir Sie emeut um Ihre Teilnahme
bitten, weshalb wir Innen vor wenigen
Tagen auch bereits einen Brief geschickt
haben. Wir mochten Sie aber auch gem
auf diesem Weg noch einmal um Ihre
Teilnahme bitten und Ihnen den Zugang €
damit auch noch etwas erleichtern.um Ihre LiD@infas de

Teilnahme bitten, weshalb wir Ihnen vor i lebenin-deulsehiand.de
wenigen Tagen auch bereits einen Brier

geschickt haben. Wir mochten Sie aber

auch gem auf diesem Weg noch einmal

um Inre Tellnahme bitien und Innen den

Zugang damit auch noch etwas

erleichtem

infas Institut fiir angewandte
Sozialwissenschaft GmbH
Postfach 24 01 01

53284 Bonn

Tel. 0800/66 77 876

Teillnehmen kénnen Sie ganz einfach online. Sollten Sie zwischenzeitig den Frage-bogen
bereits beantwortet haben, betrachten Sie dieses Schreiben bitte als hinfallig. Es kann
unterschiedliche Grinde geben, warum Sie den Fragebogen noch nicht beantwortet
haben oder ihn nicht volistandig abschlieffien konnten

Um die Befragung direkt zu starten, klicken Sie bitte hier:

Zur Online Befragung

Falls Sie technische Probleme mit dem Fragebogen oder andere Ruckfragen haben
sollten, kdnnen Sie sich gerne an uns wenden. Nutzen Sie dazu bitte die angegebenen
Kontaktdaten.

Im Anschluss an Ihre Teilnahme erhalten Sie ein Dankeschén in Hehe von 10 Euro.

‘Selbstverstandiich ist Ihre Teilnahme freiwillig und alle gesetzlichen Bestimmungen des
Datenschutzes werden eingehalten

Machen Sie mit und sagen Sie uns, was Sie denken! FOr Rackfragen stehen wir Ihnen
unter den angegebenen Kontakidaten gerne zur Verfiigung

‘Ganz herzlichen Dank fiir Ihre Teilnahmel
Mit freundlichem Gru

Prof. Dr. Sabine Zinn
Vize-Direktorin des Sozio-oekonomischen Panels (SOEP) am DIW Beriin

Doris Hess
infas Institut fur it mbH, Bonn
Weitere Informationen
IiJ Download IiJ Download
Datenschutzblatt Flyer

Haben sich Ihre
Kontaktdaten geandert?
Hier gelangen Sie zum infas-
Online-Portal

www leben-in-gdeutschiand.de

T71/ET_03b_CAWI|{params. Iia}}/{{params. projid}}

Leben in Deutschland

infas

Tel. 0200786 77 &7 finfas Insiut fir angewande
sl LD@infas oe Scaialwissenschaft GmoH

Fostfach 240101 Geschafisnrer: Menno Smid, Axel Glamser
53284 Born Registergericht und Siz der Gasslischafi; Sam
wwwintas g Handelsragistemummer: HRE 7010

UstIa.Nr. DE 174688187

infas ist zertifziert nach 150 20252 fir die Markt- Meinungs- und Soziafforschung.
Migied im Arbatsiveis Dautscher Markt- und Sozalforsshungsinstiute & V. (ADW) und ESOMAR
und unterstitz? die Intiative Marki- und Soziafforschung.

W ESOMAR
Y ADM

member
g B
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Accompanying E-Mail for Third Reminder

infas

®, sap

Leben in ..
Deutschland ‘@ O
(1)

Leben in Deutschland
{{params.Anrede}} {{params.Name}},

vor einiger Zeit haben wir Sie eingeladen,
an unserer Studie ,Leben in Deutschland .

1. Sollten Sie zw i ||'|fﬂs
den Fragebogen bereits beantwortet
haben, mochten wir uns im Namen des

infas Institut fir angewandte

) Sozialwissenschaft GmbH
gesamten Projektteams ganz herzlich Postrach 24 01 01
pedEkER 53284 Bonn
o o Tel 0800/66 77 876
Falls Sie bisher noch nicht teigenommen LD@infas de

haben, machten wir Sie heute nochmals
dazu einladen. Nuizen Sie Ihre Chance
dieses wichtige wissenschaftliche Projekt
mit Inrer Teilnahme zu unterstitzen.

www.leben-in-deutschland.de

Vor wenigen Tagen haben wir lhnen auch bereits einen Brief geschickt, um Sie darauf
hinzuweisen, dass Sie die Online-Befragung nur noch bis zum 04.05.2025 erreichen. Um
Ihnen den Zugang zum Fragebogen noch leichter zu machen, schicken wir Ihnen diese
E-Mail. Um den Fragebogen zu emreichen, klicken Sie einfach hier:

Zur Online Befragung

Im Anschluss an Ihre Teilnahme erhalten Sie ein Dankeschsn in Hohe von 10 Eure.

Selbstverstandlich ist Ihre Teilnahme freiwillig und alle gesetzlichen Bestimmungen des
Datenschutzes werden eingehatten

Machen Sie mit und sagen Sie uns was Sie denken! Fur Rickfragen stehen wir Ihnen
unter den angegebenen Kontakidaten gerne zur Verfligung

Ganz herzlichen Dank fur Ihre Teilnahme!
Mit freundiichem Grug.

Prof. Dr. Sabine Zinn
Vize-Direkiorin des Sozio-oekonomischen Panels (SOEP) am DIW Beriin

Doris Hess.
infas Institut fur GmbH, Bonn
Weitere Informationen
ok,  Download ok,  Download
Datenschutzblatt Flyer

Haben sich Ihre
Kontakidaten geandert?
Hier gelangen Sie zum infas-
Online-Portal
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Plapper-App mit dem Dankschreibenfir die Teilnahme an der BefragungDieser Codename wird
von lhnen nach der Installation in der App eingegeben. Wenn Sie keine Verknipfung mit den Be-
fragungsdaten wiinschen, kdnnen Sie diePlapperApp mit einem anderen selbst ausgedachten
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chert, dass auch bei Wiederholungsbefragungen verwendet wird.
infas Ubermittelt die Ergebnisse der Befragungen pseudonymisiert, also ohne lhre Kontaktda-
ten, an das DIW Berlin. Das DIW Berlin fihrt mit den Ergebnissen der Befragung Forschungsar-
beiten durch. AuBerdem gibt es sie an andere wissenschaftliche Einrichtungen und Personen —
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fuhren. Ihre Kontaktdaten werden bei infas aufbewahrt, um Sie spater im Rahmen dieser Un-
tersuchung noch einmal kontaktieren und befragen zu kénnen. Das DIW Berlin ist im Rahmen
der gemeinsamen Datenschutzverantwortung ebenfalls berechtigt, die Kontaktdaten zu spei-
chern und zu verarbeiten. Das DIW Berlin behalt es sich fur den Fall einer Beendigung der Zu-
sammenarbeit mit infas vor, zum Zweck der Fortsetzung der Studie ,Leben in Deutschland” ein
anderes Umfrageinstitut zu beauftragen und diesem dann die Kontaktdaten auf vertraglicher
Basis zu Ubermitteln. Nach Auslauf der Férderung des SOEP werden lhre Kontaktdaten unwie-
derbringlich geléscht.
Fur die Postversendungen an Sie und fiir Adressrecherchen setzt infas Auftragsverarbeiter ein.
Sie kénnen sicher sein, dass sowohl infas als auch das DIW Berlin lhren Namen und lhre An-
schrift nur an diese Dienstleister, aulRerdem an die Interviewerinnen und Interviewer, die unter
Umstanden einen Teil der Befragungen durchfilhren und gegebenenfalls an ein nachfolgendes
Umfrageinstitut (siehe vorhergehenden Punkt) weitergeben.

lhre Rechte gemaR Art. 13 und 14 DSGVO:
Im Hinblick auf Ihre personenbezogenen Daten kdnnen Sie bis zur Loschung der Kontakiten bei
Projektabschluss gegeniber infas oder dem DIW Berlin jederzeit die folgenden Rechte geltend

machen:
Auskunftsrecht Art. 15 DSGVO
Recht auf Berichtigung Art. 16 DSGVO
Recht auf Loschung (,Recht auf Vergessenwerden*) Art. 17 DSGVO
Recht auf Einschrankung der Verarbeitung Art. 18 DSGVO
Recht auf Dateniibertragbarkeit Art. 20 DSGVO

Zur Kontaktaufnahme nutzen Sie bitte die auf der Vorderseite genannten Kontaktmdglichkeiten.

AuRerdem haben Sie gemaB Art. 77 DSGVO ein Beschwerderecht bei einer Datenschutz
Aufsichtsbehorde. Sie kdnnen Ihre Beschwerde sowohl bei der Aufsichtsbehérde im Bundesland
lhres Wohnsitzes oder Arbeitsplatzes als auch bei der fir den Verantwortlichen im jeweiligen Bun-
desland zustandigen Aufsichtsbehorde erheben. Auf lhre Anfrage stellen wir Ihnen die daten-
schutzrechtlichen Vereinbarungen zwischen dem DIW Berlin und infas gerne zur Verfiigung.
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Study Flyer CALVI
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Study Flyer CAPI
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Handout Plapper-App
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