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Preliminary Remark 

The Socio-Economic Panel (SOEP) is conducted by infas Institute for Applied Social 
Sciences on behalf of the German Institute for Economic Research (DIW Berlin). This 
wave report documents the main steps of the empirical implementation and execu-
tion of the 41th survey wave for all subsamples of the main study including the IAB-
SOEP-Migration Sample and the IAB-BAMF-SOEP Refugee Survey 2024, which were 
conducted in a mixed-mode design. All survey documents used are documented in 
the appendix. The tables in the report are based on the survey data as of 26.02.2025. 
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1 Introduction 

As part of the German Socio-Economic Panel Study (SOEP), the same households 
are surveyed annually. The success story of the SOEP began in 1984 and our soci-
ety has changed continuously since then. To ensure the findings remain repre-
sentative of the entire population in Germany, new demographic groups have 
been systematically integrated over time. For instance, following the fall of the 
Berlin Wall, the study was immediately expanded to include the population of the 
(former) GDR.  In 2013, the sample was extended to increase the share of individ-
uals with migration background, and in 2016, refugees were included in the sam-
ple as well.  

New population groups and refreshment samples are traditionally incorporated 
as distinct subsamples. The different subsamples can be divided into the follow-
ing sub-studies: 

1. Main study: The main study contains more than 20 subsamples (with the 
identifiers A-R incl. the IAB-SOEP Migration Samples M1, M2, M7 and M8). 
This sub-study contains the oldest subsamples, which have been participat-
ing in the survey since 1984. Since the beginning of the study, surveys have 
been conducted annually in private households with household members of 
different birth cohorts. In 2024, three new subsamples (with the identifiers S, 
M10 and M8d) were added, and thus new households and respondents took 
part in the study for the first time. 

2. IAB-BAMF-SOEP Refugee Survey: This sub-study is composed of the four panel 
subsamples of refugees (M3-M6) and one new refreshment sample in 2023 
(M9), for the first time focusing also on refugees from Ukraine. The Ukrainian 
subsample is also known as Longitudinal Study of Ukrainian Refugees in Ger-
many (SUARE). In addition to DIW Berlin, both IAB-BAMF-SOEP Refugee Sur-
vey including SUARE are commissioned by the Institute for Employment Re-
search (IAB) and the Research Center of the Federal Office for Migration and 
Refugees (BAMF-FZ).  

3. SOEP-IS1: This sub-study, known under the name of SOEP Innovation Sample 
(SOEP-IS), which has been running since 2011, primarily tests innovative con-
tent for the main study. Before 2011, innovative content was tested in the 
main study. Since 2011, SOEP-IS has been running as an independent sub-
study for this purpose. 

The study officially entered its 41th survey wave in 2024. It is conducted by the 
infas Institute for Applied Social Sciences on behalf of the German Institute for 
Economic Research (DIW Berlin). This report documents the main steps in the em-
pirical implementation and execution of the 41th survey wave for all three sub-
studies. Chapter 2 discusses the main study, chapter 3 the IAB-BAMF-SOEP 

 

1 The 2024 wave of the SOEP-IS started much later than the main study and the IAB-BAMF-SOEP Refugee Survey. For this 
reason, the 2024 wave of the SOEP-IS is not the subject of this report but is documented in a separate report.  
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Refugee Survey. All survey materials used for all three sub-studies are listed in the 
appendix. 

The German Socio-Economic Panel Study (SOEP) conducts annual surveys of the 
same households, a practice that began in 1984. Since its inception, the SOEP has 
adapted to reflect the evolving demographics of German society. To ensure com-
prehensive representation of ongoing societal developments, the study has peri-
odically incorporated respondents from new population groups. Notably, the 
study expanded to include the former East Germany following the fall of the Ber-
lin Wall, incorporated a larger number of individuals with migration background 
in 2013, and added refugees in 2016. 

New population groups and refreshment samples are routinely included as new 
subsamples. These subsamples are categorized into the following sub-studies: 

1. Main Study: This main study comprises over 20 subsamples (identified as 
A-R, including the IAB-SOEP Migration Samples M1, M2, M7, and M8). It 
includes the oldest subsamples, which have participated since 1984. Since 
then, annual surveys are conducted in private households with house-
hold members from various birth cohorts. In 2024, three new subsamples 
(S, M10, and M8d) were added, introducing new households and respond-
ents to the study. 

2. IAB-BAMF-SOEP Refugee Survey: This sub-study consists of four panel 
subsamples of refugees (M3-M6) and a new refreshment sample added in 
2023 (M9), which for the first time includes refugees from Ukraine. The 
Ukrainian subsample is also known as the Longitudinal Study of Ukrain-
ian Refugees in Germany (SUARE). This sub-study is commissioned by the 
Institute for Employment Research (IAB) and the Research Center of the 
Federal Office for Migration and Refugees (BAMF-FZ), in addition to DIW 
Berlin. 

3. SOEP-IS: Known as the SOEP Innovation Sample (SOEP-IS), this sub-study 
has been carried out since 2011 and primarily evaluates innovative con-
tent for the main study. Prior to 2011, innovative content was tested di-
rectly within the main study. Since then, SOEP-IS has functioned as an in-
dependent sub-study for this purpose. 

This study will officially enter its 41th survey wave in 2024. It is conducted by the 
infas Institute for Applied Social Sciences on behalf of the German Institute for 
Economic Research (DIW Berlin). The present report documents the main steps in 
the empirical implementation and execution of the 41th survey wave for all three 
sub-studies. Chapter 2 discusses the main study, while Chapter 3 covers the IAB-
BAMF-SOEP Refugee Survey. All survey materials used for the three sub-studies 
are listed in the appendix. 
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2 Main study 

The main study consists of a total of 26 individual subsamples in 2024. These dif-
fer in the households to be interviewed and the year of the initial survey. Each 
subsample has an alphabetical code for internal differentiation. This is sorted in 
ascending order and (predominantly) depends on the date of the initial survey. 
For example, the first sample, which was interviewed for the first time in 1984, 
has the identifier "A" and the subsample from the East, which was interviewed for 
the first time in 1990, has the identifier "C". Between these two subsamples, there 
is also the so-called subsample of foreigners with the identifier "B", whose initial 
survey, like that of subsample "A", took place in 1984. All subsamples and their 
identifiers can be found in the overview in Table 1. 

This persistent separation of the subsamples is a special feature of the SOEP. 
Households in all subsamples are interviewed in German. In addition, all survey 
instruments are also available in an English language version if needed.  

– Subsamples A to H: Subsamples A to H form the foundation of the SOEP. They 
still contain several thousand households from the first subsamples, some of 
them from 1984. Subsample A comprises private households that do not have a 
migration background from five selected guest worker countries (Turkish, 
Greek, Yugoslavian, Spanish or Italian). Again, households with a migration 
background are grouped in subsample B. Subsample C includes respondents liv-
ing in households on the territory of the former German Democratic Republic 
(GDR). Subsample D contains households in which at least one member immi-
grated to West Germany, mainly from Eastern Europe, between 1984 and 1995. 
Households with high incomes (at least 7500 Deutsche Mark net monthly) are 
found in subsample G. Subsamples E, F and H are general refreshment samples, 
with households with at least one member with a non-German citizenship be-
ing overrepresented in subsample F. 

– Subsamples J and K: In 2011 and 2012, the SOEP was refreshed by subsamples J 
and K by an additional 4,500 households. These two refreshment samples were 
also drawn representatively with an oversampling of migrant households in 
Sample J, such that the share of migrants for each primary sampling unit was 
doubled. 

– Subsample L1, L2 and L3: In 2010, the Federal Ministry for Family Affairs, Senior 
Citizens, Women and Youth (BMFSFJ) commissioned the study "Families in Ger-
many”. The households from this survey were integrated into the SOEP in 2014. 
Subsample L1 includes households with at least one child born between January 
2007 and March 2010. L2 exclusively includes households with single parents, 
low income, and/or three or more children. L3 was drawn in 2011 and includes 
households with single parents and/or three or more children. Subsamples L2 
and L3 are combined into one row in Table 1. 

– IAB-SOEP migration samples M1 and M2: Subsamples M1 and M2 were drawn 
using register information from the German Federal Employment Agency. M1 
includes individuals who immigrated to Germany after 1995 or second-genera-
tion immigrants. M2 includes individuals who immigrated to Germany be-
tween 2010 and 2013.  
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Table 1 Overview of Subsamples (A-S, M1, M2, M7, M8a-M8d, M10) 

Identifier Subsamples  Year of initial survey Households in the gross 
sample 2024* 

A Residents in the Federal Republic 
of Germany 

1984 846 

B Foreigners in the Federal Republic 
of Germany 

1984 100 

C German residents in the German 
Democratic Republic (GDR) 

1990 551 

D Immigrants 1994/1995 92 

E Refresher 1998 36 

F Refresher 2000 1,116 

G High income 2002 382 

H Refresher 2006 336 

J Refresher 2011 1,114 

K Refresher 2012 613 

L1 Cohorts 2010 786 

L2/L3 Family types I/II 2010/2011 1,806 

IAB-SOEP-
M1 

Migration 2013 835 

IAB-SOEP-
M2 

Migration 2015 284 

IAB-SOEP-
M7 

Migration  2020 428 

IAB-SOEP-
M8a 

Migration 2020 734 

IAB-SOEP-
M8b 

Migration 2022 2,315 

IAB-SOEP-
M8c 

Migration-Refresher 2023 977 

IAB-SOEP-
M8d 

Migration-Refresher 2024 7,430 

IAB-SOEP-
M10 

Migration Refresher 2024 33,287 

N PIAAC 2017 1,540 

O Social-City 2018 490 

P Top shareholder  2019 1,185 

Q Queer 2019 398 

R Refresher 2022 5,655 

S Refresher 2024 42,509 

All subsamples total 105,835 

Source: infas 
*The samples S, M10 and M8d were refresher samples in 2024 and therefore have a significantly larger gross sample 
compared to the panel samples.  
 
– IAB-SOEP migration samples M7 and M8a: These migrant samples were drawn 

in 2020. The target group of the M7 subsample consists of migrants from the EU 
countries Poland, Bulgaria, and Romania and is intended to reflect migration 
dynamics in the period from 2016 to 2018. M8a consists of migrants from non-
EU countries who arrived in Germany between 2017 and 2018. Respondents of 
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M8a received permission to take up employment from the federal employment 
agency in the period from 01.01.2019 - 30.01.2020. 

– IAB-SOEP migration sample M8b: This migrant sample was drawn in 2022. It 
consists of migrants from non-EU countries who arrived in Germany between 
2019 and 2020. Respondents of M8b received permission to take up employ-
ment from the federal employment agency in the period from 01.03.2020 - 
30.01.2021. 

– IAB-SOEP migration samples M8c and M8d: These migrant samples were 
drawn in 2023 (M8c) and 2024 (M8d) respectively. They consist of migrants from 
non-EU countries who arrived in Germany in 2020 or later. 

– IAB-SOEP migration sample M10: This sample was drawn in 2024 on the basis 
of a residents' registration sample 300 municipalities. It consists of adult per-
sons who are EU nationals that live in Germany but do not have a German citi-
zenship. 

– Subsample N: The Programme for the International Assessment of Adult Com-
petencies (PIAAC) was commissioned by the OECD to examine the basic compe-
tencies needed to participate successfully in society and in working life. The first 
survey was conducted in 2011/2012 and consisted of adults from age 16 through 
65 that lived in Germany (on the reference date of 1 December 2011). The coop-
eration project PIAAC-L of GESIS (Leibniz Institute for the Social Sciences) aimed 
at transforming the PIAAC study into a longitudinal survey with three repeat 
waves. In 2017, households from this study were integrated into the SOEP.  

– Subsample O: In cooperation with the Federal Institute for Research on Build-
ing, Urban Affairs and Spatial Development (BBSR), new households were re-
cruited in 2018 in areas participating in the so-called "Socially Integrative City" 
(‘Soziale Stadt’) program and combined into subsample O.  

– Subsample P: The "top shareholder" subsample P consists of households con-
taining individuals whose own company shares of high value. The primary ob-
jective for drawing this sample was to put the federal government's Poverty and 
Wealth Report on a more solid empirical footing.  

– Subsample Q: In 2019, the SOEP was expanded to include the so-called LGB sam-
ple (Lesbian, Gay, Bisexual). This subsample Q supplements the SOEP with data 
on the living conditions of homo- and bisexual individuals. 

– Subsample R: In 2022 the SOEP was refreshed by subsample R by additional 
households. R is a nationwide representative random sample drawn from the 
registers of residents' registration offices. 

– Subsample S: This sample was drawn in 2024 on the basis of a residents' regis-
tration sample in 300 municipalities. S is a nationwide representative random 
sample. 

The following chapters provide an insight into the preparations for the 41th sur-
vey wave. In addition to the study design, including the incentive concept and the 
corresponding survey instruments, this also includes key data on interview 
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2.1.1 Gross Sample 

The gross sample for the 2024 survey is based on the results of the previous year's 
wave. In principle, all active participants (households and household members) 
from the previous wave as well as the temporary dropouts from this wave - i.e. 
those who suspended their participation in 2023 - are asked again in 2024 to par-
ticipate in the study. Households or individuals who indicated in 2023 that they 
are no longer willing or able to support the study in the subsequent waves, on the 
other hand, will no longer participate in the study and do therefore not receive 
another invitation.  

As a result, 22,078 households form the gross sample for the 2024 survey wave 
(see Table 3). Of these, 14,960 belong to the repeatedly surveyed households. Per 
design, households of the refreshment sample from 2023 (M8c) were only de-
ployed in 2024 if they participated in 2023.   

Due to the dynamic panel concept, in which individuals who have moved out of 
a panel household continue to be interviewed as part of the study, the size of the 
gross sample also increases over the course of a wave. At the end of the fieldwork 
for this 2024 survey wave, 531 new households were added.  

Table 3 Panel Status of Households Before the Start of the 2024 Main Study 
Survey Wave by Subsample (A-R, M1, M2, M7, M8a-M8c) 

Household 
Level 

Total  Main study  IAB-SOEP Migration Sample  

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross 
sample* 

22,078 100.0 16,577 100.0 1,085 100.0 424 100.0 3,023 100.0 969 100.0 

Participating 
households 
from previ-
ous wave 

14,960 67.8 11,513 69.5 607 55.9 153 36.1 1,718 56.8 969 100.0 

Temporary 
dropouts 

7,118 32.2 5,064 30.5 478 44.1 271 63.9 1,305 43.2 - - 

Source: infas, own calculation 
*Addresses at the beginning of the field 

The following tables provide information on the key household characteristics of 
the gross sample, differentiated according to the various subsamples. Table 4 pro-
vide information on household size, i.e. the number of members living in a house-
hold at the time of the interview. In subsamples A-R, 64.5 percent of households 
consist of one or two household members. In the migration samples M1, M2 and 
M7, this proportion is between 46.1 and 49.8 percent. In the M8a, M8b and M8c 
migration sample, however, the proportion of one- to two-person households is 
between 72.0 and 77.2 percent. This can be explained by the target population, 
which consists of young individuals who came to Germany as part of the Skilled 
Immigration Act to pursue gainful employment here. 
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Table 4 Gross Sample by Household Size and Subsample (A-R, M1, M2, M7, 
M8a, M8b, M8c) 

House-
hold 
Size 

Total Main study  IAB-SOEP Migration Sample  

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross 
sample* 

22,078 100.0 16,577 100.0 1,085 100.0 424 100.0 3,023 100.0 969 100.0 

1 6,980 31.6 5,068 30.6 223 20.6 89 21.0 1,292 42.7 308 31.8 

2 7,456 33.8 5,623 33.9 277 25.5 122 28.8 1,044 34.5 390 40.2 

3 3,310 15.0 2,462 14.9 222 20.5 97 22.9 376 12.4 153 15.8 

4 2,956 13.4 2,324 14.0 224 20.6 82 19.3 236 7.8 90 9.3 

5+ 1,376 6.2 1,100 6.6 139 12.8 34 8.0 75 2.5 28 2.9 

Source: infas, own calculation 
*Addresses at the beginning of the field 

Table 5 and Table 6 show the distribution of the gross sample across the individual 
federal states in Germany and by municipality size class. All federal states are rep-
resented in all subsamples; their respective shares correspond approximately to 
the population distribution in Germany. The same applies to the distribution by 
municipality size class. 

Table 5 Gross Sample by Federal State and Subsample (A-R, M1, M2, M7, M8a, 
M8b, M8c) 

House-
hold Le-
vel 

Total Main sample IAB-SOEP Migration Sample 
 

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross 
sample* 

22,078 100.0 16,577 100.0 1,085 100.0 424 100.0 3,023 100.0 969 100.0 

Schles-
wig-Hol-
stein 

679 3.1 611 3.7 24 2.2 3 0.7 38 1.3 3 0.3 

Ham-
burg 

541 2.5 364 2.2 34 3.1 5 1.2 95 3.1 43 4.4 

Lower 
Saxony 

1,816 8.2 1,485 9.0 89 8.2 36 8.5 170 5.6 36 3.7 

Bremen 222 1.0 141 0.9 7 0.6 7 1.7 34 1.1 33 3.4 

North 
Rhine-
West-
phalia 

4,566 20.7 3,409 20.6 311 28.7 111 26.2 564 18.7 171 17.6 

Hesse 1,595 7.2 1,067 6.4 85 7.8 31 7.3 302 10.0 110 11.4 

Rhine-
land Pa-
latinate 

823 3.7 633 3.8 78 7.2 17 4.0 78 2.6 17 1.8 

Baden-
Wuert-
temberg 

2,541 11.5 1,757 10.6 127 11.7 48 11.3 507 16.8 102 10.5 
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Bavaria 3,596 16.3 2,597 15.7 185 17.1 90 21.2 590 19.5 134 13.8 

Saarland 209 0.9 153 0.9 14 1.3 9 2.1 26 0.9 7 0.7 

Berlin 1,579 7.2 803 4.8 39 3.6 31 7.3 434 14.4 272 28.1 

Branden-
burg 

862 3.9 791 4.8 19 1.8 7 1.7 27 0.9 18 1.9 

Mecklen-
burg 
Western 
Pomera-
nia 

426 1.9 376 2.3 6 0.6 7 1.7 33 1.1 4 0.4 

Saxony 1,342 6.1 1,244 7.5 31 2.9 6 1.4 50 1.7 11 1.1 

Saxony-
Anhalt 

696 3.2 644 3.9 17 1.6 12 2.8 19 0.6 4 0.4 

Thu-
ringia 

585 2.6 502 3.0 19 1.8 4 0.9 56 1.9 4 0.4 

Source: infas, own calculation 
*Addresses at the beginning of the field 

Table 6 Gross Sample by Municipality Size and Subsample (A-R, M1, M2, M7, 
M8a, M8b, M8c) 

Household 
Level 

Total  Main sample  IAB-SOEP Migration Sample 
 

A-R M1, M2  M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross 
sample* 

22,078 100.0 16,577 100.0 1,085 100.0 424 100.0 3,023 100.0 969 100.0 

Fewer than 
2,000 inha-
bitants 

882 4.0 820 4.9 20 1.8 18 4.2 15 0.5 9 0.9 

2,000 to 
5,000 inha-
bitants 

1,494 6.8 1,397 8.4 30 2.8 28 6.6 32 1.1 7 0.7 

5,000 to 
20,000 in-
habitants 

5,107 23.1 4,514 27.2 235 21.7 91 21.5 191 6.3 76 7.8 

20,000 to 
50,000 in-
habitants 

3,625 16.4 2,941 17.7 217 20.0 83 19.6 293 9.7 91 9.4 

50,000 to 
100,000 in-
habitants 

1,960 8.9 1,538 9.3 83 7.6 23 5.4 262 8.7 54 5.6 

100,000 to 
500,000 in-
habitants 

3,722 16.9 2,318 14.0 219 20.2 81 19.1 958 31.7 146 15.1 

More than 
500,000 in-
habitants 

5,288 24.0 3,049 18.4 281 25.9 100 23.6 1,272 42.1 586 60.5 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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2.1.2 Design  

The mixed-mode design used for the panel samples in 2024 is presented below 
(Chapter 2.1.2.1). In addition, the survey instruments used are presented (Chapter 
2.1.2.2) so that an insight can be gained into what content was surveyed in 2024. 
The contact strategy (Chapter 2.1.2.3) is then presented at household and individ-
ual level, starting with the advance letter through to the thank-you letters. Fi-
nally, this chapter presents the interviewer deployment (Chapter 2.1.2.4). 

2.1.2.1 Mixed-mode Design 

For the panel samples A-R, M1, M2, M7, the mixed-mode design was continued for 
the 2024 survey. It is shown in the following Figure 1. 

Figure 1 The Mixed-mode Design (A-R, M1, M2, M7) 
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All households of the panel samples A-R, M1, M2, M7 were initially interviewed 
face-to-face. The background to this is that each survey begins with the recording 
or updating of the household composition, and this always takes place in an in-
terviewer-administrated manner, i.e. via CAPI. Once all household compositions 
had been updated, it was known which persons in the household were to be in-
terviewed and which questionnaires these persons were to receive.2 All persons 
to be interviewed in the household initially remained in the face-to-face field. If 
the interviews took place at the target persons' homes, they could fill out their 
questionnaires on a tablet (CASI) on site, alternatively online (CAWI) or paper-
based (PAPI). If target persons chose the PAPI mode, the respective questionnaires 
were handed over to them by the interviewer. To hand out the paper question-
naires, interviewers used a designated electronic tool that guided them step-by-
step through the process of preparing and handing over each questionnaire that 
was to be filled out by the respective target person. This ensured that interviewers 
handed out the right questionnaires to the right target persons. If they chose the 
CAWI mode, they received their personal access data for the online questionnaire 
by mail.  

Those target persons who could not be reached in the household during the field-
work phase (temporary absentees) and those who refused to be interviewed due 
to "soft reasons for refusal" (no time, no desire, etc.) were also switched to the PAPI 
mode and were sent the paper questionnaires by post. 

An access link to the online survey was also printed on the PAPI questionnaires 
sent to them, so that target persons could decide for themselves, even after receiv-
ing their paper questionnaires, whether they wanted to fill them out with a pen 
or preferred the online questionnaire.  

In order to reach households or target persons not yet reached in the face-to-face 
field, they were transferred to the CATI field after at least four unsuccessful con-
tact attempts, provided that a telephone number was available for the household 
or person. Analogous to the face-to-face field, mode switching to CAWI and PAPI 
was also possible for target persons on request. PAPI questionnaires were then 
sent via post to the target persons. The mode switch to CAWI or PAPI for tempo-
rarily absent household members or soft refusals was automatic in the CATI field 
following the same procedure as in the face-to-face field. 

The households of the migration samples M8a, M8b and M8c followed a different 
survey design. To take account of the high mobility of parts of these samples, all 
households that completed their household questionnaire in the CAWI mode in 
the previous wave, also started in the CAWI mode in the 2024 wave (CAWI-start-
ers). It was not possible for these households to switch to other modes. Households 
that completed the household questionnaire in another mode in the previous 
wave, started in the CAPI mode, with the possibility of changing mode after com-
pletion of the household matrix, just like all the other samples (CAPI-starters).  

 

2 As the life situations of individuals can differ, the questionnaire is adapted to individual situations. For example, parents 
of young children are asked questions about them, whereas these questions are not included in the questionnaire for 
individuals without children. The content of the individual questionnaires is presented in chapter 2.1.2.2. 
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33.8 percent (n = 1,351) of all M8 households started in CAPI and 66.2 percent (n = 
2,641) of all M8 households started in CAWI.   

For all samples, the electronic survey instruments were also offered in English, 
Polish, Bulgarian and Russian. A change of language was possible at any time by 
the interviewer (CAPI and CATI) or by the target person (CASI, CAWI) in the com-
puter-based modes on each page of the questionnaire. 

In the subsamples A-R, M1, M2, M7 an unconditional incentive of 5 euro was sent 
to every adult respondent with the advance letter. Individuals who participated 
in the study also received a postpaid cash incentive. Adult respondents born in 
2006 or earlier received 10 euro in the subsamples A-R, M1, M2, M7. In the migra-
tion samples M8a, M8b and M8c adult respondents received a higher incentive of 
30 euro to compensate for the lower probably of participation in these three sub-
samples. Adolescent respondents received 5 euro in cash with a thank-you letter 
after the interview across all subsamples.  

Additionally, the interviewers received 2 euro for each household they had to con-
tact to buy a small gift of their choice (doorstep incentive). The interviewers also 
had the freedom to strategically save up the money for certain households and 
use the saved money to buy more expensive gifts for others.  

2.1.2.2 Survey Instruments 

A total of 12 survey instruments were used in the 2024 survey, all of which were 
programmed as computer-assisted instruments. These were interlinked and con-
trolled in such a way that the assignment of the individual instruments was au-
tomated on the basis of the information from the household composition during 
the interview. All the instruments were translated into English. Additionally, four 
instruments were also created as paper questionnaires: the household, individual, 
gap, and deceased individual questionnaire.   

The survey started in each household by recording the household composition. 
This information was only ever collected from one person. This person was most 
familiar with the needs of the household and therefore had the role of “head of 
household” for the interview. The composition of the household was used to iden-
tify the other persons who were to be interviewed as part of the study. The corre-
sponding individually compiled individual interview was then conducted with 
all household members to be interviewed. The survey instruments, the various 
combinations of which were used to create the individual interviews, are pre-
sented in Table 7.  
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Table 7 Overview of Survey Instruments (A-R, M1, M2, M7, M8a-M8c) 

Questionnaire Target Person Modes Languages 

Household Matrix Head of Household CAPI, CAWI, CATI, 
PAPI 

German, English, 
Polish, Bulgarian, 
Russian 

Household questionnaire Head of Household CAPI, CASI, CAWI, 
CATI, PAPI 

German, English, 
Polish, Bulgarian, 
Russian 

Screening questionnaire Adult respondent CAPI, CASI, CAWI, 
CATI 

German, English, 
Polish, Bulgarian, 
Russian 

Individual questionnaire  Adult respondent  CAPI, CASI, CAWI, 
CATI, PAPI 

German, English, 
Polish, Bulgarian, 
Russian 

Cognition test 
“Wortschatztest“ (WST) 

Adult respondent with basis 
German skills 

CAPI, CASI German 

Cognition test “Zahlen-
und-Zeichen-Test“(ZZT) 

Adult respondent  CAPI, CASI German 

Biography questionnaire First-time adult respondent CAPI, CASI, CAWI, 
CATI 

German, English, 
Polish, Bulgarian, 
Russian 

Gap questionnaire Adult panel respondents, who 
were not interviewed in 2023 

CAPI, CASI, CAWI, 
CATI, PAPI 

German, English, 
Polish, Bulgarian, 
Russian 

Youth questionnaire Adolescent respondents of 
the birth year 2007-2012 

CAPI, CASI, CAWI, 
CATI 

German, English, 
Polish, Bulgarian, 
Russian 

Competency test “Lust auf 
DJ” 

Competency test for adoles-
cent respondents of the birth 
year 2007 

CAPI, CASI German 

Child questionnaire: birth 
year 2013 to 2024 

Adult respondents CAPI, CASI, CAWI, 
CATI 

German, English, 
Polish, Bulgarian, 
Russian 

Deceased individual ques-
tionnaire 

Adult respondents who expe-
rienced a family loss in 2023 

CAPI, CASI, CAWI, 
CATI, PAPI 

German, English, 
Polish, Bulgarian, 
Russian 

Drop-off questionnaire 
working time 

Adult respondents in paid em-
ployment 

PAPI German 

Residential environment 
questionnaire 

Interviewers CAPI German 

Source: infas 

Household Matrix 

The composition of a household is recorded using an electronic tool (household 
matrix)3. This matrix shows an overview of all individuals named in the last in-
terview. This overview was used to check with the head of household who still 
lives in the household, who no longer lives there or who may have moved in. In 
addition to the composition of the household, the relationships between the 
household members were also updated and completed.    

 

3 In addition to the electronic household matrix, in the course of the fieldwork a paper-based version of the household 
matrix was used to record the household composition of households that could not be reached for a personal interview. 
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If children born in 2013 or later also lived in the household, it was determined 
who (usually one parent) would later receive the questions about the child or chil-
dren. In addition, for target youths in the household that were below 17 years old, 
parental consent was obtained, so that they could also be interviewed. 

Household Questionnaire 

The “household” questionnaire asked for information on all aspects of the 
household.  

It has been used annually since the first survey wave in 1984. Current topics 
of the household questionnaire in the 2024 survey wave were:  

– Housing situation 
– Ownership and rent 
– Income and expenditure 
– Assets and investments 
– Household management 
– Children and care 

Individual Questionnaire (including screening module and cognition tests) 

The "Individual" questionnaire has also been used annually since the first survey 
wave. This was to be completed by all household members born in 2006 or earlier. 
The topics covered by the "individual" questionnaire 2024 included:  

– Current life situation  
– Satisfaction and emotions 
– Education 
– Employment 
– Health 
– Political orientation  
– Attitudes and opinions 
– Origin and family 

In addition, a newly programmed “screening module” was used before the indi-
vidual questionnaire to determine whether or not the respondent had a migrant 
and refugee background. The screening module was only used in the electronic 
versions of the questionnaire.  

At the end of the questionnaire, up to two cognition tests were carried out in 2024: 

– Cognition test “Wortschatztest” 

– Cognition test “Zahlen-und-Zeichen-Test“ 

Both tests were carried out by the respondent themself. The tests could, however, 
only be carried out in CAPI or CASI as an interviewer had to be present to observer 
whether the tests were carried out correctly. In the CAPI mode the interviewer was 
asked to hand the laptop to the respondent so that he or she could carry out the 
respective test. In the CASI mode the tests were carried out on the tablet. The 
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interviewers ensured that the tests were carried out as intended and made a note 
if there were any deviations from the standard test procedure.   

The cognition test “Wortschatztest” (WST; multiple choice vocabulary intelligence 
test)4 aimed to measure the crystallized intelligence. The respondent was shown 
37 lines of words that were all displayed on a single screen. Each of these lines 
contained five different words, but only one of those existed in the German lan-
guage. The task of the respondent was to identify in each line the actually existing 
word and click on it. Since the WST is very language-dependent, it was only ad-
ministered to respondents who either had German citizenship since birth or who 
claimed to have at least basic German language skills. The respondents had un-
limited time to complete the WST but were not allowed to look up words or ask 
others for help.  

The cognition test “Zahlen-und-Zeichen-Test” (ZZT; symbol digit test) was admin-
istered immediately after the WST and aimed to measure the psychomotor abili-
ties of the respondent. In the ZZT, the numbers 1 to 9 are each associated with a 
specific abstract symbol. During the 90-second runtime of the test, the respondent 
was shown one of these symbols at a time and had to type in the associated num-
ber as quickly as possible. A bar showing the correct correspondence of the char-
acters to the numbers was permanently displayed so that the respondent did not 
have to remember it. The aim was to type in as many correct numbers as quickly 
as possible. Before starting the actual test, the respondent completed a short prac-
tice session. In exceptional cases, if motor problems prevented a respondent to 
conduct the ZZT, the interviewer could do it for him or her. In this case the re-
spondent would tell the interviewer which number to type in and the interviewer 
would do so.  

An experiment was carried out with regard to the presentation of the test results 
(both WWT and ZZT) to the respondent. Each respondent was, with equal proba-
bilities, randomly assigned to one of three groups: 

– Group 1: The respondent was asked whether he or she wanted to see his or her 
test results. If he/she wanted to see them, they were shown. 

– Group 2: The results of the tests were shown to the respondent (without asking 
beforehand)  

– Group 3: The results of the tests were not shown to the respondent (without 
asking beforehand) 

The aim of this experiment is to evaluate whether showing the test results to re-
spondents has an effect on panel mortality.  

Furthermore, as part of the individual questionnaire, the respondent were also 
asked for their consent to link the survey data to administrative data available at 
the Institute for Employment Research (IAB) and the German Pension Insurance 
(DRV). The IAB data includes information on employment history, phases of 

 

4 The “Wortschatztest” (full name: Mehrfach-Wortschatz Intelligenztest MWT-A Testbogen) was licensed by Spitta GmbH, 
Balingen, Germany. 
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unemployment and participation in measures during unemployment. The DRV 
data includes data on benefits provided by pension insurance during the employ-
ment phase, such as medical or occupational rehabilitation measures. 

Biography Questionnaire  

The “biography” questionnaire is used only once in total per target person to col-
lect important biographical data. It was aimed at new adult household members 
born in 2006 or earlier. In addition, it was directed at household members who 
had not previously answered this questionnaire in previous waves or who were 
completing the individual questionnaire for the first time (e.g., because they had 
reached or would reach the age of 18 this year).  

Topics of the biography questionnaire were:  

– Nationality and origin 
– Route to Germany 
– Occupation 
– Childhood and family 
– School and education 
– Marriage and partnership 

As an innovation of the 2024 survey wave, the biographical questionnaire of the 
main study and the IAB-BAMF-SOEP Refugee Survey, which were previously two 
different instruments, were harmonized into one.   

Gap Questionnaire  

The “gap” questionnaire was addressed to all target persons who did not complete 
an individual questionnaire in the last survey wave in 2023 but were scheduled 
to do so. It served to close the temporal "gap" from the last interview to the current 
survey wave. The topics of the gap questionnaire are: 

– Changes in employment 
– Social status 
– Educational attainment 
– Changes in family environment 

Youth Questionnaire 

As in the last survey wave, an integrated youth questionnaire was also used in 
the 2024 wave, covering the cohorts 2007-2012. 

For adolescents that were below 17 years old, parental consent was required. The 
topics of the youth questionnaire differ according to age, but overall cover the fol-
lowing areas:  

– Attitudes and opinions 
– Relationships and social environment 
– Leisure and sports 
– School, training and career 
– Future plans 
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– Health and well-being 
– Self-image 
– Life situation and satisfaction 
– Job and money 
– Political identity 

Competency Test “Lust auf DJ” 

Additionally, to the youth questionnaire, respondents of the birth cohort 2007 
were also asked to participate in the competency test “Lust auf DJ” licensed by the 
Hogrefe Publishing Group. “Lust auf DJ” was to be administered as a self-inter-
view – preferably on the CASI tablet but alternatively also on the interviewer lap-
top. In this test the youths were to perform three different thinking exercises in a 
limited amount of time. The task in each of these exercises was to insert a missing 
element: first words, then math symbols and at last figures. They had seven 
minutes for the first exercise, ten minutes for the second and ten minutes for the 
last. The device on which the test was carried out automatically kept track of the 
time. 

Child Questionnaire 

The questionnaire for children was answered by a parent rather than by the chil-
dren themselves and referred to children born between 2013 and 2024.  

 Topics of the child questionnaire include (but are not limited to):  

– Pregnancy history and birth 
– Health status of the child 
– Personality of the child 
– Development, language and behavior 
– School and personal environment of the child 
– Care situation 
– Parental role and parenting style 

Questionnaire "Deceased Individual" 

This questionnaire was aimed at household members who experienced a family 
loss in 2023. The deceased individual did not necessarily have to have lived in the 
target person's household. Whether or not to submit this questionnaire was de-
cided based on the information in the individual questionnaire. The aim of this 
questionnaire was to obtain as accurate a picture as possible of the circumstances 
and effects of the death. Topics of the questionnaire deceased individual include:  

– Relationship and relationship to the deceased 
– Reasons and circumstances of the death 
– Health of the deceased 
– Satisfaction and life circumstances of the deceased 
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Drop-off questionnaire working time

All adult respondents that completed the survey in 2024 and claimed to be in paid
employment received a short paper questionnaire with the thank-you letter (see
“Thank you Letter” below).  This questionnaire was designed on behalf of the Mi-
nimum Wage Commission. It aims to supplement the information on working 
hours collected in the SOEP and to enable its validation in order to reduce uncer-
tainties in the calculation of hourly wages. It consisted of 13 different questions 
about the respondents’ working time. A return envelope was included so the 
respondent could send back the questionnaire post-age-free.

Residential Environment Questionnaire

In addition to the information in the household questionnaire, information on the
residential environment was also obtained from the interviewers. They were
asked to answer a total of 15 questions on the residential environment for each
household they worked with, regardless of whether an interview with the house-
hold could be completed or not. In 2024 accompanying pictures were integrated
into the residential environment questionnaire to further improve standardiza-
tion.

2.1.2.3 Contacting and Communication

Prior to being contacted by an interviewer, all household members of the panel
samples A-R, M1, M2, M7 as well as the CAPI-starters of M8a, M8b, M8c that were
listed in the panel register and who turned 18 in the survey year (in 2024 all
household members born 2006 or earlier) received an advance letter to announce
the start of the new survey wave.

After receiving the letter, the households were contacted by an interviewer. If a
valid telephone number was available, the interviewer contacted the household
by telephone. If no valid telephone number was available or the telephone contact
attempts were unsuccessful, the interviewer made personal contact with the
household, to schedule an interview appointment.

To help the interviewers establish contact and scheduling an interview with the
household, they were given some supporting materials. Contact cards for example
could be dropped into the mailbox, thus establishing initial contact if the house-
hold was home when contacting in person.

If there was a wish to answer the questionnaires as PAPI or CAWI or if the inter-
viewer could not reach the household several times even during personal contact,
further letters were sent centrally by infas. Figure 2 shows the contact strategy in
2024.

The CAWI-starter households of M8a, M8b, M8c received a letter with access to
the web survey. As part of a sequential approach, the initial CAWI letter invited
the head of household to take part in the survey first. In addition to his or her des-
ignated questionnaires, the head of household would complete an online version
of the household matrix. The letter put special emphasis on the importance of the
participation of migrants from non-EU third countries. Once he or she had
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Fieldwork Measures 

In an effort to increase the response rate, different fieldwork measures were ap-
plied during the field. For the households that started in CAPI the following 
measures were applied:  

Households that could not be reached after several unsuccessful attempts were 
sent a follow-up letter (addressed to the head of household of the previous wave) 
during the field, reminding them again about the study and asking them to par-
ticipate. Since the households could not be contacted, they were also asked to up-
date their address data via the online address portal. 

Households where no interview could be achieved by an interviewer but also did 
not give a hard refusal were switched to the PAPI mode near the end of the field-
work phase. Those households received a letter addressed to the head of house-
hold of the previous wave including the respective paper questionnaires and a 
paper version of the household matrix as well as a postage-paid return envelope.  

Fieldwork measures were not just applied at the household level but also at the 
individual level.  

All target persons who indicated in the interview that they did not wish to partic-
ipate in this wave of the survey (soft refusals) received a refusal conversion letter 
with the respective paper questionnaires, a postage-paid return envelope and the 
access data to the online survey. The target persons could then choose whether 
they wanted to participate in PAPI or CAWI.  

All target persons who desired a mode switch but subsequently still did not par-
ticipate in the study within four weeks received a follow-up letter. The same was 
true for soft refusals who initially received a refusal conversion letter but still did 
not participate in the study. Each follow-up letter was accompanied by the paper 
questionnaires to be completed individually, with a note that alternatively the 
survey could always be completed online.  

At the time where the final follow-up letter with the post incentive was sent on 
the household level (see above), a comparable follow-up letter was also sent out 
on the individual level. This letter was addressed to target persons in households 
where the household matrix had already been completed, but who had not yet 
taken part themselves.    
 
The CAWI-starters received two follow-up letters addressed to the head of house-
hold throughout the fieldwork phase. 
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Panel Maintenance Measures 

Two panel maintenance measures were taken as part of the 2024 survey wave for 
the panel households: Mailing of a New Year's card and a birthday card. What's 
new is that a cress seed packet has been included with the birthday cards from 
January 2024. The aim of panel maintenance measures is to maintain a dialog 
with panel participants and to keep the panel present among them. 

In January 2024, a New Year's card was also sent to households in all subsamples. 
In addition to New Year's wishes from DIW Berlin and infas, this card contained a 
thank-you for participating in the 2023 survey wave with a brief outlook on the 
next wave. The birthday card was sent to all adult panel members.  

CO2 footprint experiment 

Integrated into the contacting efforts of the 2024 wave was an experiment about 
the CO2 footprint. The background to this was that questions on environmental 
behavior were asked in the 2023 wave. These questions will be asked again in the 
2025 wave. As an experiment, a randomly selected proportion of respondents 
from the 2024 wave was given information on their carbon footprint. This in-
tended to investigate the extent to which confrontation with the concept of the 
carbon footprint leads to a change in environmental behavior.  

As the experimental setup, all households in panel samples A-R including samples 
M1, M2, M7 of the main study 2024 were randomly assigned to one of three ex-
perimental groups. The refresher households and the subsamples M8a-M8c were 
not part of the experiment. 

The three experimental groups were treated differently in the fieldwork of the 
main study 2024 in such a way that did or did not receive the following docu-
ments in addition to the advance letter: 

– Group 1: All adult household members (born up to 2006) received a special CO2-
footprint-flyer with the advance letter and also the IGEL-postcard with the 
thank-you letter after participating in the survey. 

– Group 2: All adult household members (born up to 2006) received a special CO2-
footprint-flyer with the advance letter, but not the IGEL-postcard with the 
thank-you letter after participating in the survey. 

– Group 3: All adult household members (born up to 2006) received neither the 
special CO2-footprint-flyer nor the IGEL-postcard. 

The experiment applied to individuals already known in the relevant panel 
households. Respondents who became part of a household by moving in during 
the 2024 survey wave were therefore not included in the experiment. 

The CO2-footprint-flyer as well as the IGEL-postcard are further described in the 
following section.  
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Survey Documents 

All communication and survey documents that were used in the survey are now 
described in more detail below. An overview of the survey documents used across 
subsamples is provided in Table 8. 

Table 8 Overview of Communication/Survey Documents (A-R, M1, M2, M7, 
M8a-M8c) 

Document Addressees 

Households 
(head of house-
hold, year of 
birth until 2006) 

Persons until 
year of birth 
2006 

Persons born in 
2007-2012 

Advance letter and thank-you letter 

Advance letter CAPI start  x  

Advance letter CAWI start (head of house-
hold) 

x   

Advance letter CAWI start (other household 
members) 

 x  

Thank-you letter   x x 

Thank-you letter record linkage DRV  x  

Field measures 

Letter after mode switch  
(PAPI/CAWI) 

 x x 

Refusal conversion letter x x x 

Follow-up letter (PAPI/CAWI) x x x 

Letter for non-contacts x   

Reminder letter for drop-off working time  x  

Source: infas 

 

On all letters, a study-specific e-mail address was indicated as a communication 
channel to infas, as well as the number of a free study hotline. Target persons 
could contact infas at any time with questions and were then supported by spe-
cially trained staff and, in the case of further inquiries, by project management.  

Advance Letters 

As stated above, shortly before the respective field operation all household mem-
bers of the households that started in CAPI born 2006 or earlier received a personal 
advance letter announcing the survey for the current survey wave. The advance 
letter also referred to the need to make personal contact. Furthermore, reference 
was also made to contact possibilities that had been set up for feedback at infas. 
Furthermore, the incentive was announced. Also as stated above, the CAWI-start-
ers, following a sequential approach first received an advance letter to the head 
of household. After he or she took part in the survey, further advance letters were 
sent out to all other household members.    
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The following additional materials were enclosed with all advance letters: 

– A study flyer that briefly informed participants about all aspects of the study, 
including some scientific results from the previously collected data. 

– A data protection sheet, in which the participants were comprehensively in-
formed about the topic of data protection. It was described who processes which 
data, for what purpose and how. In addition, the participants were informed 
about their rights, the origin of the data and the voluntary nature of their par-
ticipation. 

– For Households of group 1 or 2 of the CO2 footprint experiment a special CO2-
footprint-flyer was enclosed with the advance letter. This flyer contained infor-
mation about the concept of the CO2 footprint and communicated how much 
the current CO2 emissions would need to be reduced to limit global warming to 
2°C. A QR-Code (personalized on the household level) was printed on every flyer 
that led to a dedicated website which offered further information. It was tracked 
which household used the QR-Code.     

Thank-you Letter  

The personal thank-you letter was sent to the participants shortly after success-
ful participation, including the cash incentive and an interviewer control ques-
tionnaire with a return envelope.  

As part of the interview, some respondents were asked for their consent to link 
data from the German Pension Insurance (see Chapter 2.1.3.6). This required writ-
ten consent. In order to obtain the written consent of respondents who partici-
pated in the CAWI or CATI mode, the relevant documents (information sheet for 
record linkage of DRV data, two copies of the consent form for record linkage of 
DRV data; see below) were also sent with the thank-you letter. A postage-paid re-
turn envelope was enclosed in this case for respondents to return one copy of 
signed consent form to infas.  

For Households of group 1 of the CO2 footprint experiment an educational post-
card (IGEL-postcard) was enclosed with the thank-you letter that displayed prac-
tical advice on how an individual can reduce his or her carbon footprint. The post-
card featured the same personalized QR-Code that was also printed on the CO2-
footprint-flyer. Same as with the CO2-footprint-flyer, the usage of the QR-Code 
was tracked.  

Letter after Mode Switch 

All target persons who indicated in the interview that they would prefer to self-
administer their questionnaire as a CAWI received a letter within the next two 
weeks regarding the mode switch. The target persons received the access data 
(link, password and QR-Code) for the online survey with the letter. The switch let-
ter to PAPI was accompanied by the individually prepared questionnaires includ-
ing a postage-free return envelope. In addition, the access data for the online sur-
vey were printed on the letter and on all paper questionnaires.  
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Conversion Letter 

As stated above, all target persons and households who indicated in the interview 
that they did not wish to participate in this wave of the survey (soft refusals) re-
ceived a conversion letter. In this letter, the individuals were asked to participate 
in this year's survey via CAWI or PAPI after all. It therefore contained the corre-
sponding CAWI access data and corresponding PAPI questionnaires.  

Follow-up Letter 

All target persons who wished to switch to a self-administered mode and target 
persons or households who received a conversion letter were initially asked to 
participate again by follow-up letter.   

Letter for Non-contacts 

Those households that could not be reached by interviewers received a letter for 
non-contact persons or households after at least six unsuccessful contact at-
tempts, requesting a contact data update. This contact data update could be done 
via the online address portal (via link or QR-Code) as well as by phone or e-mail.  

Reminder letter for drop-off working time 

Respondents that did not send back the drop-off questionnaire working time re-
ceived a single reminder letter reminding them to do so.  

2.1.2.4 Interviewer Deployment 

The complex requirements of the study require careful selection and training of 
the interviewers. All interviewers selected for the SOEP had to complete a compre-
hensive training program before the start of the fieldwork, consisting of a prepa-
ration phase, participation in a digital or presence training event and a follow-up 
phase. 

In order to do justice to the interviewers with their different levels of experience, 
the training program was designed once for interviewers with study experience 
in SOEP and once for those without specific study experience. In addition, the 
training courses for CAPI and CATI interviewers were separated in order to be able 
to adequately take into account the respective special features with regard to the 
technical framework conditions and the different contact strategies (personal 
contacts on site/telephone contacts). 

In the following, the respective contents and the procedure for the implementa-
tion of the training program with regard to all phases are presented as well as an 
overview of the interviewers used. 
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2.1.2.5 Training for CAPI and CATI Interviewers 

For the preparation phase, the interviewers were given a time window of two 
weeks before participating in the actual training event. During this time, they had 
to work through an interviewer manual, which also included answering specific 
follow-up questions.  

It has been shown that those who have prepared themselves intensively are bet-
ter able to follow the program of the training events. In addition, a preparation 
phase makes it possible to reduce the scope of the actual training event. A prepa-
ration phase with independent learning elements has the advantage that partic-
ipants can organize their time more individually and that the completion of indi-
vidual modules is not dependent on the pace of learning in the group. Last but not 
least, such a concept also appeals to different types of learners, as various media 
and materials are available for preparation. 

The materials were in detail: 

a. Interviewer Manual 

The SOEP interviewer manual is a comprehensive set of rules for interviewing. 
The manual covers all aspects that are important for conducting the interview: 
basic information on the study and on how to conduct the survey, rules for con-
tacting households, how to handle household information in the instrument, and 
information on selected questions in the questionnaire and general interview 
techniques and rules. The manual serves interviewers not only for preparation 
and familiarization, but also as a reference book throughout the fieldwork.  

b. Videos to Illustrate Learning Content 

The use of videos in the training program primarily served to illustrate the han-
dling of the tool, which was used to document the household composition and the 
relationships between all household members. Specifically, the videos explained 
individual entries and the exact procedure of the tool. The explanations were 
highlighted in writing. Additionally, there was a video to illustrate the correct ad-
ministration of the grip strength test. All videos were not only available to the 
interviewers during preparation via the online platform but were also perma-
nently accessible there during the field period. 

c. Tests to Monitor Success 

The infas learning platform was set up in such a way that it was possible to mon-
itor the success of the preparation. The interviewers' level of knowledge of indi-
vidual study-relevant topics was determined by means of a short knowledge test. 
This test was a prerequisite for all interviewers to take part in a training event and 
was therefore mandatory. 

The training events form the focus of the SOEP training program. Training events 
were conducted in presence and digitally (webinar). The training events in pres-
ence were hosted in Bonn and took place over two days (first day: 15:00 to 19:00, 
second day: 9:00 to 12:00). The digital training events were hosted via webinar 
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and lasted 5.5 hours in total. All interviewers without former experience in the 
SOEP survey had to attend a training event in presence. Interviewers with experi-
ence in the SOEP survey could choose whether they wanted to attend a training 
event in presence or a digital training event. The number of participants was lim-
ited to 40 interviewers for the training events in presence and 50 interviewers for 
the digital training events. The structure of the training events in presence and 
the digital training events is the same. Lectures convey the theoretical content of 
the study, and the questionnaire and the tools work are presented on the basis of 
sample cases. All parts of the training are structured in such a way that a round of 
questions is regularly scheduled after each session, in which all questions that 
arise can be answered and solutions can be worked out together. 

The training program in the SOEP consists of several (thematic) blocks, which 
were deepened differently depending on the experience of the interviewers. In 
the first block of training, the interviewers were informed about the survey design 
and the individual subsamples. Furthermore, the household definition, the vali-
dation of a household head as well as the various questionnaires and possible 
mode changes were explained in this block. The second block served as intensive 
preparation for making contact. For this purpose, the interviewers were intro-
duced to the entire contacting strategy of the study and practiced, including per-
sonal contacting by the interviewers themselves. In the next block, the technical 
tools were demonstrated live using a case study. In the following block, individual 
questionnaires and the various options for changing the mode of the survey in-
strument were demonstrated in practice. 

In order to get an overview of the level of knowledge and to increase the activity 
of the participants, quiz questions were integrated into the individual blocks. At 
the end of the training, the focus was on the further procedure and organization 
of the field work. Following the training event, everyone had another opportunity 
to apply the study-specific handling of all questionnaire instruments in practice 
on their own. Discussion forums were also offered to provide support. 

The primary purpose of the post-training phase is to give interviewers confidence 
for their first practical assignment and to deepen what they have learned. In prin-
ciple, all interviewers, regardless of their experience after the training event, are 
encouraged to use the test version of the question program and to practice enter-
ing an interview before they start their actual work in the field. A central compo-
nent of the support for the rather inexperienced interviewers is the individual 
training before the first field assignment (coaching via TeamViewer). Here, not 
only the handling of the questions (adherence to standardization, speed and clar-
ity of reading aloud, etc.), but also the input of the answers is monitored and eval-
uated. In addition, there was an interviewer forum in which the interviewers 
could exchange information among themselves as well as with the project man-
agement. 

In addition to these three training phases, the interviewers had the opportunity 
to take advantage of support in the form of coaching during the entire field phase. 
In addition, they were informed about the current status of the field and innova-
tions (e.g. in the form of additional materials provided) in the form of regular re-
ports and memos. A total of 883 CAPI interviewers and 44 CATI interviewers were 
trained for the SOEP study on 27 training dates.  
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2.1.2.6 CATI and Face-to-face Interviewer Staff 

The deployed CAPI and CATI interviewers had many years of experience with 
household surveys and combined cross-sectional and longitudinal instruments as 
well as experience especially with target groups that are generally considered dif-
ficult. A total of 927 interviewers were deployed, 883 in the CAPI field and 44 in 
the CATI field.56 All the interviewers were invited to a short web survey in order 
to survey the characteristics of the interviewer staff. 713 interviewers partici-
pated. The characteristics of the interviewer staff are shown in Table 9. 

Table 9 Characteristics of the Interviewer Staff (A-R, M1, M2, M7, M8a-M8c) 

Characteristics Total CAPI CATI 
 

abs. in % abs. in % abs. in % 

Number of Interviewers 713 100.0 677 100.0 36 100.0 

Gender       

Male 449 63.0 430 63.5 19 52.8 

Female 260 36.5 243 35.9 17 47.2 

Diverse 1 0.1 1 0.1 - - 

Not specified 3 0.4 3 0.4 - - 

Age       

Up to 29 years 17 2.4 8 1.2 9 25.0 

30-49 years 76 10.7 66 9.7 10 27.8 

50-65 years 213 29.9 203 30.0 10 27.8 

Over 65 years  395 55.4 388 57.3 7 19.4 

Not specified 12 1.7 12 1.8 - - 

Experience with infas       

New Interviewers 66 9.3 66 9.7 - - 

2 years or less 282 39.6 268 39.6 14 38.9 

3-5 years 155 21.7 150 22.2 5 13.9 

6-10 years 97 13.6 92 13.6 5 13.9 

10 years and longer 81 11.4 72 10.6 9 25.0 

Not specified 32 4.5 29 4.3 3 8.3 

Highest school qualification       

Lower secondary school qualification/ primary school 
certificate/ polytechnic secondary school qualification 

35 4.9 33 4.9 2 5.6 

Intermediate secondary school qualifcation/ voca-
tional extension certificate 

186 26.1 184 27.2 2 5.6 

 

5 "Deployed" interviewers include all interviewers who contacted households. 

6 5 interviewers who conducted interviews in both the CAPI and CATI fields are counted under CAPI interviewers. 
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Characteristics Total CAPI CATI 
 

abs. in % abs. in % abs. in % 

Number of Interviewers 713 100.0 677 100.0 36 100.0 

Advanced technical college certificate 106 14.9 101 14.9 5 13.9 

Abitur/ higher education entrance qualification 362 50.8 336 49.6 26 72.2 

Other school qualification 11 1.5 10 1.5 1 2.8 

No school qualification (yet) 3 0.4 3 0.4 - - 

Not specified 10 1.4 10 1.5 - - 

Source: infas, own calculations 

In the distribution of structural characteristics, the interviewer staff shows a 
higher proportion of men in the face-to-face field. The age distribution shows 
greater differences regarding the distinction between CAPI and CATI interviewers. 
The telephone interviewers are on average younger.  

2.1.3 Results 

The following subchapter presents the field results for the panel samples in 2024. 
Results at the household level are presented first (Chapter 2.1.3.1), followed by re-
sults at the individual level (Chapter 2.1.3.2). The results at the instrument level 
are then discussed (Chapter 2.1.3.3), as well as questionnaire duration (Chapter 
2.1.3.4), the use of different modes and interviewing languages (Chapter 2.1.3.5), 
the results of the questions on consent to record linkage (Chapter 2.1.3.6) and the 
tracking results (Chapter 2.1.3.7).  

2.1.3.1 Participation at Household Level 

At the household level, a total of 22,609 households were contacted in the sub-
samples A-R, M1, M2, M7, M8a-M8c in 2024. 13,155 of those households partici-
pated, resulting in a response rate of 58.2 percent. Figure 3 shows the cumulation 
of completed household interviews over the fieldwork phase. The field period ran 
from February 2024 to the end of December 2024. Interviews were completed 
throughout the entire field-work phase. The number of complete interviews in-
creased steadily throughout the fieldwork.   
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Figure 3 Completion of Household Interviews in the Field (A-R, M1, M2, M7, 
M8a-M8c)  
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Table 10 provides information on the result of the 2024 survey according to the 
SOEP-HAAPOR classification at the household level, separately for the group of re-
peaters, temporary dropouts and split households.  

Table 10 Participation at Household Level by Type of Household (HAAPOR 
Codes) (A-R, M1, M2, M7, M8a-M8c) 

Household Level Total Respondents in 
previous wave 

Temp. dropouts 
in previous 
wave 

New house-
holds 

abs. in % abs. in % abs. in % abs. in % 

Gross sample 22,609 100.0 14,960 100.0 7,118 100.0 531 100.0 

Interview  13,155 58.2 11,344 75.8 1,709 24.0 102 19.2 

Complete [1.1] 8,044 35.6 7,304 48.8 679 9.5 61 11.5 

Partial [1.2.1] 3,817 16.9 3,183 21.3 622 8.7 12 2.3 

Partial (missing household questi-
onnaire) [2.353] 

1,173 5.2 775 5.2 370 5.2 28 5.3 

Partial (missing data) [2.354] 121 0.5 82 0.5 38 0.5 1 0.2 

Non-Interview 9,454 41.8 3,616 24.2 5,409 76.0 429 80.8 

Temporary dropout 7,176 31.7 2,720 18.2 4,076 57.3 380 71.6 

Break-off [2.12] 58 0.3 26 0.2 15 0.2 17 3.2 

Non-contact [2.2] 1,734 7.7 681 4.6 948 13.3 105 19.8 

Temporary physically or mentally 
unable/incompetent [2.321] 

63 0.3 22 0.1 40 0.6 1 0.2 

Language Problem [2.331] 67 0.3 18 0.1 48 0.7 1 0.2 

Soft refusal [2.351] 4,184 18.5 1,662 11.1 2,425 34.1 97 18.3 

New address [2.4] 66 0.3 34 0.2 31 0.4 1 0.2 

Unable to locate address [3.18] 1,004 4.4 277 1.9 569 8.0 158 29.8 
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Final Dropout 2,278 10.1 896 6.0 1,333 18.7 49 9.2 

Permanent refusal [2.111] 2,074 9.2 807 5.4 1,228 17.3 39 7.3 

Dead [2.31] 59 0.3 35 0.2 24 0.3 - - 

Permanently physically or men-
tally unable/incompetent [2.322] 

59 0.3 17 0.1 39 0.5 3 0.6 

Moved abroad [4.2] 61 0.3 28 0.2 33 0.5 - - 

Household dissolved [4.3] 25 0.1 9 0.1 9 0.1 7 1.3 

Source: infas, own calculation 

 
In 11,861 households, both the household questionnaire and at least one individ-
ual interview were completed besides the obligatory household matrix (HAAPOR 
codes 1.1, 1.2), and 8,044 of those households were surveyed completely, i.e. all 
household members born in or before 2006 could be interviewed. Looking at the 
interview status of the last survey, of the households interviewed again, 75.8 per-
cent participated again. Of the temporary dropouts from the last survey, 24.0 per-
cent could be brought back into the panel and of the split households7, 19.2 per-
cent were interviewed. The non-response of households in this survey wave is pri-
marily constituted of temporary dropouts (31.7 percent), i.e. cases that might par-
ticipate again in the next survey wave, with the main reason for these dropouts 
being soft refusals (18.5 percent of the gross sample). Permanent refusals at 
household level occurred in 9.2 percent of households. 

Table 11 show the field results on the household level differentiated by subsam-
ple. Noticeably, subsamples A-R have a higher response than the migration sam-
ples M1, M2, M7, M8a, M8b. Reasons for these results in the migration samples 
are in the growing proportion of temporary dropouts that are harder to re-inter-
view as well as the high mobility of the target population that make accessibility 
more difficult. Furthermore, the proportion of soft refusals in the migration sam-
ples M1, M2, M7, M8a, M8b is somewhat higher compared to subsamples A-R, in-
dicating a lower motivation for participating in the study. Even more importantly, 
the proportion of households that could not be reached (Non-contact, HAAPOR 
code 2.2) or where the address turned out to be incorrect (Unable to locate address, 
HAAPOR code 3.18) is higher, speaking for the high mobility of this target group. 
This is particularly true for subsample M8a, M8b and M8c where for between 11.7 
percent and 14.8 percent of the sample the address was incorrect in 2024.  

However, also between the individual migration samples strong differences in re-
sponse behavior can be observed with response being higher in the older subsam-
ples M1, M2 (49.2 percent) and lower in the younger subsamples M7 and M8a, 
M8b (25.3 percent and 51.4 percent respectively). Subsample M7´s goal was to 
capture migration dynamics and processes from 2016 to 2018 with a focus on EU 
migration. M8a on the other hand, was used to evaluate the Skilled Immigration 
Act, which came into force March 1st, 2020, and was aimed at migrants from third 
countries who came to Germany between 2017 and 2018. Both subsamples con-
sist of target populations that are highly mobile and therefore difficult to reach 

 

7 Split households are households that have been newly formed due to one person moving out of a known panel house-
hold. 
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and recruit for an interview. It is striking that the response rate of the M8c sub-
sample surveyed for the first time in 2023 is significantly higher (60.7 percent) 
than that of M8a, M8b, although the target group and the survey design are the 
same. The main reason for this is that all the M8c households participated last 
year, whereas the M8a, M8b gross sample contains a much higher proportion of 
hard-to-interview temporary dropouts (44 percent of the gross sample).   

Table 11 Participation at Household Level by Subsample (HAAPOR Codes) (A-R, 
M1, M2, M7, M8a, M8c) 

Household Level Total Basis Migration 

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross sample 22,609 100.0 17,037 100.0 1,119 100.0 427 100.0 3,049 100.0 977 100.0 

Interview 13,155 58.2 10,337 60.7 551 49.2 108 25.3 1,566 51.4 593 60.7 

Complete [1.1] 8,044 35.6 6,428 37.7 296 26.5 50 11.7 927 30.4 343 35.1 

Partial [1.2] 3,817 16.9 2,920 17.1 187 16.7 27 6.3 470 15.4 213 21.8 

Partial (missing 
household question-
naire) [2.353] 

1,173 5.2 926 5.4 63 5.6 29 6.8 129 4.2 26 2.7 

Partial (missing data) 
[2.354] 

121 0.5 63 0.4 5 0.4 2 0.5 40 1.3 11 1.1 

Non-Interview 9,454 41.8 6,700 39.3 568 50.8 319 74.7 1,483 48.6 384 39.3 

Temporary dropout 7,176 31.7 4,799 28.2 421 37.6 257 60.2 1,326 43.5 373 38.2 

Break-off [2.12] 58 0.3 52 0.3 1 0.1 1 0.2 4 0.1 - - 

Non-contact [2.2] 1,734 7.7 847 5.0 93 8.3 63 14.8 547 17.9 184 18.8 

Temporary physically 
or mentally una-
ble/incompetent 
[2.321] 

63 0.3 54 0.3 4 0.4 2 0.5 3 0.1 - - 

Language Problem 
[2.331] 

67 0.3 18 0.1 13 1.2 21 4.9 12 0.4 3 0.3 

Soft refusal [2.351] 4,184 18.5 3,388 19.9 249 22.3 142 33.3 377 12.4 28 2.9 

New address [2.4] 66 0.3 24 0.1 2 0.2 1 0.2 26 0.9 13 1.3 

Unable to locate 
address [3.18] 

1,004 4.4 416 2.4 59 5.3 27 6.3 357 11.7 145 14.8 

Final Dropout 2,278 10.1 1,901 11.2 147 13.1 62 14.5 157 5.1 11 1.1 

Permanent refusal 
[2.111] 

2,074 9.2 1,745 10.2 133 11.9 53 12.4 135 4.4 8 0.8 

Dead [2.31] 59 0.3 57 0.3 - - - - 1 0.0 1 0.1 

Permanently physi-
cally or mentally un-
able/incompetent 
[2.322] 

59 0.3 52 0.3 4 0.4 2 0.5 1 0.0 - - 

Moved abroad [4.2] 61 0.3 26 0.2 7 0.6 6 1.4 20 0.7 2 0.2 

Household dissolved 
[4.3] 

25 0.1 21 0.1 3 0.3 1 0.2 - - - - 

Source: infas, own calculation 
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Contact Effort 

Over the entire fieldwork phase, households in subsamples A-R were contacted on 
average 3.3 times by interviewers from the face-to-face or CATI field. This average 
value is mainly due to the average number of contact attempts for interviewed 
households. In comparison, the mean number of contacts attempts for non-con-
tact households, 2.2, is lower than the mean value for interviewed households 
(3.5). For soft refusals, the average number of contacts was 3.9 (see Table 12). 

Table 12 Number of Interviewer Contacts by Field Result (HAAPOR Codes) (A-R, 
M1, M2, M7, M8a-M8c) 

s. N Mean 25th percentile 75th percentile 

Total 22,609 3.3 2 4 

Interview [1.110, 
1.210, 1.310, 2.353, 
2.354] 

13,155 3.5 

2 4 

Non-contact [2.2] 1,734 2.2 0 4 

Soft refusal [2.351] 4,184 3.9 2 5 

Source: infas, own calculation 

Effects of Field Measures at Household Level 

As described in chapter 2.1.2.3, several field measures were implemented in the 
2024 survey in an effort to increase response. The effects of the measures imple-
mented at the household level are described in the following. 

Contact Data Update in Advance Letter 

With the advance letter the respondents were asked to provide up-to-date contact 
data like an updated phone number or when they are best available for the inter-
view. 10.0 percent of the target people addressed provided updated data (see Table 
13).  

Table 13 Results for Contact Data Update in Advance Letter at Household Level 
(A-R, M1, M2, M7, M8a-M8c) 

Advance letter Total Household inter-
view (matrix) com-
pleted 

Household inter-
view (matrix) not 
completed 

 
abs. in % abs. in % abs. in % 

Gross sample 13,689 100.0 10,110 100.0 3,579 100.0 

No update contact data 12,325 90.0 8,836 87.4 3,489 97.5 

Contact data updated 1,364 10.0 1,274 12.6 90 2.5 

Source: infas, own calculation    
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Letter for Non-contacts 

During the field period, letters for non-contacts on the household level were sent 
to household heads which could not be reached by an interviewer, requesting a 
contact data update. In total, 194 households received such a letter (see Table 14). 
Of the households receiving the letter 68 (35.1 percent) updated their contact data. 

Table 14 Results for Letter for Non-contacts at Household Level (A-R, M1, M2, 
M7, M8a-M8c) 

Letter for non-contacts  Total Household inter-
view (matrix) com-
pleted 

Household inter-
view (matrix) not 
completed 

 
abs. in % abs. in % abs. in % 

Gross sample 194 100.0 89 100.0 105 100.0 

No update contact data 126 64.9 22 24.7 104 99.0 

Contact data updated 68 35.1 67 75.3 1 1.0 

Source: infas, own calculation    

Conversion Letter 

All target households of subsamples A-R, M1, M2, M7, who indicated that they did 
not wish to participate in this wave of the survey (soft refusals) or that could not 
be reached after many attempts received a conversion letter in September. The 
conversion letter included the respective paper questionnaires as well as a paper 
version of the household matrix and a postage-free return envelope. Table 15 
shows that from the 2,683 households that received that letter, 18.4 percent (n = 
494) participated.  

Table 15 Results for PAPI Conversion-letter at Household Level (A-R, M1, M2, 
M7) 

PAPI Conversion-Letter Total 

abs. in % 

Gross sample 2,683 100.0 

Completed 494 18.4 

Source: infas, own calculation 
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Follow-up Letter 

In samples M8, M8b, M8c 2,671 households started in CAWI as the initial survey 
mode. Those households received up to two follow-up letters addressed to the 
head of household throughout the fieldwork phase. Table 16 provides an over-
view of how this affected the completion of interviews. The second of which was 
also accompanied by an e-mail.  

Table 16 Results for Follow-up Letter CAWI-Starters (M8a, M8b, M8c) 

Follow-up Letter CAWI-Starters Total 

abs. in % 

Gross sample 2,671 100.0 

Completed before follow-up letter 675 25.3 

Completed after first follow-up letter 540 20.2 

Completed after second follow-up letter  400 15.0 

Source: infas, own calculation 

540 of 1,615 interviews were completed after the first follow-up letter and an-
other 400 after the second one.  

2.1.3.2 Participation at Individual Level 

Table 17 below shows the result of the 2024 survey according to the SOEP-PAAPOR 
classification for adult target persons born in 2006 or earlier. A total of 17,187 
(40.4%) individuals from samples A-R, M1, M2, M7, M8a, M8b, M8c participated in 
the survey. Of the 59.6 percent who did not participate in the study in 2024, 11.3 
percent dropped out permanently. It should be mentioned that the M8c subsam-
ple also stands out at the individual level with a significantly higher response 
compared to the other migration samples (43.1 percent).   
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Table 17 Participation at Individual Level by Subsample (PAAPOR Codes) (A-R, 
M1, M2, M7, M8a, M8b, M8c) 

Individual Level Total Basis Migration 

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross sample 42,592 100.0 32,408 100.0 2,303 100.0 900 100.0 5,197 100.0 1,784 100.0 

Interview [1.0] 17,187 40.4 13,745 42.4 729 31.7 109 12.1 1,835 35.3 769 43.1 

Complete [1.1; 1.12] 16,327 38.3 13,025 40.2 690 30.0 94 10.4 1,766 34.0 752 42.2 

Partial [1.21; 1.22] 860 2.0 720 2.2 39 1.7 15 1.7 69 1.3 17 1.0 

Non-Interview [2.0] 25,405 59.6 18,663 57.6 1,574 68.3 791 87.9 3,362 64.7 1,015 56.9 

Temporary dropout 19,972 46.9 14,064 43.4 1,221 53.0 653 72.6 3,048 58.6 986 55.3 

Break-off [2.12] 472 1.1 350 1.1 15 0.7 10 1.1 70 1.3 27 1.5 

Non-contact [2.21; 2.22] 5,714 13.4 3,181 9.8 303 13.2 147 16.3 1,493 28.7 590 33.1 

Temporary physically or 
mentally unable/incom-
petent [2.321; 2.323] 

128 0.3 112 0.3 7 0.3 4 0.4 5 0.1 - - 

Language Problem 
[2.331] 

160 0.4 39 0.1 31 1.3 55 6.1 29 0.6 6 0.3 

Soft refusal [2.351] 11,752 27.6 9,713 30.0 775 33.7 375 41.7 817 15.7 72 4.0 

New address [2.4] 134 0.3 57 0.2 4 0.2 2 0.2 43 0.8 28 1.6 

Unable to locate address 
[3.18] 

1,612 3.8 612 1.9 86 3.7 60 6.7 591 11.4 263 14.7 

Final Dropout 5,433 12.8 4,599 14.2 353 15.3 138 15.3 314 6.0 29 1.6 

Permanent refusal 
[2.111] 

4,827 11.3 4,118 12.7 324 14.1 118 13.1 250 4.8 17 1.0 

Dead [2.31] 205 0.5 196 0.6 5 0.2 - - 2 0.0 2 0.1 

Permanently physically 
or mentally unable/in-
competent [2.322; 
2.324] 

136 0.3 121 0.4 8 0.3 4 0.4 3 0.1 - - 

Moved abroad [4.2] 137 0.3 59 0.2 12 0.5 14 1.6 42 0.8 10 0.6 

Household dissolved 
[4.3] 

128 0.3 105 0.3 4 0.2 2 0.2 17 0.3 - - 

Source: infas, own calculation 
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Partial Unit Non-response 

Partial unit non-response describes the situation where some but not all house-
hold members eligible and selected for the individual interviews have been suc-
cessfully interviewed. A household is considered fully completed when all adult 
household members have been interviewed, i.e. a completed personal interview 
has been conducted, and the head of the household has answered the household 
questionnaire. The partial unit non-response (PUNR) is 48.1 percent for all sub-
samples (see Table 18).  

Table 18 Partial Unit Non-response by Subsample (A-R, M1, M2, M7, M8a, M8b, 
M8c) 

Household 
Level 

Total Basis Migration 

A-R M1, M2 M7 M8a, M8b M8c 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,640 100.0 6,055 100.0 350 100.0 54 100.0 811 100.0 370 100.0 

Household 
partly comple-
ted (PUNR) 

3,675 48.1 2,835 46.8 185 52.9 26 48.1 428 52.8 201 54.3 

Household 
fully comple-
ted 

3,965 51.9 3,220 53.2 165 47.1 28 51.9 383 47.2 169 45.7 

Source: infas, own calculation 
*Share of households with more than one adult household member. 

The more individuals living in the household, the more difficult it is to fully com-
plete a household. As the number of members increases, the proportion of fully 
completed household decreases continuously. Among two-person households, 
56.5 percent of panel households were fully completed; this figure drops to 21.7 
percent with four or more members (see Table 19). 

Table 19 Partial Unit Non-response by Household Size (A-R, M1, M2, M7, M8a-
M8c) 

Household Level Total 2 person  
household 

3 person  
household 

4 or more person 
household 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,640 100.0 6,199 100.0 1,030 100.0 411 100.0 

Household partly com-
pleted (PUNR) 

3,675 48.1 2,696 43.5 657 63.8 322 78.3 

Household fully com-
pleted 

3,965 51.9 3,503 56.5 373 36.2 89 21.7 

Source: infas, own calculation 
*Share of households with more than one adult household member. 
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Effects of Field Measures at Individual Level 

Several field measures were implemented at the individual level, whose effects 
are described in the following. 

Switch to PAPI 

Respondents who wished to receive PAPI were handed the paper questionnaires 
by the interviewer. A total of 3,858 respondents requested to fill out their ques-
tionnaires in PAPI. Of these 1,072 respondents (27.8 percent) sent back their ques-
tionnaire before the follow-up letter. Another 1,035 respondents then filled out 
the questionnaire after the follow-up letter (26.8 percent). 

Table 20 Results for Switch to PAPI at Individual Level (A-R, M1, M2, M7, M8a-
M8c) 

Switch to PAPI Total 

abs. in % 

Gross Sample 3,858 100.0 

Completed after switch, prior to follow-up 1,072 27.8 

Completed after follow-up letter 1,035 26.8 

Source: infas, own calculation 

Switch to CAWI 

Respondents who wished to answer the questionnaires online received a mail or 
a letter with access information to the online survey (CAWI switch). These CAWI 
switch letters were sent to 6,078 household members (see Table 21) throughout 
the field period. With 45.8 percent the CAWI participation was higher prior to fol-
low-up than after receiving the follow-up letter (19.3 percent). 

Table 21 Results for Switch to CAWI at Individual Level (A-R, M1, M2, M7, M8a-
M8c) 

Switch to CAWI Total 

abs. in % 

Gross Sample 6,078 100.0 

Completed after switch, prior to follow-up 2,782 45.8 

Completed after follow-up letter 1,176 19.3 

Source: infas, own calculation 
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Conversion Letter 

All target persons and households who indicated in the interview that they did 
not wish to participate in this wave of the survey (soft refusals) received a conver-
sion letter. Table 22 shows that 68 of the 450 conversion letters sent resulted in 
completed interviews (15.1 percent).  

Table 22 Results for Conversion Letter at Individual Level (A-R, M1, M2, M7, 
M8a-M8c) 

Conversion Letter Total 

abs. in % 

Gross sample 450 100.0 

Completed 68 15.1 

Source: infas, own calculation 

2.1.3.3 Participation at Instrument Level 

As explained in Chapter 2.1.2.2, a total of 12 questionnaire variants were used in 
the main study in 2024 (without taking into account different language variants). 
Table 23 provides an overview of the number of questionnaires that were filled 
out, differentiated by the known sample groups in the main study. A total of 
73,278 questionnaires were answered in 2024. Three questionnaires stand out in 
terms of frequency: the household questionnaire (n=11,982), the screening ques-
tionnaire (n=15,577) and the individual questionnaire (n=17,183). With a total of 
over 2,000 completed questionnaires each, the child questionnaire, "Biography" 
and "Gap" also stand out, which are only to be completed under certain conditions. 
The "gap" questionnaire, for example, is to be filled out by target persons who did 
not fill out the "individual questionnaire" in the last wave but were scheduled to 
do so. This means that in 2024, more than 2,422 adults participated in the study 
again after having suspended their participation last year. The two cognition tests 
were both filled out more than 8,000 times. 

Table 23 Number of Interviews by Subsample and Questionnaire 
(A-R, M1, M2, M7, M8a, M8b, M8c) 

 Total Basis Migration 

A-R M1, M2 M7 M8a, M8b M8c 

Household questionnaire 11,982 9,411 488 79 1,437 567 

Screening questionnaire 15,577 12,163 680 103 1,850 781 

Individual questionnaire  17,183 13,745 729 109 1,833 767 

Cognition test “Wortschatz-
test“ (WST) 

8,452 7,776 379 36 239 22 

Cognition test “Zahlen-und-
Zeichen-Test“(ZZT) 

8,540 7,644 444 63 330 59 

Biography questionnaire  2,015 1,170 64 53 357 371 

Youth questionnaire:  1,210 1,088 72 12 24 14 

Competency test “Lust auf DJ” 97 91 4 1 - 1 
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Child questionnaire 2,076 1,479 174 19 275 129 

Gap questionnaire 2,422 1,808 135 24 419 36 

Questionnaire “The deceased 
individual” 

509 434 25 2 31 17 

Drop-off questionnaire work-
ing time 

3,215 3,067 132 16 - - 

Source: infas, own calculation 

The response rates of the allocated questionnaires are at least 41.5 percent (see 
Table 24). Encouragingly, the important individual questionnaire as well as the 
child questionnaire have with 71.4 percent and 83.8 percent respectively an espe-
cially high response rate.  

Table 24 Response Rates by Questionnaire (A-R, M1, M2, M7, M8a-M8c) 

 Gross sample Number of interviews Response rate 

Screening questionnaire 24,081 15,577 64.7 

Individual questionnaire  24,081 17,183 71.4 

Cognition test “Wortschatz-
test“ (WST) 9,986 8,452 84.6 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT)s 10,303 8,540 82.9 

Biography questionnaire  2,715 2,015 74.2 

Youth questionnaire 2,296 1,210 52.7 

Competency test "Lust auf DJ" 234 97 41.5 

Child questionnaire 2,477 2,076 83.8 

Gap questionnaire 3,064 2,422 79.0 

Questionnaire “The deceased 
individual” 666 509 76.4 

Drop-off questionnaire work 
time 7,077 3,215 45.4 

Source: infas, own calculation; the gross sample is the target population of participating households. The gross sample 
size of the additional questionnaires (child questionnaire, biography questionnaire, gap questionnaire, "the deceased 
individual") as well as the coqnition tests is constituted of the amount of persons who completed their individual ques-
tionnaire and were to fill out the respective additional questionnaire. The gross sample of the drop-off questionnaire 
working time is the amount of persons that completed their individual questionnaire and stated to be in paid employ-
ment.  
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2.1.3.4 Questionnaire Duration 

The content and length of a questionnaire are key elements in keeping the burden 
on target persons low and their motivation to (further) participate in the study 
high. The questionnaires used in the main study 2024 consist of a different num-
ber of questions and answer options. Thus, the duration of the questionnaires var-
ies considerably. Table 25 provides an overview of the durations of the individual 
questionnaire variants. In 2024, for example, an average personal interview con-
sisting of the personal questionnaire and a children’s questionnaire lasted about 
45 minutes.  

Table 25 Interview Length by Questionnaire (in Minutes) (A-R, M1, M2, M7, 
M8a-M8c) 

 N Mean Median 5th  
percentile 

95th  
percentile 

Household questionnaire 10,904 18.3 17.1 7.8 32.7 

Screening questionnaire 15,577 0.6 0.3 0.1 1.9 

Individual questionnaire  15,382 38.7 37.0 18.1 65.2 

Cognition test “Wortschatz-
test“ (WST) 

8,452 3.5 3.9 0.3 6.3 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

8,539 3.9 3.7 2.6 6.0 

Biography questionnaire  1,995 21.5 19.5 7.4 43.0 

Youth questionnaire 1,208 21.3 19.9 10.2 37.1 

Competency test “Lust auf DJ” 97 24.0 24.5 11.4 34.7 

Child questionnaire 2,073 8.8 7.8 2.8 17.6 

Gap questionnaire 2,284 1.7 1.4 0.6 4.0 

Questionnaire “The deceased 
individual” 

475 4.5 4.1 2.1 7.8 

Source: infas, own calculation 

2.1.3.5 Interviewing Modes and Languages 

Table 26 provides information on the mode used to complete the questionnaires. 
It can be seen that most of the questionnaires were answered interviewer admin-
istered. However, the “Gap” and “Biography” questionnaires show that self-ad-
ministered modes, especially CAWI, were increasingly chosen, with more than 40 
percent each. A closer look at the self-administered modes shows that the ques-
tions on the household and the person were frequently answered via PAPI com-
pared to other questionnaires. This can be explained by the fact that all question-
naires have been offered for completion in this form since the beginning of the 
study and are therefore familiar to the participants. The presentation of the youth 
questionnaire shows that a large proportion of the corresponding age groups rep-
resented here (cohort 2007-2012) prefer to participate online.  
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Table 26 Interviewing Modes by Questionnaire (A-R, M1, M2, M7, M8a-M8c) 

Questionnaire  Interviewer-Based Self-Administered 

Total CAPI CATI CASI CAWI PAPI 

Household question-
naire 

abs. 11,982 7,291 122 156 3,338 1,075 

in % 100.0 60.8 1.0 1.3 27.9 9.0 

Individual question-
naire  

abs. 17,183 9,666 100 637 4,991 1,789 

in % 100.0 56.3 0.6 3.7 29.0 10.4 

Screening question-
naire 

abs. 15,577 9,710 122 641 5,104 - 

in % 100.0 62.3 0.8 4.1 32.8 - 

Cognition test “Wort-
schatztest“ (WST) 

abs. 8,452 7,950 - 502 - - 

in % 100.0 94.1 - 5.9 - - 

Cognition test “Zah-
len-und-Zeichen-
Test“(ZZT) 

abs. 8,540 8,023 - 517 - - 

in % 100.0 93.9 - 6.1 - - 

Biography question-
naire  

abs. 2,015 820 11 153 1,031 - 

in % 100.0 40.7 0.5 7.6 51.2 - 

Youth questionnaire:  abs. 1,210 520 - 162 528 - 

in % 100.0 43.0 - 13.4 43.6 - 

Competency test “Lust 
auf DJ” 

abs. 97 65 - 32 - - 

in % 100.0 67.0 - 33.0 - - 

Child questionnaire:  abs. 2,076 1,155 23 82 816 - 

in % 100.0 55.6 1.1 3.9 39.3 - 

Gap questionnaire abs. 2,422 1,042 31 124 1,088 137 

in % 100.0 43.0 1.3 5.1 44.9 5.7 

Questionnaire “The 
deceased individual” 

abs. 509 277 3 15 180 34 

in % 100.0 54.4 0.6 2.9 35.4 6.7 

Drop-off question-
naire working time 

abs. 3,215 - - - - 3,215 

in % 100.0 - - - - 100.0 

Source: infas, own calculation 

Experience shows that the panel samples in the main study are almost exclusively 
surveyed in German, although all questionnaires are also offered in English, 
Polish, Bulgarian and Russian. The M8-subsamples are a major exception, with 
about half of their interviews conducted in English. Table 27 shows how often 
English was used in the personal interviews for the adult and adolescent respond-
ents. From the 1,317 interviews in that were conducted in English, almost all of 
them were conducted in the M8a and M8b migration samples.  
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Table 27 Interviewing Languages by Questionnaire (A-R, M1, M2, M7, M8a-
M8c) 

 German English Polish Bulgarian Russian Total 

Individual 
question-
naire 

abs. 15,775 1,317 11 5 75 17,183 

in % 91.8 7.7 0.1 0.0 0.4 100.0 

Youth ques-
tionnaire 

abs. 1,201 6 - - 3 1,210 

in % 99.3 0.5 - - 0.2 100.0 

Source: infas, own calculation 

2.1.3.6 Record Linkage Consent 

In order to be able to link data from the Institute for Employment Research (IAB) 
or the German Pension Insurance (DRV) to the net data after completion of the 
survey, each adult respondent is asked for his or her consent in the questionnaire 
unless he or she has already given it beforeor has refused it twice. Consent is re-
quested separately for both linkage purposes. For the DRV-linkage written con-
sent is needed while for the IAB-linkage verbal consent is sufficient.  

In the 2024 survey wave, 2,705 respondents in the panel samples of the main 
study were asked for their consent to link data from the Institute for Employment 
Research (see Table 28), and 1,767 respondents gave their consent.  

Looking at the DRV-linkage, we see that 4,557 respondents were asked for their 
consent this year and 727 respondents gave it.  

Table 28 Consent to Record Linkage (A-R, M1, M2, M7, M8a-M8c) 

Individual Level IAB DRV 

abs. in % abs. in % 

Gross sample* 2,705 100.0 4,557 100.0 

Consent given in this survey wave  1,767 65.3 727 16.0 

Consent not given in this survey wave 938 34.7 3,830 84.0 

Source: infas, own calculation 
*Respondents who were asked the record linkage consent question  

2.1.3.7 Tracking Techniques 

One of the central problems when conducting panel studies is panel mortality. 
This refers to the temporary or permanent loss of respondents. Loss of addresses 
due to poor address quality or relocation of respondents is one of several reasons 
for loss. In parallel to the field measures described above, tracking measures were 
carried out throughout the entire course of the fieldwork to counteract the loss of 
respondents due to address and contact data problems. 

Tracking is generally understood to mean determining the contact information of 
respondents who would otherwise be lost for a survey as part of a panel study or 
who could not be interviewed. Tracking measures are a central means of reducing 
panel losses and keeping the response rate constant over several waves. In order 
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to measure changes in longitudinal studies, it is particularly important to keep 
individuals in the sample who have changed their place of residence. 

The aim is to achieve an unbiased response rate and avoid selectivity in a panel, 
regardless of whether a person can be reached or not. In addition, the respondents 
should be interviewed again in subsequent waves, regardless of where they cur-
rently live. This means that dropouts should be minimized as far as possible due 
to inaccessibility. There are various strategies that can be used on a case-by-case 
basis. They range from asking the interviewers to make further contact attempts 
to having the addresses processed by other interviewers. 

Various tracking measures were used proactively. Address research ("tracking") 
was carried out for households that could not be contacted during the fieldwork 
due to incorrect address information provided by the interviewers. The Deutsche 
Post Addressfactory was used first; if this was unsuccessful, tracking was initiated 
via the residents' registration offices. 

At the same time, the interviewers themselves also searched for address updates. 
In turn, the target persons were able to contact the infas hotline themselves to 
pass on new information, so that address updates could also be collected in this 
way. Table 29 shows the results of all measures, including the requested contact 
data updates in the advance letter and the letter for non-contact households via 
the infas hotline or online. 

Table 29 Result of Tracking Techniques (A-R, M1, M2, M7, M8a-M8c) 

Tracking Total Address- 
Factory 

Residents'  
registration 
offices 

infas hotline Interviewer-
tracking 

Total abs. 20,508 1,839 1,393 18,386 468 

in % 100.0 100.0 100.0 100.0 100.0 

Deceased abs. 123 13 1 63 55 

in % 0.6 0.7 0.1 0.3 11.8 

Moved abroad abs. 97 - 34 13 52 

in % 0.5 - 2.4 0.1 11.1 

No information 
provided 

abs. 15 22 868 - - 

in % 0.1 1.2 62.3 - - 

New address 
data returned 

abs. 18,538 434 297 17,541 342 

in % 90.4 23.6 21.3 95.4 73.1 

Old address 
data confirmed 

abs. 1,735 1,370 193 769 19 

in % 8.5 74.5 13.9 4.2 4.1 

Source: infas iSMS, multiple answers possible 

 
A total of 20,508 addresses were tracked in the panel samples. In almost all cases 
relevant information could be acquired. For about 74.5 percent of these, the 
known address was confirmed and for 23.6 percent, new address data could be 
researched. In around one percent of these tracking cases, the research revealed 
that they had dropped out of the panel.  
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2.2 Refreshment Samples S, M10 

The existing panel sample of the Socio-Economic Panel was refreshed in 2024 with 
two additional samples. The randomly drawn refreshment samples S and M10 
took the form of a random cluster sample of residents' addresses from the regis-
ters of residents' registration offices. Table 30 below presents the key parameters 
of the 2024 survey for the refreshment samples S and M10. A total of 75,796 house-
holds were contacted between March 2024 and December 2024. 8,381 of these 
households participated in the survey. The interviews were conducted in CAPI, 
CATI, CASI and CAWI.  

Table 30 Summary Fieldwork (S, M10) 

Main Study 2024: Refreshment Samples S, M10 

Mode Mixed-Mode design: CAPI, CAWI, CASI, CATI 

Implementation period August 2023 until March 2025 

Fieldwork phase March 2024 (CW 11) – December 2024 (CW 52)  

Target Population Households  

Sample Refreshment sample: Random cluster sample; 300 German munici-
palities 

Gross sample  Refreshment Sample S: 
n = 42,509 (7,342 pre-recruited) 

Refreshment Sample M10: 
n = 33,287 (3,492 pre-recruited) 

Survey instruments Refreshment Sample S: 
– Household questionnaire 
    (CAPI, CASI, CAWI, CATI) 
– Individual questionnaire 

(CAPI, CASI, CAWI, CATI) 
– Biography questionnaire 

(CAWI) 
– Youth questionnaire 

(CAPI, CASI, CAWI, CATI) 
– Competency/cognition tests 

(CAPI, CASI) 
– Integrated child questionnaire 
    (CAPI, CASI, CAWI, CATI) 
– Deceased individual question 
    (CAPI, CASI, CAWI, CATI) 
– Drop-off working time 
    (PAPI) 

Refreshment Sample M10: 
– Household questionnaire 
    (CAPI, CASI, CAWI, CATI) 
– Individual questionnaire 

(CAPI, CASI, CAWI, CATI) 
– Biography questionnaire 

(CAPI, CASI, CAWI, CATI) 
– Cognition tests  

(CAPI, CASI) 
– Drop-off working time 
    (PAPI) 

 

Foreign language  
instruments 

The questionnaires were used in the languages German, English, 
Polish, Bulgarian and Russian (excluding the competency tests and 
the Drop-off working time, which were only available in German). 

Questionnaire dura-
tions 

– Household questionnaire: Ø 23.2 min. 
– Individual questionnaire: Ø 48.2 min. 
– Biography questionnaire: Ø 26.2 min. 
– Youth questionnaire: Ø 25.8 min. 
– Competency/cognition tests  

– Lust auf DJ:          Ø 25.9 min. 
– WST:           Ø 3.8 min. 
– ZZT:            Ø 4.0 min. 

– Integrated child questionnaire: Ø 9.6 min. 
– Deceased individual questionnaire: Ø 4.8 min.  
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Table 31 Gross Sample by Federal State (S, M10) 

Household Level S M10 

abs. in % abs.  in % 

Gross sample 42,509 100.0 33,287 100.0 

Schleswig-Holstein 1,616 3.8 1,038 3.1 

Hamburg 828 1.9 1,018 3.1 

Lower Saxony 4,184 9.8 3,482 10.5 

Bremen 239 0.6 300 0.9 

North Rhine-Westphalia 8,962 21.1 8,673 26.1 

Hesse 3,393 8.0 3,004 9.0 

Rhineland Palatinate 2,284 5.4 1,132 3.4 

Baden-Wuerttemberg 5,922 13.9 4,241 12.7 

Bavaria 6,562 15.4 4,094 12.3 

Saarland 544 1.3 449 1.3 

Berlin 1,775 4.2 2,251 6.8 

Brandenburg 1,096 2.6 552 1.7 

Mecklenburg Western Pomerania 799 1.9 349 1.0 

Saxony 1,995 4.7 1,368 4.1 

Saxony-Anhalt 1,275 3.0 808 2.4 

Thuringia 1,035 2.4 528 1.6 

Source: infas, own calculation 
*Addresses at the beginning of the field 

Table 32 Gross Sample by Municipality Size (S, M10) 

Household Level S M10 

abs. in % abs. in % 

Gross sample* 42,509 100.0 33,287 100.0 

Fewer than 2,000 inhabitants 2,927 6.9 195 0.6 

2,000 to 5,000 inhabitants 4,044 9.5 816 2.5 

5,000 to 20,000 inhabitants 12,142 28.6 7,875 23.7 

20,000 to 50,000 inhabitants 7,969 18.7 5,992 18.0 

50,000 to 100,000 inhabitants 2,750 6.5 2,997 9.0 

100,000 to 500,000 inhabitants 5,800 13.6 6,746 20.3 

More than 500,000 inhabitants 6,877 16.2 8,666 26.0 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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2.2.2 Design 

The refreshment samples S and M10 followed the same mixed-mode design as the 
panel samples (see Chapter 2.1.2.1) and had a similar contact strategy (see Chapter 
2.1.2.3). In addition, the same interviewer staff was employed (see Chapter 
2.1.2.4). However, there were also some deviations from the survey design of the 
panel samples, which are described in the following. 

The first deviation was that all households of sample S and M10 underwent a pre-
recruitment before an interviewer initiated contact. The pre-recruitment is de-
scribed in further detail below.  

The second deviation was that, except for the drop off questionnaire working 
time, the PAPI mode was not offered for samples S and M10 in the main field. The 
reason for this was the desire to establish the completion of questionnaires in 
computer-assisted modes for new samples, as these modes generally lead to 
somewhat higher data quality. In contrast, the PAPI mode is still offered for the 
panel samples, as many households have been using it for many years. 

The third deviation was that the refreshment sample S was randomly split into 
four different groups (tranches) that differed in terms of their respective fieldwork 
time (see Table 33). This was done as part of an experiment to evaluate whether a 
satisfactory field result could also be achieved in a more limited time frame.  

Table 33 Refreshment Sample S: Fieldwork Time by Tranches 

Tranche Start Pre-recruitment Start Main Fieldwork End Fieldwork 

Tranche 1 CW 11 CW 14 CW 52 

Tranche 2 CW 11 CW 14 CW 26 

Tranche 3 CW 24 CW 26 CW 39 

Tranche 4 CW 29 CW 30 CW 52 
Source: infas 

In general, the same survey documents were used in the refreshment samples S 
and M10 as in the panel samples (see Table 8 in Chapter 2.1.2.3). The survey doc-
uments that differed were the advance letter, the data protection sheet and the 
study flyer.8 The refreshment sample S had its own advance letter and data pro-
tection sheet in order to address this group in a target group-specific manner. As 
in subsamples A-R, M1, M2, M7, an unconditional incentive of 5 euro was included 
with the advance letter. The incentivation after a completed interview was also 
the same as in A-R, M1, M2, M7: All adult respondents born in 2004 or earlier re-
ceived 10 euro. Adolescent respondents received 5 euro in cash with the thank-
you letter. 

 

8  The study flyer of the panel samples focused more on research results and the study flyer of the refreshment samples S 
and M10 focused more on the general procedure of the study. This was needed because for the households of the refresh-
ment samples S and M10, unlike in the panel samples, the study was not known to the target persons and had to introduce 
itself first. 
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The same survey instruments were used as in the panel samples with the follow-
ing exceptions: 

– The gap questionnaire was not used in S and M10 as it does not apply for new 
target persons. 

– In sample S, with the aim to reduce respondent burden during the initial inter-
view, the biography questionnaire was not used during the interview. Adult re-
spondents were only asked to complete it online in CAWI when they received 
their thank-you letter via a corresponding link with access to the questionnaire. 

– For sample M10, due to its characteristic of being a migrant sample, obtaining 
the biography questionnaire was deemed too important to be relegated to the 
thank-you letter. In order to still reduce respondent burden, it was decided to 
reduce the questionnaire program for M10 to the following questionnaires: 
Household questionnaire, Individual questionnaire (including the two cogni-
tion tests), biography questionnaire and drop-off working time.  

Same as in the panel samples, the first step of the survey in the main field phase 
was to record the household composition with the head of household. Unlike in 
the panel samples though, where the head of household was usually just the same 
person as in the previous wave, in the refreshment sample he or she first had to 
be identified. Once all household compositions had been recorded, it was known 
which persons in the household were to be interviewed and the individual inter-
views, including further instruments with the head of household, could be con-
ducted. 

Pre-Recruitment 

Prior to the main field phase, all target persons of the refreshment samples S and 
M10 underwent pre-recruitment, i.e. they were invited to take part in a short in-
troductory survey, which could be carried out in CAWI or PAPI. In the short ques-
tionnaire, the target persons were asked about their willingness to participate and 
their availability, as well as a few content-related questions aimed at arousing the 
target persons' interest in the survey.  

In the course of the pre-recruitment, the refresher addresses received an online 
link (CAWI) with the advance letter, which could be used to access the short sur-
vey. The advance letter was accompanied by a data protection sheet as well as a 
flyer with general information about the study. Furthermore, target persons from 
the refreshment samples S and M10 also received a 5 euro prepaid cash incentive 
together with the advance letter.  

Target persons who did not respond to the letter within two weeks received a re-
minder letter including the already known online link. In addition, a paper ques-
tionnaire (PAPI) with the same content as the short online survey was enclosed 
with the reminder letter. This was done for individuals who prefer a paper-based 
survey or do not have online access. All participants of this introductory CAWI or 
PAPI survey were transferred to the face-to-face-field to be contacted and inter-
viewed by an interviewer. The results of the pre-recruitment are presented in 
Chapter 2.2.3.1.  
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2.2.3 Results 

The following subchapter presents the field results for the refreshment samples S 
and M10. Results of the pre-recruitment are presented first (Chapter 2.2.3.2), fol-
lowed by results at the household level (Chapter 2.2.3.3) and the individual level 
(Chapter 2.2.3.3). The results at the instrument level are then discussed (Chapter 
2.2.3.4), as well as questionnaire duration (Chapter 2.2.3.5), the use of different 
modes and interviewing languages (Chapter 2.2.3.6) and the results of the ques-
tions on consent to record linkage (Chapter 2.2.3.8).  

2.2.3.1 Pre-Recruitment 

Prior to the main field phase, all 42,509 target persons of the refreshment samples 
S were invited to a short introductory survey which could be administered via 
CAWI or PAPI. 7,342 (17,3 percent) participated, 77.6 percent of those online and 
22.4 percent via PAPI. In addition to this, 5.3 percent of the send-outs were re-
turned due to false address information (n=2,268) and 3.8 percent of the target 
persons actively refused their participation in the survey (n=1,607; see Table 34).  

Table 34 Overview Pre-Recruitment (S) 

 
Total Tranche 1 Tranche 2 Tranche 3 Tranche 4 

abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross sample 42,509 100.0 11,029 100.0 10,799 100.0 10,776 100.0 9,905 100.0 

Response total 7,342 100.0 2,052 100.0 1,946 100.0 1,760 100.0 1,584 100.0 

 Of which CAWI 5,694 77.6 1,553 75.7 1,497 76.9 1,348 76.6 1,296 81.8 

 Of which PAPI 1,648 22.4 499 24.3 449 23.1 412 23.4 288 18.2 

Refusal 1,607 3.8 374 3.4 442 4.1 479 4.4 312 3.1 

Postal return 2,268 5.3 597 5.4 576 5.3 748 6.9 347 3.5 

Source: infas, own calculation 

In the refreshment sample M10, 33,287 target persons were contacted in the pre-
recruitment and around 10 percent participated, which is a notably lower re-
sponse compared to refreshment sample S. One main reason for this is the higher 
mobility of the target population of refreshment sample M10 which leads to more 
than twice the number of incorrect addresses (11.9 percent postal returns; see Ta-
ble 35).  
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Table 35 Overview Pre-Recruitment (M10) 

 
Total 

abs. in % 

Gross sample 33,287 100.0 

Response total 3,492 100.0 

 Of which CAWI 2,807 80.4 

 Of which PAPI 685 19.6 

Refusal 344 1.0 

Postal return 3,972 11.9 

Source: infas, own calculation 

When comparing the progression of the response rate during the pre-recruitment 
phase, it can be seen that both in refreshment sample S (see Table 36) as well as 
in refreshment sample M10 (see Table 37) most of the completion of interviews 
occurred directly after the initial advance letter  (7.7 of 17.3 percent in S and 4.3 of 
10.5 percent in M10). The increase in completed interviews after the reminder let-
ter can be attributed to the associated mailing of the paper questionnaires, as it 
was also possible to reach households that prefer paper-based surveys or do not 
have online access. 

Table 36 Progression of Response Pre-Recruitment Total (S) 

Cumulate response Total Tranche 1 Tranche 2 Tranche 3 Tranche 4 

abs. in % abs. in % abs. in % abs. in % abs. in % 

Completed prior to 
follow-up letter 

3,272 7.7 796 7.2 833 7.7 796 7.4 847 8.6 

Completed until 
end of pre-recruit-
ment phase 

4,070 9.6 1,256 11.4 1,113 10.3 964 9.0 737 7.4 

Source: infas, own calculation 

Table 37 Overview Pre-Recruitment (M10) 

Cumulate response Total 

abs. in % 

Completed prior to follow-up letter 1,431 4.3 

Completed until end of pre-recruitment 
phase 

2,061 6.2 

Source: infas, own calculation 

After the pre-recruitment phase for Tranches 1 and 2, it became clear that it would 
not be sufficient to contact only those households that had participated in the pre-
recruitment phase. Therefore, a large number of households that had not partici-
pated in the pre-recruitment were contacted (see below). 
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2.2.3.2 Participation at Household Level 

5,876 households participated in the main field in the S sample and 2,505 in M10. 
Figure 4 and Figure 5 illustrate the accumulation of completed household inter-
views throughout the fieldwork phase. The field period commenced in March 
2024 and concluded at the end of December 2024. As in the panel samples, the 
completion of interviews happened throughout the whole fieldwork phase. 

Figure 4 Completion of Household Interviews in the Field (S)  
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Figure 5 Completion of Household Interviews in the Field (M10)  
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Source: infas, own figure 

Table 38 describes the result according to the SOEP-HAAPOR classification at the 
household level for the refreshment sample S. In 5,314 households, both the 
household questionnaire and at least one individual interview were completed 
besides the obligatory household matrix (HAAPOR codes 1.1, 1.2). 3,021 house-
holds were surveyed completely, i.e. all household members born in or before 
2006 could be interviewed. In 1.1 percent of all households, despite being success-
fully interviewed, the household questionnaire could not be completed (HAAPOR 
code 2.353). Looking at household non-response, refusals (HAAPOR codes 2.351 
and 2.111), are with 52 percent of the gross sample. Unsurprisingly, the proportion 
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of refusals is much higher among households that didn’t respond to the pre-re-
cruitment than among those that did.  

Table 38 Participation at Household Level by Pre-Recruitment Status and 
Tranches (HAAPOR Codes) (S) 

Household Level Total Tranche 1 
Respondents 
Pre-Recruitment 

Tranche 2 
Respondents 
Pre-Recruitment 

Tranche 3 
Respondents 
Pre-Recruitment 

Tranche 4 
Respondents 
Pre-Recruitment 

Nonrespondents 
Pre-Recruitment 

abs. in % abs. in % abs. in % abs. in % abs. in % abs. in % 

Gross sample 42,509 100.0 2,052 100.0 1,946 100.0 1,760 100.0 1,584 100.0 35,167 100.0 

Interview 5,876 13.8 1,023 49.9 1,090 56.0 919 52.2 732 46.2 2,112 6.0 

Complete [1.1] 3,021 7.1 574 28.0 663 34.1 542 30.8 402 25.4 840 2.4 

Partial [1.2] 2,293 5.4 375 18.3 360 18.5 324 18.4 289 18.2 945 2.7 

Partial (missing 
household question-
naire) [2.353] 

453 1.1 56 2.7 55 2.8 39 2.2 35 2.2 268 0.8 

Partial (missing 
data) [2.354] 

109 0.3 18 0.9 12 0.6 14 0.8 6 0.4 59 0.2 

Non-Interview 36,633 86.2 1,029 50.1 856 44.0 841 47.8 852 53.8 33,055 94.0 

Temporary dropout 24,247 57.0 747 36.4 591 30.4 618 35.1 665 42.0 21,626 61.5 

Break-off [2.12] 108 0.3 12 0.6 13 0.7 16 0.9 10 0.6 57 0.2 

Non-contact [2.2] 4,735 11.1 110 5.4 76 3.9 98 5.6 126 8.0 4,325 12.3 

Temporary physi-
cally or mentally un-
able/incompetent 
[2.321] 

496 1.2 9 0.4 15 0.8 14 0.8 9 0.6 449 1.3 

Language Problem 
[2.331] 

545 1.3 20 1.0 21 1.1 11 0.6 17 1.1 476 1.4 

Soft refusal [2.351] 13,755 32.4 564 27.5 461 23.7 426 24.2 436 27.5 11,868 33.7 

New address [2.4] 428 1.0 32 1.6 5 0.3 53 3.0 67 4.2 271 0.8 

Not attempted or 
worked [3.11] 

4,180 9.8 - - - - - - - - 4,180 11.9 

Final Dropout 12,386 29.1 282 13.7 265 13.6 223 12.7 187 11.8 11,429 32.5 

Permanent refusal 
[2.111] 

8,322 19.6 211 10.3 209 10.7 173 9.8 126 8.0 7,603 21.6 

Dead [2.31] 286 0.7 2 0.1 5 0.3 4 0.2 3 0.2 272 0.8 

Permanently physi-
cally or mentally un-
able/incompetent 
[2.322] 

882 2.1 16 0.8 9 0.5 18 1.0 25 1.6 814 2.3 

Non-eligible [4.1, 
4.5] 

575 1.4 21 1.0 17 0.9 11 0.6 12 0.8 514 1.5 

Moved abroad [4.2] 130 0.3 5 0.2 3 0.2 4 0.2 2 0.1 116 0.3 

Household unlo-
catable [4.4] 

2,191 5.2 27 1.3 22 1.1 13 0.7 19 1.2 2,110 6.0 

Source: infas, own calculation 

 
 



Wave Report - Socio-Economic Panel (SOEP) 2024 

 

 

Page 63 

Looking at the field results of refreshment sample M10 (Table 39), we can see that 
in 2,128 households, both the household questionnaire and at least one individual 
interview were completed besides the obligatory household matrix (HAAPOR 
codes 1.1, 1.1) and 1,085 households were surveyed completely, i.e. all household 
members born in or before 2006 could be interviewed. Looking at household non-
response, refusal (HAAPOR codes 2.351 and 2.111), are with 38,1 percent of the 
gross sample a large factor. Unlike in the refreshment sample S, unlocatable 
households (HAAPOR code 4.4) also play a major role in the non-response with 
18.2 percent of the gross sample. This is due to the higher mobility of this target 
population.  

Table 39 Participation at Household Level by Pre-Recruitment Status (HAAPOR 
Codes) (M10) 

Household Level Total M10 Respondents 
Pre-Recruitment 

M10 Non-Respond-
ents Pre-Recruit-
ment 

abs. in % abs. in % abs. in % 

Gross sample 33,287 100.0 3,492 100.0 29,795 100.0 

Interview 2,505 7.5 1,335 38.2 1,170 3.9 

Complete [1.1] 1,085 3.3 676 19.4 409 1.4 

Partial [1.2] 1,043 3.1 507 14.5 536 1.8 

Partial (missing household question-
naire) [2.353] 

316 0.9 132 3.8 184 0.6 

Partial (missing data) [2.354] 61 0.2 20 0.6 41 0.1 

Non-Interview 30,782 92.5 2,157 61.8 28,625 96.1 

Temporary dropout 19,116 57.4 1,599 45.8 17,517 58.8 

Break-off [2.12] 91 0.3 23 0.7 68 0.2 

Non-contact [2.2] 4,569 13.7 299 8.6 4,270 14.3 

Temporary physically or mentally 
unable/incompetent [2.321] 

223 0.7 19 0.5 204 0.7 

Language Problem [2.331] 1,705 5.1 173 5.0 1,532 5.1 

Soft refusal [2.351] 9,237 27.7 1,030 29.5 8,207 27.5 

New address [2.4] 206 0.6 55 1.6 151 0.5 

Not attempted or worked [3.11] 3,085 9.3 - - 3,085 10.4 

Final Dropout 11,666 35.0 558 16.0 11,108 37.3 

Permanent refusal [2.111] 3,476 10.4 343 9.8 3,133 10.5 

Dead [2.31] 91 0.3 3 0.1 88 0.3 

Permanently physically or mentally 
unable/incompetent [2.322] 

407 1.2 26 0.7 381 1.3 

Non-eligible [4.1, 4.5] 1,146 3.4 51 1.5 1,095 3.7 

Moved abroad [4.2] 474 1.4 21 0.6 453 1.5 

Household unlocatable [4.4] 6,072 18.2 114 3.3 5,958 20.0 

Source: infas, own calculation 
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Contact Effort 

The following Table 40 shows the average number of contacts of the pre-recruited 
subsamples S and M10 over the entire fieldwork phase.  

Over the entire fieldwork phase, households were contacted on average 2.3 times 
in the refreshment sample S and 2.1 times in the refreshment sample M10 by in-
terviewers from the face-to-face or CATI field. This average value is mainly due to 
the average number of contact attempts for interviewed households. For house-
holds that could not be reached, the mean numbers of contact attempts, 2.4 and 
2.3, are slightly higher than the mean value for interviewed households (2.3 and 
2.1). For soft refusals, the average number of contacts was 2.7 in both samples.  

Table 40 Number of Interviewer Contacts by Field Result (HAAPOR Codes) 
(S) 

 N Mean 25th percentile 75th percentile 

Total 42,509 2.3 2 4 

Interview [1.0, 
1.210, 1.310, 2.353, 
2.354] 

5,876 3.4 

2 4 

Non-contact [2.2] 4,735 2.4 0 4 

Soft refusal [2.351] 13,755 2.7 2 5 

Source: infas, own calculation 

 

Table 41 Number of Interviewer Contacts by Field Result (HAAPOR Codes) 
(M10) 

 N Mean 25th percentile 75th percentile 

Total 33,287 2.1 2 4 

Interview [1.0, 
1.210, 1.310, 2.353, 
2.354] 

2,505 3.6 

2 4 

Non-contact [2.2] 4,569 2.3 0 4 

Soft refusal [2.351] 9,237 2.7 2 5 

Source: infas, own calculation 
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2.2.3.3 Participation at Individual Level 

Table 42 below shows the result according to the SOEP-PAAPOR classification for 
adult target persons born in 2006 or earlier. As shown there, a total of 7,443 indi-
viduals from the refreshment sample S and 2,790 from the refreshment sample 
M10 participated in the survey. This corresponds to a total of 71.7 percent and 68.1 
percent.  

Table 42 Participation at Individual Level (PAAPOR Codes) (S, M10) 

Individual Level S M10 

abs. in % abs. in % 

Gross sample 10,384 100.0 4,095 100.0 

Interview 7,443 71.7 2,790 68.1 

Complete [1.1] 7,443 71.7 2,790 68.1 

Non-Interview 2,941 28.3 1,305 31.9 

Temporary dropout 2,546 24.5 1,196 29.2 

Break-off [2.12] 127 1.2 51 1.2 

Non-contact [2.21; 2.22] 746 7.2 344 8.4 

Temporary physically or mentally unable/incom-
petent [2.321] 

40 0.4 17 0.4 

Language Problem [2.331] 36 0.3 80 2.0 

Soft refusal [2.351] 1,597 15.4 704 17.2 

Final Dropout 395 3.8 109 2.7 

Permanent refusal [2.111] 327 3.1 89 2.2 

Dead [2.31] 3 0.0 - - 

Permanently physically or mentally unable/in-
competent [2.322] 

60 0.6 18 0.4 

Moved abroad [4.2] 5 0.0 2 0.0 

Source: infas, own calculation 

Partial Unit Non-response 

The partial unit non-response (PUNR) in the refreshment sample S is 60 percent 
and 67.8 percent in the refreshment sample M10 (see Table 43), which is both 
higher than in the panel samples. Partial unit non-response is expected to de-
crease in S and M10 in subsequent waves as all household members become more 
familiar with the study.  
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Table 43 Partial Unit Non-response (S, M10) 

Household Level S M10 

abs. in % abs. in % 

Gross sample* 10,954 100.0 4,577 100.0 

Household partly completed 
(PUNR) 

6,567 60.0 3,103 67.8 

Household fully completed 4,387 40.0 1,474 32.2 

Source: infas, own calculation 
*Share of households with more than one adult household member. 

The more individuals living in the household, the more difficult it is to fully com-
plete a household. As the number of members increases, the proportion of fully 
completed household decreases continuously. Among two-person households of 
the refreshment sample S, 48.5 percent of households were fully completed; this 
figure drops to 13.9 percent with four or more members. 

Table 44 Partial Unit Non-response by Household Size (S) 

Household Level Total 2 person  
household 

3 person  
household 

4 or more person 
household 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 3,872 100.0 3,086 100.0 555 100.0 231 100.0 

Household partly 
completed (PUNR) 

2,221 57.4 1,589 51.5 433 78.0 199 86.1 

Household fully com-
pleted 

1,651 42.6 1,497 48.5 122 22.0 32 13.9 

Source: infas, own calculation 
*Share of households with more than one adult household member. 

The same can be observed in the refresher sample M10. Among two-person house-
holds, 39.6 percent of households were fully completed; this figure drops to 8.5 
percent with four or more members. 

Table 45 Partial Unit Non-response by Household Size (M10) 

Household Level Total 2 person  
household 

3 person  
household 

4 or more person 
household 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 1,534 100.0 1,266 100.0 186 100.0 82 100.0 

Household partly 
completed (PUNR) 1,003 65.4 765 60.4 163 87.6 75 91.5 

Household fully com-
pleted 531 34.6 501 39.6 23 12.4 7 8.5 

Source: infas, own calculation 
*Share of households with more than one adult household member. 
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Effects of Field Measures at Individual Level 

As at the household level, several field measures were implemented at the indi-
vidual level, whose effects are described in the following 

Switch to CAWI 

Respondents wishing to answer the questionnaires online received a letter with 
access information to the online survey (CAWI switch). These CAWI switch letters 
were sent to 1,593  adult household members of the refreshment sample S (see 
Table 46) throughout the field period. With 64.0 percent the CAWI participation 
was higher prior to follow-up than after receiving the follow-up letter (5.8 per-
cent). 

Table 46 Results for Switch to CAWI at Individual Level (S) 

Switch to CAWI Total 

abs. in % 

Gross Sample 1,593 100.0 

Completed after switch, prior to follow-up 1,019 64.0 

Completed after follow-up letter 93 5.8 

Source: infas, own calculation 

Refreshment sample M10 shows a similar result. The CAWI switch letters were 
sent to 676 adult household members (see Table 47) throughout the field period. 
With 68.8 percent the CAWI participation was higher prior to follow-up than after 
receiving the follow-up letter (4.9 percent). 

Table 47 Results for Switch to CAWI at Individual Level (M10) 

Switch to CAWI Total 

abs. in % 

Gross Sample 676 100.0 

Completed after switch, prior to follow-up 465 68.8 

Completed after follow-up letter 33 4.9 

Source: infas, own calculation 

Conversion Letter 

All target persons and households who indicated in the interview that they did 
not wish to participate in this wave of the survey (soft refusals) received a conver-
sion letter.  

Table 48 and Table 49 show that around 10 percent of the conversion letters sent 
resulted in completed interviews. In refreshment sample S, 10.1 percent of the 189 
conversion letters sent resulted in completed interviews, while in refreshment 
sample M10 7.3 percent of the 96 conversion letters sent out led to completed in-
terviews. This shows, that offering flexibility in what mode respondents want to 
participate in the survey is important to reach as many respondents as possible. 
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Table 48 Results for Conversion Letter at Individual Level (S) 

Conversion Letter Total 

abs. in % 

Gross sample 189 100.0 

Completed  19 10.1 

Source: infas, own calculation 

Table 49 Results for Conversion Letter at Individual Level (M10) 

Conversion Letter Total 

abs. in % 

Gross sample 96 100.0 

Completed 7 7.3 

Source: infas, own calculation 

2.2.3.4 Participation at Instrument Level 

Table 50 shows the number of questionnaires that were completed in the partici-
pating households of the refreshment samples S and M10. As in the panel sam-
ples, three questionnaires stand out in terms of frequency: the two main instru-
ments, the household questionnaire (n = 5,314 in S and n = 2,128 in M10) and the 
individual questionnaire (n = 7,443 in S and n = 2,790 in M10) as well as the screen-
ing questionnaire (n = 7,494 in S and n = 2,819 in M10). Additionally, many biog-
raphy questionnaires were completed (n = 2,548 in S and n = 2,037 in M10). No 
interviews were completed for the youth questionnaire, the competency test 
“Lust auf DJ”, the child questionnaire as well as for the questionnaire “the de-
ceased individual” in refreshment sample M10, as these questionnaires were not 
to be filled out in this sample per design (see Chapter 2.2.2).  

Table 50 Number of Interviews by Questionnaire (S, M10) 

 S M10 

Household questionnaire 5,314 2,128 

Screening questionnaire 7,494 2,819 

Individual questionnaire  7,443 2,790 

Cognition test “Wortschatztest“ (WST) 4,724 270 

Cognition test “Zahlen-und-Zeichen-Test“(ZZT) 4,568 1,764 

Biography questionnaire  2,548 2,037 

Youth questionnaire 278 - 

Competency test “Lust auf DJ” 13 - 

Child questionnaire 1,163 - 

Questionnaire “The deceased individual” 264 - 

Drop-off questionnaire working time 1,338 312 

Source: infas, own calculation 
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Looking at the response rates for the allocated questionnaires (see Table 51 for 
sample S and Table 52 for sample M10), it can be seen that response is somewhat 
lower in the refreshment samples  compared to the panel samples and a bit lower 
in the M10 sample compared to the S sample. Fortunately, the response rate for 
the biography questionnaire, which is particularly important for migrants, is 
quite high in M10 with 73 percent. In refreshment sample S the response for the 
biography questionnaire is much lower by comparison, which was to be expected 
since it was relegated to the thank-you-letter (see Chapter 2.2.2).  

Table 51 Response Rates by Questionnaire (S) 

 Gross sample Number of interviews Response rate 

Screening questionnaire 10,193 7,494 73.5 

Individual questionnaire  10,193 7,443 73.0 

Cognition test “Wortschatz-
test“ (WST) 

5,809 4,724 81.3 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

6,290 4,568 72.6 

Biography questionnaire  7,443 2,548 34.2 

Youth questionnaire 752 278 37.0 

Competency test “Lust auf DJ” 38 13 34.2 

Child questionnaire 1,411 1,163 82.4 

Questionnaire “The deceased 
individual” 

328 264 80.5 

Drop-off questionnaire work 
time 

3,912 1,338 34.2 

Source: infas, own calculation; the gross sample is the target population of participating households. The gross sample 
size of the additional questionnaires (child questionnaire, biography questionnaire, gap questionnaire, "the deceased 
individual") as well as the coqnition tests is constituted of the amount of persons who completed their individual ques-
tionnaire and were to fill out the respective additional questionnaire. The gross sample of the drop-off questionnaire 
working time is the amount of persons the completed their individual questionnaire and stated to be in paid employ-
ment.  

Table 52 Response Rates by Questionnaire (M10) 

 Gross sample Number of interviews Response rate 

Screening questionnaire 3,997 2,819 70.5 

Individual questionnaire  3,997 2,790 69.8 

Cognition test “Wortschatz-
test“ (WST) 

370 270 73.0 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

2,463 1,764 71.6 

Biography questionnaire  2,790 2,037 73.0 

Drop-off questionnaire work 
time 

1,742 312 17.9 

Source: infas, own calculation; the gross sample is the target population of participating households. The gross sample 
size of the biography questionnaire as well as the coqnition tests is constituted of the amount of persons who com-
pleted their individual questionnaire and were to fill out the respective additional questionnaire. The gross sample of 
the drop-off questionnaire working time is the amount of persons the completed their individual questionnaire and 
stated to be in paid employment.  
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2.2.3.5 Questionnaire Duration 

Table 53 and Table 54 provide an overview of the durations of the individual ques-
tionnaire variants for the refreshment samples S and M10. The durations of all 
instruments are longer than in the panel samples, especially the individual ques-
tionnaire, which is about 10 minutes longer. The reason for this is that first-time 
participants have to answer all the questions in the questionnaires, whereas for 
panel participants some questions can be shortened due to dependent interview-
ing.  

Table 53 Interview Length by Questionnaire (in Minutes) (S) 

 N Mean Median 5th 
percentile 

95th  
percentile 

Household questionnaire 5,314 23.2 21.7 12.0 39.3 

Screening questionnaire 7,494 1.0 0.6 0.3 2.6 

Individual questionnaire  7,435 47.9 45.9 23.7 78.1 

Cognition test “Wortschatz-
test“ (WST) 

4,724 3.8 4.1 0.4 6.6 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

4,568 3.9 3.7 2.7 5.9 

Biography questionnaire  2,500 24.5 21.5 8.7 50.9 

Youth questionnaire 277 25.7 23.6 13.2 42.9 

Competency test “Lust auf DJ” 13 25.6 26.5 10.7 33.9 

Child questionnaire 1,162 9.6 8.5 3.3 18.6 

Questionnaire “The deceased 
individual” 

264 4.8 4.4 2.3 8.3 

Source: infas, own calculation 

Table 54 Interview Length by Questionnaire (in Minutes) (M10) 

 N Mean Median 5th  
percentile 

95th  
percentile 

Household questionnaire 2,128 23.3 21.6 10.6 41.1 

Screening questionnaire 2,819 1.8 1.5 0.4 3.7 

Individual questionnaire  2,786 49.2 47.6 22.9 82.4 

Cognition test “Wortschatz-
test“ (WST) 

270 3.8 4.0 0.6 6.6 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

1,764 4.1 3.8 2.7 6.2 

Biography questionnaire  2,017 28.9 27.3 11.7 50.7 

Source: infas, own calculation 
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2.2.3.6 Interviewing Modes and Languages 

Table 55 and Table 56 provide information on the modes in which the question-
naires were completed. Compared to the panel samples a much larger proportion 
of instruments were completed in the CAWI mode which is due to the fact that 
PAPI was not offered as an alternative mode (except for the drop-off question-
naire). 

Table 55 Interviewing Modes by Questionnaire (S) 

Questionnaire  Interviewer-Based Self-Administered 

Total CAPI CATI CASI CAWI PAPI 

Household question-
naire 

abs. 5,314 4,620 23 126 545 - 

in % 100.0 86.9 0.4 2.4 10.3 - 

Screening question-
naire 

abs. 7,494 5,875 23 454 1,142 - 

in % 100.0 78.4 0.3 6.1 15.2 - 

Individual question-
naire  

abs. 7,443 5,837 22 453 1,131 - 

in % 100.0 78.4 0.3 6.1 15.2 - 

Cognition test “Wort-
schatztest“ (WST) 

abs. 4,724 4,376 - 348 - - 

in % 100.0 92.6 - 7.4 - - 

Cognition test “Zah-
len-und-Zeichen-
Test“(ZZT) 

abs. 4,568 4,286 - 282 - - 

in % 100.0 93.8 - 6.2 - - 

Biography question-
naire  

abs. 2,548 - - - 2,548 - 

in % 100.0 - - - 100.0 - 

Youth questionnaire:  abs. 278 142 - 47 89 - 

in % 100.0 51.1 - 16.9 32.0 - 

Competency test “Lust 
auf DJ” 

abs. 13 6 - 7 - - 

in % 100.0 46.2 - 53.8 - - 

Child questionnaire:  abs. 1,163 841 - 76 246 - 

in % 100.0 72.3 - 6.5 21.2 - 

Questionnaire “The 
deceased individual” 

abs. 264 195 2 16 51 - 

in % 100.0 73.9 0.8 6.1 19.3 - 

Drop-off question-
naire working time 

abs. 1,338 - - - - 1,338 

in % 100.0 - - - - 100.0 

Source: infas, own calculation  
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Table 56 Interviewing Modes by Questionnaire (M10) 

Questionnaire  Interviewer-Based Self-Administered 

Total CAPI CATI CASI CAWI PAPI 

Household question-
naire 

abs. 2,128 1,880 3 61 184 - 

in % 100.0 88.3 0.1 2.9 8.6 - 

Screening question-
naire 

abs. 2,819 2,289 3 198 329 - 

in % 100.0 81.2 0.1 7.0 11.7 - 

Individual question-
naire  

abs. 2,790 2,269 3 194 324 - 

in % 100.0 81.3 0.1 7.0 11.6 - 

Cognition test “Wort-
schatztest“ (WST) 

abs. 270 209 - 61 - - 

in % 100.0 77.4 - 22.6 - - 

Cognition test “Zah-
len-und-Zeichen-
Test“(ZZT) 

abs. 1,764 1,628 - 136 - - 

in % 100.0 92.3 - 7.7 - - 

Biography question-
naire  

abs. 2,037 1,490 2 189 356 - 

in % 100.0 73.1 0.1 9.3 17.5 - 

Drop-off question-
naire working time 

abs. 312 - - - - 312 

in % 100.0 - - - - 100.0 

Source: infas, own calculation 

As in the panel samples, English, Polish, Bulgarian and Russian were offered in the 
refreshment samples S and M10 as the survey language in addition to German. 
Table 57 shows how often those languages were used in the personal interviews 
for adult and adolescent respondents. In refreshment sample M10 those lan-
guages were used comparatively more often which was to be expected for a mi-
grant sample. 

Table 57 Interviewing Languages (S) 

 German English Polish Bulgarian Russian Total 

Individual 
question-
naire 

abs. 7,349 71 3 - 20 7,538 

in % 98.7 1.0 0.0 - 0.3 100.0 

Youth ques-
tionnaire 

abs. 274 1 - - 3 290 

in % 98.6 0.4 - - 1.1 100.0 

Source: infas, own calculation 

Table 58 Interviewing Languages (M10) 

 German English Polish Bulgarian Russian Total 

Individual 
question-
naire 

abs. 2,539 171 54 16 10 2,843 

in % 91.0 6.1 1.9 0.6 0.4 100.0 

Source: infas, own calculation 
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2.2.3.7 Panel Consent 

All adult household members in the refreshment samples S and M10 were asked 
for their panel consent at the end of their personal interview. Only those respond-
ents who gave the consent will be readdressed for the next wave in 2024. Table 59 
shows that about 90 percent of respondents gave their panel consent. 

Table 59 Panel Consent (S, M10) 

Household Level S M10 

abs. in % abs. in % 

Gross sample* 7,420 100.0 2,779 100.0 

Panel consent given 6,690 90.2 2,475 89.1 

Panel consent refused 730 9.8 304 10.9 

Source: infas, own calculation 
*Respondents who were asked the panel consent question  

2.2.3.8 Record Linkage Consent 

As in the panel samples, consent for the linkage of data from Institute for Employ-
ment Research (IAB) or the German Pension Insurance (DRV) was asked for the 
refreshment samples. 7,435 respondents in the refreshment sample S were asked 
for their consent to link data from the IAB (see Table 60), and 5,432 (73.1 percent) 
gave it. Looking at the DRV-linkage, we see that 7,435 respondents were asked for 
their consent and 2,452 respondents gave it (33.0 percent). 2,785 respondents in 
the refreshment sample M10 were asked for their consent to link data from the 
Institute for Employment Research (see Table 61), and 1,923 (69.0 percent) gave it. 
Looking at the DRV-linkage, we see that 2,784 respondents were asked for their 
consent, and 784 respondents gave it (28.2 percent). 

Table 60 Consent to Record Linkage (S) 

Individual Level IAB DRV 

abs. in % abs. in % 

Gross sample* 7,435 100.0 7,435 100.0 

Consent given in this survey wave  5,432 73.1 2,452 33.0 

Consent not given in this survey wave 2,003 26.9 4,983 67.0 

Table 61 Consent to Record Linkage (M10) 

Individual Level IAB DRV 

abs. in % abs. in % 

Gross sample* 2,785 100.0 2,784 100.0 

Consent given in this survey wave  1,923 69.0 784 28.2 

Consent not given in this survey wave 862 31.0 2,000 71.8 

Source: infas, own calculation 
*Respondents who were asked the record linkage consent question  
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2.3 Refreshment Sample M8d 

In addition to the two aforementioned refreshment samples another sample was 
added to the SOEP study in 2024: The refreshment sample M8d. The M8d sample 
was, just as the sample M8c of the previous year, designed to help evaluate the 
skilled worker immigration law (Fachkräfteeinwanderungsgesetz), which came 
into effect March 1st, 2020. The Institute for Employment Research (IAB) provided 
the random sample. Table 62 below presents the key parameters of the 2024 sur-
vey for the refreshment sample M8d. A total of 7,430 households were contacted 
between June 2024 and December 2024. 515 of these households participated.  

Table 62 Summary Fieldwork (M8d) 

Main Study 2024: Refreshment Sample M8d 

Mode Mixed-Mode design: CAPI, CAWI, CASI, CATI 

Implementation period August 2023 until March 2025 

Fieldwork phase June 2024 (CW 24) – December 2024 (CW 52)  

Target Population Households  

Sample Refreshment sample: Random sample (IAB) 

Gross sample  n = 7,430 households 

Survey instruments – Household questionnaire (CAPI, CASI, CAWI, CATI) 
– Screening questionnaire                       (CAPI, CASI, CAWI, CATI) 
– Individual questionnaire (CAPI, CASI, CAWI, CATI) 
– Biography questionnaire (CAPI, CASI, CAWI, CATI) 
– Youth questionnaire (CAPI, CASI, CAWI, CATI) 
– Competency/cognition tests (CAPI, CASI) 
– Integrated child questionnaire (CAPI, CASI, CAWI, CATI) 
– Deceased individual questionnaire    (CAPI, CASI, CAWI, CATI) 

Foreign language  
instruments 

The questionnaires were used in the languages German, English, 
Polish, Bulgarian and Russian (excluding the competency tests and 
the PAPI instruments, which were only available in German). 

Questionnaire dura-
tions 

– Household questionnaire: Ø 19.7 min. 
– Screening questionnaire: Ø 2.0 min. 
– Individual questionnaire: Ø 42.2 min. 
– Biography questionnaire: Ø 28.6 min. 
– Youth questionnaire: Ø 32.1 min. 
– Competency/cognition tests 

– Lust auf DJ           Ø  - 
– WST            Ø  - 
– ZZT            Ø 3.9 min 

– Integrated child questionnaire: Ø 7.6 min. 
– Deceased individual questionnaire: Ø 3.1 min.  

Completed  
interviews 

Households with interview:      515 (6.9 percent) 
Households with household interview and at least one individual in-

terview:      348  (4.6 percent) 
Completed individuals born in 2006 or later: 403 (46.1 percent) 

Incentive Completed sample: mailing of incentive with thank-you letter, in-
centivization of all respondents (up to cohort 2006: 30 euro or 
10 euro – depending on the target group affiliation – or cohort 
2007-2012: 5 euro) 
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2.3.1 Gross Sample 

The M8d sample was split into two groups: Around 20 percent (n = 1,448) of the 
households started in the CAPI-Mode (CAPI-starters) and about 80 percent (n = 
5,982) started in the CAWI-Mode. The study design of M8d is based on the experi-
ences of the refreshment sample M8b in 2022 and M8c in 2023, in which, due to 
the high mobility of this target population, the increased use of CAWI-Mode had 
a positive effect on the completion of interviews. In terms of the distribution of 
the sample across the federal states of Germany, the distribution is broadly simi-
lar to that of the German population (see Table 63). The deviating distribution in 
the municipality size class is very striking (see Table 64). The cases from the M8d 
sample cluster very clearly in the large and largest municipalities in Germany 
(population > 100,000). 

Table 63 Gross Sample by Federal State and Starting Mode (M8d) 

Household Level Total CAPI CAWI 

abs. in % abs. in % abs. in % 

Gross sample* 7,430 100.0 1,448 100.0 5,982 100.0 

Schleswig-Hol-
stein 

174 2.3 10 0.7 164 2.7 

Hamburg 210 2.8 54 3.7 156 2.6 

Lower Saxony 722 9.7 85 5.9 637 10.6 

Bremen 86 1.2 56 3.9 30 0.5 

North Rhine-
Westphalia 

1,392 18.7 302 20.9 1,090 18.2 

Hesse 526 7.1 136 9.4 390 6.5 

Rhineland Palati-
nate 

349 4.7 36 2.5 313 5.2 

Baden-Wuert-
temberg 

1,075 14.5 237 16.4 838 14.0 

Bavaria 1,471 19.8 239 16.5 1,232 20.6 

Saarland 39 0.5 3 0.2 36 0.6 

Berlin 438 5.9 228 15.7 210 3.5 

Brandenburg 127 1.7 12 0.8 115 1.9 

Mecklenburg 
Western Pomera-
nia 

173 2.3 14 1.0 159 2.7 

Saxony 359 4.8 15 1.0 344 5.8 

Saxony-Anhalt 139 1.9 5 0.3 134 2.2 

Thuringia 150 2.0 16 1.1 134 2.2 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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Table 64 Gross Sample by Municipality Size and Starting Mode (M8d) 

Household Level Total CAPI CAWI 

abs. in % abs. in % abs. in % 

Gross sample* 7,430 100.0 1,448 100.0 5,982 100.0 

Fewer than 2,000 in-
habitants 

139 1.9 
 

- - 139 2.3 

2,000 to 5,000 inha-
bitants 

328 4.4 1 0.1 327 5.5 

5,000 to 20,000 in-
habitants 

1,405 18.9 50 3.5 1,355 22.7 

20,000 to 50,000 in-
habitants 

1,335 18.0 184 12.7 1,151 19.2 

50,000 to 100,000 
inhabitants 

766 10.3 106 7.3 660 11.0 

100,000 to 500,000 
inhabitants 

1,543 20.8 377 26.0 1,166 19.5 

More than 500,000 
inhabitants 

1,914 25.8 730 50.4 1,184 19.8 

Source: infas, own calculation 
*Addresses at the beginning of the field 

2.3.2 Design 

The CAPI-Starters of the M8d sample followed the same mixed-mode design as 
the panel samples, except the post-incentive after the completion of the interview 
was higher for adult respondents (30 euro) to compensate for the lower probably 
of participation of the M8d. The same interviewer staff was employed for refresh-
ment sample M8d as for the panel samples (see Chapter 2.1.2.4).  

The incentive concept of the M8d sample was complemented by a “Screen-out”. 
This describes cases that do not belong to the M8d target population due to certain 
characteristics and should therefore not be surveyed as part of this subsample. 
These included respondents living in a residential home, hotel or pension, re-
spondents born in countries that are now members of the EU (Norway, Liechten-
stein, Iceland) or Switzerland and the United Kingdom, respondents who are asy-
lum seekers or refugees, respondents who came to Germany in 2019 or earlier or 
respondents whose visa or resident permit was issued before the 01.03.2020. If 
respondents were screened-out, they received 10 euro postpaid for their willing-
ness to participate together with the thank-you-letter. 

The CAWI-Starters of the M8d sample followed the same design as the CAWI-
Starters of the M8a, M8b and M8c panel samples. As part of a sequential approach, 
the initial CAWI letter invited the head of household to take part in the survey 
first. In this case, the head of the household was always automatically considered 
to be the person drawn from the sample, without identifying first which person 
was most familiar with the needs of the household. However, the need for this 
identification was also less in the case of M8d since the experience from M8a, M8b 
and M8c has shown that a large proportion of the households in this target popu-
lation consist of one-person households anyway. 
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In addition to his or her designated questionnaires, the head of household would 
complete an online version of the household matrix. The letter put special empha-
sis on the importance of the participation of migrants from non-EU third coun-
tries. Once he or she participated, the household composition was known, and all 
other household members, if there were any, also received an invitation letter 
with access to the web survey. The incentivization strategy was the same as for 
the CAPI-starters. 

In general, the same survey documents were used in the refreshment sample M8d 
as in the panel samples (see Table 8 in Chapter 2.1.2.3). The survey documents that 
differed were the advance letter, the data protection sheet and the study flyer.9 
The refreshment sample M8d had its own advance letter and data protection 
sheet in order to address this group in a target group-specific manner. All survey 
documents were provided in German and English. 

The same survey instruments were used as in the other samples, with the excep-
tion of the gap questionnaire, which does not apply for new target persons (see 
Chapter 2.1.2.1 and Chapter 2.1.2.2). 

2.3.3 Results 

The following subchapter presents the field results for the refreshment sample 
M8d. Results at the household level are presented first (Chapter 2.3.3.1), followed 
by results at the individual level (Chapter 2.3.3.2). The results at the instrument 
level are then discussed (Chapter 2.3.3.3), as well as questionnaire duration (Chap-
ter 2.3.3.4), the use of different modes and interviewing languages (Chapter 
2.3.3.5) and the results of the questions on consent to record linkage (Chapter 
2.3.3.7).  

2.3.3.1 Participation at Household Level 

At the household level, a total of 7,430 households were contacted in the refresh-
ment sample M8d. 515 households of those households participated, resulting in 
a response rate of 6.9 percent (see Table 65). The average household size of the 
interviewed households is fairly small with 1,9 persons. This is due to M8d con-
sisting to a large portion of one person households.  

Figure 6 illustrates the accumulation of completed household interviews through-
out the fieldwork phase. The field period commenced in May 2024 and concluded 
at the end of December 2024.  

  

 

9  The study flyer of the panel samples focused more on research results and the study flyer of the refreshment sample 
M8d focused more on the general procedure of the study. This was needed because for the households of the refresher 
sample M8d, unlike in the panel samples, the study was not known to the target persons and had to introduce itself first. 
The advance letter for M8d put special emphasis on the importance of the participation of migrants from non-EU third 
countries. 
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Figure 6 Completion of Household Interviews in the Field (M8d)  
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Source: infas, own figure 

Table 65 describes the result according to the SOEP-HAAPOR classification at the 
household level. In 348 households, both the household questionnaire and at least 
one individual interview were completed besides the obligatory household ma-
trix (HAAPOR codes 1.1, 1.2). 

220 households were surveyed completely, i.e. all household members born in or 
before 2006 could be interviewed. In 1.2 percent of all households, despite being 
successfully interviewed, the household questionnaire could not be completed 
(HAAPOR code 2.353). 

Looking at household non-response, refusals (HAAPOR codes 2.351 and 2.111), alt-
hough still a factor, are a much smaller reason for non-response, at 8.1 percent of 
the gross sample. In contrast, non-response due to an incorrect address (HAAPOR 
code 4.4) is more a lot higher. The high number of respondents who were not eli-
gible for the M8d sample (HAAPOR code 4.1, 4.5) can be explained by the “Screen-
Out”-concept. These respondents were not part of the target population. 
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Table 65 Participation at Household Level by Starting Mode (HAAPOR Codes) 
(M8d) 

Household Level Total CAPI CAWI 

abs. in % abs. in % abs. in % 

Gross sample 7,430 100.0 1,448 100.0 5,982 100.0 

Interview 515 6.9 87 6.0 428 7.2 

Complete [1.1] 220 3.0 57 3.9 163 2.7 

Partial [1.2] 128 1.7 14 1.0 114 1.9 

Partial (missing household question-
naire) [2.353] 

92 1.2 14 1.0 78 1.3 

Partial (missing data) [2.354] 75 1.0 2 0.1 73 1.2 

Non-Interview 6,915 93.1 1,361 94.0 5,554 92.8 

Temporary dropout 3,950 53.2 831 57.4 3,119 52.1 

Break-off [2.12] 70 0.9 5 0.3 65 1.1 

Non-contact [2.2] 209 2.8 209 14.4 - - 

Temporary physically or mentally una-
ble/incompetent [2.321] 

6 0.1 6 0.4 - - 

Language Problem [2.331] 72 1.0 72 5.0 - - 

Soft refusal [2.351] 476 6.4 475 32.8 1 0.0 

New address [2.4] 29 0.4 5 0.3 24 0.4 

Not attempted or worked [3.11] 3,088 41.6 59 4.1 3,029 50.6 

Final Dropout 2,965 39.9 530 36.6 2,435 40.7 

Permanent refusal [2.111] 124 1.7 109 7.5 15 0.3 

Permanently physically or mentally un-
able/incompetent [2.322] 

1 0.0 1 0.1 - - 

Dead [2.31] 6 0.1 6 0.4 - - 

Non-eligible [4.1, 4.5] 1,175 15.8 220 15.2 955 16.0 

Moved abroad [4.2] 13 0.2 13 0.9 - - 

Household unlocatable[4.4] 1,646 22.2 181 12.5 1,465 24.5 

Source: infas, own calculation 

 
Effects of Field Measures at Household Level 

Several field measures were implemented in the refreshment sample M8d in, ef-
fort to increase response. The effects of the measures implemented at the house-
hold level are described in the following. 
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Follow-up Letter 

The CAWI-starters received two follow-up letters addressed to the head of house-
hold throughout the fieldwork phase. Table 66 provides an overview of how this 
affected the completion rates. The completion rates before the follow-up letter 
(3.4 percent) and after the first follow-up letter (2.6 percent) are quite compara-
ble. After the second follow-up letter, an additional 63 interviews were com-
pleted (1.1 percent).  

Table 66 Results for Follow-up Letter CAWI-Starters at Household Level (M8d) 

Reminder Letter CAWI-Starters Total 

abs. in % 

Gross sample 5,982 100.0 

Completed before follow-up letter 204 3.4 

Completed after first follow-up letter 158 2.6 

Completed after second follow-up letter 63 1.1 

Source: infas, own calculation 

 

2.3.3.2 Participation at Individual Level 

Table 67 below shows the result according to the SOEP-PAAPOR classification for 
adult target persons born in 2006 or earlier. As shown there, a total of 403 individ-
uals from the refreshment sample M8d participated in the survey. This corre-
sponds to a total of 70.7 percent.  

Table 67 Participation at Individual Level by Starting Mode (PAAPOR Codes) 
(M8d) 

Individual Level Total CAPI CAWI 

abs. in % abs. in % abs. in % 

Gross sample 570 100.0 95 100.0 475 100.0 

Interview 403 70.7 81 85.3 322 67.8 

Complete [1.1] 403 70.7 81 85.3 322 67.8 

Non-Interview 167 29.3 14 14.7 153 32.2 

Temporary dropout 166 29.1 13 13.7 153 32.2 

Break-off [2.12] 4 0.7 - - 4 0.8 

Non-contact [2.21; 2.22] 154 27.0 5 5.3 149 31.4 

Soft refusal [2.351] 8 1.4 8 8.4 - - 

Final Dropout 1 0.2 1 1.1 - - 

Permanent refusal [2.111] 1 0.2 1 1.1 - - 

Source: infas, own calculation 
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Partial Unit Non-response 

The partial unit non-response (PUNR) in the refreshment sample M8d is 71.6 per-
cent (see Table 68), which is higher than in the panel samples. Partial unit non-
response is expected to decrease in M8d in subsequent waves as all household 
members become more familiar with the study.      

Table 68 Partial Unit Non-response by Starting Mode (M8d) 

Household Level Total CAPI CAWI 

abs. in % abs. in % abs. in % 

Gross sample* 155 100.0 22 100.0 133 100.0 

Household partly comple-
ted (PUNR) 

111 71.6 12 54.5 99 74.4 

Household fully comple-
ted 

44 28.4 10 45.5 34 25.6 

Source: infas, own calculation 
*Share of households with more than one adult household member. 

The more individuals living in the household, the more difficult it is to fully com-
plete a household.   

Table 69 Partial Unit Non-response by Household Size (M8d) 

Household Level Total 2 person  
household 

3 person  
household 

4 or more person 
household 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 155 100.0 131 100.0 17 100.0 7 100.0 

Household partly 
completed (PUNR) 

111 71.6 90 68.7 14 82.4 7 100.0 

Household fully com-
pleted 

44 28.4 41 31.3 3 17.6 - - 

Source: infas, own calculation 
*Share of households with more than one adult household member. 
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2.3.3.3 Participation at Instrument Level 

Table 70 shows the number of questionnaires that were completed in the partici-
pating households of the refreshment sample M8d. A total of 1,580 questionnaires 
were completed. As in the panel samples, two questionnaires stand out in terms 
of frequency: the two main instruments, the household questionnaire (n = 348) 
and the individual questionnaire (n = 403). No WSTs were completed in M8d 
which was to be expected do the language dependency of that instrument.  

Table 70 Number of Interviews by Starting Mode and Questionnaire (M8d) 

 Total CAPI CAWI 

Household questionnaire 348 71 277 

Screening questionnaire 406 81 325 

Individual questionnaire  403 81 322 

Cognition test “Wortschatztest“ (WST) - - - 

Cognition test “Zahlen-und-Zeichen-Test“(ZZT) 57 57 - 

Biography questionnaire  330 66 264 

Youth questionnaire 8 1 7 

Competency test “Lust auf DJ” - - - 

Child questionnaire 34 6 28 

Questionnaire “The deceased individual” 4 2 2 

Source: infas, own calculation 

Looking at the response rates for the allocated questionnaires (see Table 71), re-
sponse is somewhat lower for the refreshment sample M8d compared to the panel 
samples. Fortunately, the response rate for the biography questionnaire, which is 
particularly important in refreshment samples, as it must be completed by all 
adult household members, is especially high with 81.9 percent. 

Table 71 Response Rates by Questionnaire (M8d) 

 Gross sample Number of interviews Response rate 

Screening questionnaire 528 406 76.9 

Individual questionnaire 528 403 76.3 

Cognition test “Wortschatz-
test“ (WST) 

1 - - 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

67 57 85.1 

Biography questionnaire  403 330 81.9 

Youth questionnaire  18 8 44.4 

Competency test “Lust auf DJ” - - - 

Child questionnaire 47 34 72.3 

Questionnaire “The deceased 
individual” 

5 4 80.0 
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Source: infas, own calculation; the gross sample is the target population of participating households. The gross sample 
size of the additional questionnaires (child questionnaire, biography questionnaire, "the deceased individual") as well as 
the coqnition tests is constituted of the amount of persons who completed their individual questionnaire and were to 
fill out the respective additional questionnaire. Questionnaire Duration 

 
Table 72 provides an overview of the durations of the individual questionnaire 
variants for the refreshment sample M8d. The durations of all instruments are 
about the same as in the panel samples. One outlier is the biography question-
naire which, with an average duration of 30 minutes, is a bit longer than in the 
other samples. The reason for this is that the biography questionnaire had sepa-
rate questionnaire modules that were only to be completed by migrants, for ex-
ample the way to Germany. Since the vast majority of respondents in the M8d 
sample are migrants, the interview took longer.  

2.3.3.4 Questionnaire Duration 

Table 72 Interview Length by Questionnaire (in Minutes) (M8d) 

 N Mean Median 5th  
percentile 

95th  
percentile 

Household questionnaire 348 19.6 17.0 7.9 39.8 

Screening questionnaire 406 2.0 1.6 0.7 4.3 

Individual questionnaire  395 42.2 38.8 16.7 81.6 

Cognition test “Wortschatz-
test“ (WST) 

- - - - - 

Cognition test “Zahlen-und-Zei-
chen-Test“(ZZT) 

57 3.9 3.8 2.8 5.4 

Biography questionnaire  322 28.6 26.0 9.4 56.2 

Youth questionnaire 8 32.1 29.7 16.1 52.3 

Competency test “Lust auf DJ” - - - - - 

Child questionnaire 34 7.6 6.7 3.1 14.5 

Questionnaire “The deceased 
individual” 

4 3.1 3.3 0.9 5.0 

Source: infas, own calculation 

 
 

  



Wave Report - Socio-Economic Panel (SOEP) 2024 

 

 

Page 84 

2.3.3.5 Interviewing Modes and Languages 

Table 73 provides information on the modes in which the questionnaires were 
completed. Compared to the panel samples a much larger proportion of instru-
ments were completed in the CAWI mode which is due to the different survey de-
sign in the refreshment sample M8d.   

Table 73 Interviewing Modes by Questionnaire (M8d) 

Questionnaire  Interviewer-Based Self-Administered 

Total CAPI CATI CASI CAWI 

Household question-
naire 

abs. 348 58 1 3 286 

in % 100.0 16.7 0.3 0.9 82.2 

Individual question-
naire  

abs. 403 62 1 5 335 

in % 100.0 15.4 0.2 1.2 83.1 

Cognition test “Wort-
schatztest“ (WST) 

abs. - - - - - 

in % - - - - - 

Cognition test “Zah-
len-und-Zeichen-
Test“(ZZT) 

abs. 57 54 - 3 - 

in % 100.0 94.7 - 5.3 - 

Biography question-
naire  

abs. 330 46 1 5 278 

in % 100.0 13.9 0.3 1.5 84.2 

Youth questionnaire: 
birth year between 
2007 and 2012 

abs. 8 - - 1 7 

in % 100.0 - - 12.5 87.5 

Competency test “Lust 
auf DJ” 

abs. - - - - - 

in % - - - - - 

Child questionnaire: 
birth year between 
2013 and 2024 

abs. 34 3 - - 31 

in % 100.0 8.8 - - 91.2 

Questionnaire “The 
deceased individual” 

abs. 4 2 - - 2 

in % 100.0 50.0 - - 50.0 

Source: infas, own calculation 

As in the panel samples, English, Polish, Bulgarian and Russian was offered in the 
refreshment sample M8d as the survey language in addition to German. Table 74 
shows how often the languages were used in the personal interviews for the adult 
and adolescent respondents. Almost 40 percent of the adult interviews (38.7 per-
cent) were conducted in English and 4 percent in Russian. Since the vast majority 
of respondents in the M8d sample are migrants, this can be cited as a reason for 
the frequent choice of those languages.  
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Table 74 Interviewing Languages (M8d) 

 German English Polish Bulgarian Russian Total 

Individual 
question-
naire 

abs. 230 156 - - 17 403 

in % 57.1 38.7 - - 4.2 100.0 

Youth ques-
tionnaire 

abs. 5 3 - - - 8 

in % 62.5 37.5 - - - 100.0 

Source: infas, own calculation 

2.3.3.6 Panel Consent 

All adult household members in the refreshment sample M8d were asked for their 
panel consent at the end of their personal interview. Only those respondents who 
gave the consent will be readdressed for the next wave in 2024.  Over 87.5 percent 
consented.  

Table 75 Panel Consent (M8d) 

Household Level abs. in % 

Gross sample* 393 100.0 

Panel consent given 344 87.5 

Panel consent refused 49 12.5 

Source: infas, own calculation 

*Respondents who were asked the panel consent question  

2.3.3.7 Record Linkage Consent 

As in the panel samples, consent for the linkage of data from Institute for Employ-
ment Research (IAB) or the German Pension Insurance (DRV) was asked for the 
refreshment sample M8d. 

394 respondents in the refreshment sample M8d were asked for their consent to 
link data from the Institute for Employment Research (see Table 76), and 285 (72.3 
percent) gave it.  

Looking at the DRV-linkage, we see that 394 respondents were asked for their con-
sent and 20 respondents gave it (5.1 percent).  

Table 76 Consent to Record Linkage (M8d) 

Individual Level IAB DRV 

abs. in % abs. in % 

Gross sample* 394 100.0 394 100.0 

Consent given in this survey wave  285 72.3 20 5.1 

Consent not given in this survey wave 109 27.7 374 94.9 

Source: infas, own calculation 
*Respondents who were asked the record linkage consent question  
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2.5 Data Checking, Processing and Delivery 

2.5.1 Data Cleaning and Data Processing 

After the end of the fieldwork phase, the available data were carefully cleaned 
and processed. Central components of this were the structural examinations of 
the households and the cleaning of the net data for the PAPI instruments. After 
this, data enrichment was conducted. 

Structural Examination of Households  

The household structure was checked for internal plausibility and compared with 
the data from the previous wave in order to detect implausible or problematic 
changes in household composition or errors in the allocation of individual inter-
views. 

Specifically, these data checks included the following: 

– Comparison of first names between the current and previous waves to identify 
cases where changes in household composition were not correctly recorded.  

– Plausibility checks to determine whether several persons with the same date of 
birth live in the household.  

– Plausibility checks on whether move-ins and move-outs to panel households 
are plausible in terms of the household context of the panel household. 

– Check for interviewing the correct individuals, based on a comparison of the age 
and date of birth information collected in the questionnaires with the infor-
mation from the previous wave and from the household matrix. 

If the correct household composition was unclear, all interviews of this household 
were counted as invalid. If an interview was conducted with the wrong person at 
the individual level without any further problems in the household composition 
being apparent, this individual interview was counted as invalid. 

Cleaning of the Net Data 

For the data of the paper-based instruments, the following data processing rules 
were applied: 

– Handwritten ranges for numerical questions were entered into the data as the 
mean value of these entries. 

– Inadmissible multiple answers for single answers were marked with a special 
code in the variable. In the case of inadmissible multiple answers to questions 
about the highest school-leaving qualification or training qualification, the 
highest was entered in the data. 

– Information from handwritten notes by the respondent was integrated into the 
data if applicable. 
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– Missing yes-statements were set for filter questions if the filtered follow-up 
question was answered validly.  

– Questions that the respondent should not have answered due to filtering were 
set to missing. 

– Implausible values for numerical open-ended questions were set to missing if 
the defined range of the corresponding computer-based instrument was vio-
lated. 

– Open text responses were anonymized and spelling errors in them were cor-
rected. 

These corrections were not necessary for the data of the computer-based survey 
instruments, since the occurrence of such data errors was already excluded by the 
design of the technical instruments. Here, only the anonymization and the 
spelling check of the open text responses had to be carried out.   

Data Enrichment 

For the net data, extensive data enrichment and encoding were implemented. 
Specifically, the following enrichments were made: 

– Open text responses for "other" questions with single answers were encoded if 
it corresponded to one of the existing categories. 

– Information on other persons in the household was linked in the data records to 
the SOEP ID of the person about whom the information was given. In the com-
puter-based modes, this linking was already done during data collection via the 
instrument, in which the respondents selected the corresponding other person 
from a displayed list. 

– Open responses on university degrees were encoded according to the current 
conventions of the Federal Statistical Office. 

– Open responses on fields of study were encoded. 

– Open responses on occupations, training qualifications and civil service training 
were encoded according to KLDB 2010 and ISCO 2008. 

– Open responses on industries were encoded according to the classification of 
economic activities from the Federal Statistical Office (2008). 

– Open responses on nationalities and countries were encoded according to the 
ISO 3166-1 standard. 

– Open responses on federal states were encoded according to the current stand-
ards of the Federal Statistical Office. 

– Open responses on places of birth, places of immigration and places of residence 
were geo-encoded. 
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In addition, predefined lists were used in the computer-assisted survey instru-
ments for the characteristics citizenship, country/state, and federal state, which 
enabled automated encoding during the survey. 

2.5.2 Data Delivery 

Data was delivered in the form of two interim data deliveries during the fieldwork 
phase and one final data delivery after the end of the field phase. All net data were 
provided in an cleaned and enriched form as well as in an uncleaned and unen-
riched form ("checked data sets" and "un-checked data sets"), so that all cleanings 
(described in Chapter 2.5.1 "Cleaning of the Net Data") and data enrichments 
(Chapter 2.5.1) were completely identifiable. In addition to the net data, the final 
data delivery also included gross data sets and methodological data sets. The de-
livered data sets are listed in detail in the following Table 77. 

Table 77 Data Delivery (A-S, M1, M2, M7, M8a, M8b, M8c, M8d, M10) 

Data set Description 

Gross data 

soep-core-2024-hbrutto.dta Gross data set household sample 

soep-core-2024-pbrutto.dta Gross data set individual sample 

soep-core-2024-hhmatrix.dta Data set household matrix 

soep-core-2024-relmatrix.dta Data set relationship matrix 

soep-core-2024-microm-koordina-

ten.dta 

Geo-coordinate of the residential address 

soep-core-2024-infas360.dta Geodata from the infas360 dataset 

soep-core-2024-microm.dta Geodata Microm 

Net data 

soep-core-2024-hh2 Household COMP 

soep-core-2024-hh Household PAPI 

soep-core-2024-pe2 Individual COMP 

soep-core-2024-pe Individual PAPI 

soep-core-2024-kogt Kognition tests COMP 

soep-core-2024-camces CAMCES module 

soep-core-2024-ju2 Youth COMP 

soep-core-2024-dj Lust auf DJ COMP 

soep-core-2024-ll-2 Biography COMP 

soep-core-2024-l2 Gap questionnaire COMP 

soep-core-2024-l Gap questionnaire PAPI 

soep-core-2024-ki-2 Child questionnaire COMP 

soep-core-2024-vp2 Deceased individual COMP 
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soep-core-2024-vp Deceased individual PAPI 

Methodological data 

soep-core-2024-contact Contact history data set 

soep-core-2024-instrumentation Instrumentation data set 

soep-core-2024-intband Interviewer data set 

soep-core-2024-kontext Context data set 

soep-core-2024-wuma Data set residential environment questionnaire 

Time stemp data sets (n = 12) Time stamp data sets COMP 

soep-core-2024-qlogeachlog Language change data set 

Source: infas 
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3 IAB-BAMF-SOEP Refugee Survey 

The IAB-BAMF-SOEP Refugee Survey, a cooperation between the IAB, BAMF, and 
SOEP, consists of a total of 5 individual subsamples in 2024. These differ in the 
selection of households to be interviewed and the year of the initial survey. As in 
SOEP-CORE, each subsample has an alphanumerical code for internal differentia-
tion, starting with an “M” for migration sample. All subsamples and their identi-
fiers can be found in the overview in Table 78. 

Table 78 Overview of Subsamples (M3-M9) 

Identifier Samples  Year of initial survey Households in the  
gross sample 2024 

M3 Refugees 2016 636 

M4 Refugee families 2016 691 

M5 Refreshment refugees 2017 628 

M6 Refreshment refugees 2020 738 

M9 Refreshment refugees from 
Ukraine and all over the world 

2023 4,777 

Source: infas 

– Sample M3: Sample M3 is a sample of refugees added in 2016. Target persons 
are household members aged 18 and older who entered Germany between Jan-
uary 2013 and January 2016 and had applied for asylum (regardless of their cur-
rent legal status), as well as the other members of their household.  

– Sample M4: Sample M4 is similar to sample M3 but has a special focus on fam-
ilies. The sample is funded by the Federal Ministry of Education and Research 
(BMBF). Target persons are household members aged 17 and younger who en-
tered Germany between January 2013 and January 2016 and had applied for 
asylum (regardless of their current legal status), as well as the other members 
of their household. 

– Sample M5: Sample M5 is the third sample of households of refugees. The target 
population of M5 includes adult refugees who applied for asylum in Germany 
between January 2013 and December 2016.  

– Sample M6: Sample M6 consists of refugees who arrived in Germany from Jan-
uary 2013 to June 2019. 

– Sample M9: In 2023, the refreshment sample M9 was added to the study. It con-
sists of three subsamples: one refreshment sample of refugees from all over the 
world (M9-REF) who entered Germany between January 2017 and August 2022 
and two subsamples focusing on Ukrainian refugees, one sample stemming 
from the IAB-BiB/FReDA-BAMF-SOEP Survey of Refugees from Ukraine in Ger-
many with individuals who arrived between February and the beginning of 
June 2022 and one refreshment sample (M9-SUARE) with refugees who arrived 
between June and August 2022. 

The following chapters provide an insight into the 2024 wave of the IAB-BAMF-
SOEP Refugee Survey. In addition to the study design, including contact strategies, 
incentive concept and survey instruments, this also includes key data on 
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interview training. Finally, the field results are presented. The panel samples (M3-
M6, M9) are discussed in Chapter 3.1. Following that in Chapter 3.2 interviewer 
monitoring is discussed as well as data delivery in Chapter 3.3.  

3.1 Panel Samples (M3-M6, M9) 

Table 79 below presents the key parameters of the 2024 survey for the panel sub-
samples M3 to M6 and M9. The sample M9 consists of a subsample of refugees 
from all over the world (M9-REF) and a subsample focusing on Ukrainian refugees 
(M9-SUARE). A total of 7,470 households were to be contacted in the field period 
between May and November 2024. 4,371 of these households participated in the 
survey. The interviews were predominantly conducted in the main mode CAPI but 
could also be conducted in CASI and CAWI on request. Within the participating 
households, a total of 6,889 individual interviews were conducted with adults and 
1,176 interviews with adolescents. In addition, parents provided information on 
2,170 children. 

Table 79 Summary Fieldwork (M3-M6, M9) 

IAB-BAMF-SOEP Refugee Survey 2024 (M3-M6, M9) 

Mode Mixed mode design: CAPI, CAWI, CASI 

Implementation period July 2023 until March 2025 

Fieldwork phase May 2024 (CW 18) until November 2024 (CW 47) 

Target population Households with follow-up concept of all household members (nationwide) 

Sample Panel sample 
– all households from previous waves without panel refusal 
– minus revocations in the meantime 

Gross sample  
(household level) 

Total n = 7,470, of which: 
 n = 5,693 repeater 
 n = 1,628 temporary dropouts 
 n = 149 new households (split) 

Survey instruments – Household questionnaire 
– Screening questionnaire 
– Individual questionnaire (refugee) 
– Individual questionnaire (non-refugee)  
– Biography questionnaire 
– Gap questionnaire 
– Integrated child questionnaire 
– Integrated youth questionnaire  

Foreign language  
instruments 

The questionnaires are used in the languages German, English, Arabic, Farsi, 
Turkish, Russian and Ukrainian (excluding the non-refugee questionnaire 
from the main study, which is only available in German and English). 

Questionnaire durations – Household questionnaire   Ø 17.2 minutes 
– Screening questionnaire   Ø   1.5 minutes 
– Individual questionnaire (refugee)  Ø 41.4 minutes 
– Individual questionnaire (non-refugee)  Ø 38.2 minutes 
– Biography questionnaire   Ø 28.0 minutes 
– Gap questionnaire   Ø   2.3 minutes 
– Integrated child questionnaire  Ø 11.2 minutes 
– Integrated youth questionnaire   Ø 27.3 minutes 

Completed interviews Household level: 
Households with interview:  4,371 (58.5 percent) 
Households with household interview and  
at least one individual interview:  4,050 (54.2 percent) 
 
Individual level: 
Completed individuals born in 2006 or earlier:  6,889 (45.9 percent) 
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Incentive – Prepaid incentive for adult household members (M9-REF):   5 euro  
– Doorstep-incentive (household level):     2 euro  
– Adult respondents, born in 2006 or earlier:  20 euro 
– Adolescent respondents, born between 2007 and 2012:    5 euro  

Tracking Proactive tracking techniques: 
– Panel maintenance between survey waves (New Year’s card) 
– Advance letter to the individuals in the panel sample  
– Thank-you letter send to all participants with incentive 
– Free hotline 
– Study-specific e-mail address 
– Study website 
Address research via information 
– Of the interview households/household members 
– Of the interviewers 
– Address factory of the Deutsche Post 
– Residents' registration offices 
– Telephone number research 
– Online address portal 

Interviewer deployment 245 interviewers from the face-to-face field 

Interviewer training 7 training events for interviewers with and without experience in the SOEP 
survey 

Source: infas 

 

3.1.1 Gross Sample 

The target group of the IAB-BAMF-SOEP Refugee Survey consists of refugees living 
in private or collective households, as in student residents or shared accommoda-
tion for refugees. Like in the main study, all household members are to be inter-
viewed to get a broader picture of the household’s situation, regardless of whether 
they are refugees themselves or not. 

In general, individuals who live together and pay for shared living expenses from 
one household budget form a household. In shared accommodation, the house-
hold includes all family members who are directly related to the specified head of 
the household and who are jointly accommodated at the time of the survey. 

As in the main study, the IAB-BAMF-SOEP S Refugee Survey is designed as a dy-
namic panel. This means that individuals who move into the survey households 
or are born there are included in the panel and shall also be interviewed. Addi-
tionally, persons who move out of the survey households or who do not live in the 
household for one year or longer will continue to be interviewed. These persons 
form so-called split households. Only persons who have moved abroad cannot 
form split households and are not interviewed further.  

The survey population for the wave 2024 included all household members born 
in 2006 or earlier. Additionally, all adolescents born between 2007 and 2012 were 
addressed with the youth questionnaire. Other household members outside the 
aforementioned birth cohorts were not target persons in this wave and therefore 
no interview was conducted with them. 

The gross sample for the 2024 survey consisted of households which participated 
in the previous wave and of so-called temporary dropouts, namely households 
which temporarily refused in the previous wave or were not reached during the 
fieldwork phase. Hard refusals of the 2023 survey were excluded as well as house-
holds where all adult household members refused the panel consent.  



Wave Report - Socio-Economic Panel (SOEP) 2024 

 

 

Page 94 

In total, the gross sample comprised 2,630 households in the subsamples M3-M6, 
2,424 households in the subsample M9-REF and 2,267 households in the subsam-
ple M9-SUARE. In the subsamples M3-M6, 1,002 households (38.1 percent) were 
also interviewed in the wave 2023 (repeatedly interviewed households) and 1,628 
households (61.9 percent) are considered temporary dropouts (see Table 80). Due 
to the dynamic panel design, the number of households increased over the course 
of the field. At the end of the fieldwork for the 2024 survey wave, 149 households 
were newly added as so-called split households. 

Table 80 Panel Status of Households Before the Start of the 2024 Survey Wave 
by Subsample (M3-M6, M9)  

Household  
Level 

Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,321 100.0 2,630 100.0 2,424 100.0 2,267 100.0 

Participating 
households from 
previous wave 

5,693 77.8 1,002 38.1 2,424 100.0 2,267 100.0 

Temporary drop-
outs 

1,628 22.2 1,628 61.9 - - - - 

Source: infas, own calculation 
*Addresses at the beginning of the field 

The following tables describe the gross sample on the basis of various character-
istics. Looking at household size in Table 81, we see that 27.5 percent of the gross 
sample consists of 1-person households, and 5 or more individuals live in 23.5 per-
cent of the households, but the composition of the subsamples also differs consid-
erably. The subsamples M3-M6 as well as M9-REF have a high proportion of 1-
person households as well as large households with 4 or more household mem-
bers, with more than half of the households in the subsamples M3-M6 being such 
large households. In contrast, the subsample M9-SUARE is dominated by 2 or 3-
person households.  

Table 81 Gross Sample by Household Size and Subsample (M3-M6, M9)   

Household  
Size 

Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,321 100.0 2,630 100.0 2,424 100.0 2,267 100.0 

1 2,012 27.5 762 29.0 763 31.5 487 21.5 

2 1,284 17.5 260 9.9 281 11.6 743 32.8 

3 1,158 15.8 287 10.9 346 14.3 525 23.2 

4 1,143 15.6 390 14.8 439 18.1 314 13.9 

5+ 1,724 23.5 931 35.4 595 24.5 198 8.7 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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The tables below describe the gross sample according to the regional characteris-
tics of federal state and size of the municipality. Table 82 shows that the regional 
distribution is a little different between the subsamples. The subsample M3-M6 
have a higher percentage of households living in Lower Saxony or North-Rhine-
Westphalia while the subsample M9-REF consists of more households living in 
Hesse or Baden-Wuerttemberg and in the subsample M9-SUARE more households 
live in Bavaria and Berlin. When looking at the municipality size in Table 83, it 
can be observed that households in the subsamples M3-M6 and M9-SUARE pre-
dominantly live in metropolitan area or other larger cities (100,000 inhabitants 
and more) with nearly half of the sample in M3-M6 and over 70 percent in M9-
SUARE. In contrast, the majority of households in the subsample M9-REF live in 
small to medium-sized cities (5,000 to 50,000 inhabitants). 

Table 82 Gross Sample by Federal State and Subsample (M3-M6, M9) 

Household  
Level 

Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,321 100.0 2,630 100.0 2,424 100.0 2,267 100.0 

Schleswig- 
Holstein 

231 3.2 116 4.4 35 1.4 80 3.5 

Hamburg 264 3.6 89 3.4 75 3.1 100 4.4 

Lower Saxony 730 10.0 307 11.7 228 9.4 195 8.6 

Bremen 98 1.3 56 2.1 37 1.5 5 0.2 

North Rhine-
Westphalia 

2,036 27.8 817 31.1 693 28.6 526 23.2 

Hesse 689 9.4 200 7.6 293 12.1 196 8.6 

Rhineland  
Palatinate 

300 4.1 98 3.7 93 3.8 109 4.8 

Baden-Wuerttem-
berg 

759 10.4 202 7.7 347 14.3 210 9.3 

Bavaria 726 9.9 236 9.0 142 5.9 348 15.4 

Saarland 131 1.8 74 2.8 31 1.3 26 1.1 

Berlin 451 6.2 153 5.8 100 4.1 198 8.7 

Brandenburg 117 1.6 59 2.2 29 1.2 29 1.3 

Mecklenburg-
Western Pomera-
nia 

122 1.7 29 1.1 58 2.4 35 1.5 

Saxony 336 4.6 90 3.4 126 5.2 120 5.3 

Saxony-Anhalt 157 2.1 51 1.9 58 2.4 48 2.1 

Thuringia 174 2.4 53 2.0 79 3.3 42 1.9 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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Table 83 Gross Sample by Municipality Size and Subsample (M3-M6, M9) 

Household 
Level 

Total  M3-M6 M9-REF  M9-SUARE  

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 7,321 100.0 2,630 100.0 2,424 100.0 2,267 100.0 

fewer than 2,000 
inhabitants 

62 0.8 25 1.0 20 0.8 17 0.7 

2,000 to 5,000 in-
habitants 

173 2.4 64 2.4 72 3.0 37 1.6 

5,000 to 20,000 in-
habitants 

1,233 16.8 431 16.4 626 25.8 176 7.8 

20,000 to 50,000 
inhabitants 

1,332 18.2 531 20.2 573 23.6 228 10.1 

50,000 to 100,000 
inhabitants 

832 11.4 328 12.5 306 12.6 198 8.7 

100,000 to 
500,000 inhabi-
tants 

1,785 24.4 620 23.6 405 16.7 760 33.5 

more than 
500,000 inhabi-
tants 

1,904 26.0 631 24.0 422 17.4 851 37.5 

Source: infas, own calculation 
*Addresses at the beginning of the field 
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3.1.2 Design 

The mixed-mode design used in the IAB-BAMF-SOEP Refugee Survey in 2024 is 
presented below (Chapter 3.1.2.1). In addition, the survey instruments used are 
presented (Chapter 3.1.2.2) so that an insight can be gained into what content was 
surveyed in 2024. The contact strategy (Chapter 3.1.2.3) is then presented at 
household and individual level. Finally, this chapter presents information on 
training and deployment of the interviewers (Chapter 3.1.2.4). 

3.1.2.1 Mixed-mode Design 

The IAB-BAMF-SOEP Refugee Survey used a similar mixed-mode design as the 
main survey (see Chapter 2.1.2.1), but without the use of paper-based instruments 
(PAPI) and standard telephone interviews (CATI). 

In the 2024 wave the sample was split into two tranches, with the field period for 
the majority of households starting in May. But for a small group of households 
in the subsample M9-SUARE the field period only started in the beginning of July, 
as the households in question had only recently taken part in a follow-up online 
survey between the waves 2023 and 2024 and were given a little break between 
surveys. 

The survey of a household started with the recording or updating of the household 
composition in the so-called household matrix. The updating of the household 
composition had to be carried out with the head of the household in an inter-
viewer-administrated manner. The main mode for this part of the interview was 
CAPI.  

Once the household composition was updated, it was known which persons in the 
household were to be interviewed and which questionnaires these persons were 
to receive. For the individual interviews two additional modes were provided in 
the mixed mode design: If the interviews took place at the target persons' homes, 
they could also fill out their questionnaires on a tablet brought along by the inter-
viewer (CASI). Alternatively, the questionnaires could be self-administered online 
(CAWI). In this case, the target persons received their personalized access infor-
mation for the online questionnaire by mail afterwards.  

Target persons who could not be reached in the household during the fieldwork 
phase (e.g. temporary absentees) and those who refused to be interviewed due to 
"soft reasons for refusal" (no time, no desire, etc.) were offered an option to com-
plete the survey via CAWI. 

Additionally, a few weeks before the end of the fieldwork phase it was decided to 
set up a CAWI follow-up for soft refusals or non-contacts at household level, offer-
ing the possibility to completely participate online including the household ma-
trix, which so far had to be administered by an interviewer. The aim was to in-
crease the response rate in the 2024 wave and, in particular, to motivate house-
holds to participate that would otherwise be lost to the panel. For this measure 
the CAWI field was extended by two weeks beyond the end of the CAPI field pe-
riod. 
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The survey instruments were offered in German, English, Arabic, Farsi, Turkish, 
Ukrainian, and Russian. To administer the questionnaires in all survey languages, 
native speaker interviewers were hired. An additional possibility to administer 
interviews despite a language barrier was the use of the CASI mode, where the 
respondents could answer the questions in their preferred language. 

3.1.2.2 Survey Instruments 

In the panel samples of the IAB-BAMF-SOEP Refugee Survey 2024, a total of nine 
computer-assisted instruments were used for the respondents. These were inter-
linked and controlled in such a way that the assignment of the individual instru-
ments was automated based on the information from the electronic household 
matrix during the interview, so that each respondent received their individual 
number and compilation of questionnaires. Additionally, the interviewers re-
ceived a short questionnaire on the residential environment of the household.  

The survey started in each household by recording the household composition. 
This information was only ever collected from one person. This person was most 
familiar with the needs of the household and therefore had the role of “head of 
household” for the interview. The composition of the household was used to iden-
tify the other individuals who were to be interviewed as part of the study. Table 
84 gives an overview of all administered instruments and the respective target 
persons. 

Table 84 Overview of Survey Instruments (M3-M6, M9) 

Questionnaire Target person Modes Languages 

Household Matrix Head of Household CAPI, (CAWI) German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Household questionnaire Head of Household CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Screening questionnaire Adult respondent  CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Individual questionnaire 
(refugee) 

Adult respondent  
(refugee) 

CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Individual questionnaire 
(non-refugee) 

Adult respondent  
(non-refugee) 

CAPI, CASI, CAWI German, English 

Biography questionnaire First-time adult respond-
ent 

CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Gap questionnaire Adult respondents, who 
were not interviewed in 
2023 

CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Child questionnaire:  
birth year 2013 to 2024 

Adult respondents CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Youth questionnaire: 
birth year 2007 to 2012 

Adolescent respondents CAPI, CASI, CAWI German, English, Arabic, Farsi, 
Turkish, Ukrainian, Russian 

Residential environment 
questionnaire 

Interviewers CAPI German 

Source: infas 
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Household Matrix 

The composition of a household is recorded using an electronic tool (household 
matrix). This matrix shows an overview of all persons named in the last interview. 
This overview was used to check with the head of household who still lives in the 
household, who no longer lives there or who may have moved in. In addition to 
the composition of the household, the relationships between the household mem-
bers were also updated and completed.  

If children born in 2013 or later lived in the household, it was determined who 
(usually one parent) would later receive the questions about the child or children. 
In addition, for adolescents that were between 12 and 16 years old, parental con-
sent was obtained, so that they could also be interviewed. 

Household Questionnaire 

The household questionnaire asked for information on all aspects of the 
household and is answered by the head of household. Different questions are 
asked about households living in private housing and households living in 
shared accommodations. 

The topics of the household questionnaire were:  

– Housing situation 
– Income and expenditure 
– Children and care 

Individual Questionnaire (including Screening) 

The individual questionnaire is used annually for all adults, which means it ad-
dressed all household members born in 2006 or earlier in the 2024 wave. In the 
IAB-BAMF-SOEP Refugee Survey two versions of the questionnaire were adminis-
tered: One for refugees with special questions on origin, legal status, and language 
skills. Adult household members, who are not refugees themselves, received the 
individual questionnaire designed for the main study. This group included all per-
sons who were born in Germany, did not enter Germany as refugees, or were not 
older than 16 at the time of their arrival to Germany. Since the wave 2024, a newly 
programmed screening questionnaire was used to determine which version of the 
individual questionnaire the respondent should receive. 

The topics covered by both individual questionnaires include:  

– Current life situation 
– Satisfaction and emotions 
– Education 
– Employment 
– Health 
– Political orientation  
– Attitudes and opinions 
– Origin and family 
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In addition, the individual questionnaire for refugees included questions about 
their legal status, stay intentions, and participation in integration and language 
courses. 

As part of the individual interview the respondents are also asked for their con-
sent to link the survey data to administrative data available at the Institute for 
Employment Research (IAB) and the Federal Office for Migration and Refugees 
(BAMF). The IAB data includes information on employment history, phases of un-
employment and participation in different programs during unemployment. The 
BAMF data includes data on integration courses in which the respondents may 
have participated. 

Additionally, all adult household members, who did not yet receive the question 
in a previous wave, were actively asked for their panel consent at the end of the 
individual questionnaire. Only those respondents who gave the consent will be 
readdressed for the next wave in 2025. Temporary dropouts in 2024 will be asked 
for their consent in the following wave. 

Biography Questionnaire  

The biography questionnaire is used only once in total per target person to collect 
important biographical data. It was aimed at new adult household members born 
in 2006 or earlier. In addition, it was directed at household members who had not 
previously answered this questionnaire in previous waves or who were complet-
ing the individual questionnaire for the first time (e.g., because they had reached 
or would reach the age of 18 this year).  

In the 2024 survey wave, the biography questionnaire was redesigned so that it 
could now be used both in the main study and in the IAB-BAMF-SOEP Refugee 
Survey. Which questions are received by the respondents is determined by the 
group assigned in the screening questionnaire. 

Topics of the biography questionnaire are:  

– Nationality and origin 
– Route to Germany 
– Occupation 
– Childhood and family 
– Education 
– Marriage and partnership 

Part of the biography questionnaire is also the recording of educational qualifica-
tions obtained abroad. For this, the established CAMCES-tool for computer-as-
sisted measurement and coding of educational qualifications in surveys is used. 

Gap Questionnaire  

The gap questionnaire addresses all target persons who did not complete an indi-
vidual questionnaire in the last survey wave in 2023 but were scheduled to do so. 
It serves to close the temporal "gap" from the last interview to the current survey 
wave.   
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The topics of the gap questionnaire are: 

– Changes in employment 
– Social status 
– Educational attainment 
– Changes in family environment 

Child Questionnaire 

The child questionnaire was answered by a parent rather than by the children 
themselves and asks questions about all children younger than 12 years old (born 
in 2013 or later).  

Topics of the child questionnaire include (but are not limited to):  

– Pregnancy history and birth 
– Health status of the child 
– Personality of the child 
– Development, language and behaviour 
– School and personal environment of the child 
– Care situation 

Youth Questionnaire 

In 2024 the youth questionnaire for adolescent household members addressed all 
adolescents born between 2007 and 2012 (12 to 17 years old). For all adolescents 
that were below 17 years old, parental consent was required.  

The topics of the youth questionnaire differs according to age, but overall covers 
the following areas:  

– Origin 
– Attitudes and opinions 
– Relationships and social environment 
– Leisure and sports 
– School, training and career 
– Future plans 
– Health and well-being 
– Self-image 
– Life situation and satisfaction 
– Job and money 
– Political identity 

Residential Environment Questionnaire 

As in the main study, information on the residential environment was also ob-
tained from the interviewers. They were asked to answer eight questions on the 
residential environment for each household they worked with, regardless of 
whether an interview with the household could be completed or not.  

If the household lived in shared accommodation for refugees, additional ques-
tions about the accommodation were asked at the end of the interview with the 
head of household.  
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3.1.2.3 Contacting and Communication 

Prior to being contacted by an interviewer, all household members listed in the 
panel register who turned 18 in the survey year (in 2024 all household members 
born 2006 or earlier) received an advance letter to announce the start of the new 
survey wave. Enclosed with the advance letter the target persons received data 
protection information and a study flyer. As in 2023, the study flyer not only con-
tained basic information on the survey but also some scientific results from the 
previous waves to illustrate the importance and value of the study for improving 
the knowledge about the lives of refugees in Germany.  

Furthermore, as introduced with the letter for non-contacts in the 2023 wave the 
household members were asked for an update of contact data as well as infor-
mation about their availability and their language skills to make it easier for the 
interviewers to establish contact. The advance letter was accompanied by a short 
e-mail to boost feedback. The accompanying e-mail was sent to all adult house-
hold members with a valid e-mail address. 

After receiving the letter, the households were contacted by an interviewer. If a 
valid telephone number was available, the interviewer contacted the household 
by telephone. If no valid telephone number was available or the telephone contact 
attempts were unsuccessful, the interviewer made personal contact with the 
household, to schedule an interview appointment.  

To help the interviewers establish contact and schedule an interview with the 
household, they were given some supporting materials. Contact cards for example 
could be dropped into the mailbox, thus establishing initial contact if the house-
hold was not at home when attempting to contact them in person. To overcome 
potential language barriers the interviewers in the IAB-BAMF-SOEP Refugee Sur-
vey also received contact sheets in all survey languages, which explained the cen-
tral background of the study to the target persons. The goal was to obtain the cur-
rent telephone number of the target person so that an interviewer with the ap-
propriate language skills could subsequently contact that person. To prevent ac-
cess problems in shared accommodation for refugees, the interviewers were also 
provided with a letter of support from the BAMF. This could then be presented to 
the relevant shelter management if necessary. 

Field Measures 

During the fieldwork phase several accompanying measures were carried out, in 
an effort to increase response rate. Most of these measures were part of the gen-
eral mixed mode and communication design also implemented in the main study 
(see Chapter 2.1.2.3).  

This included the following send-outs:  

1) Letter for non-contacts on the household level, sent to household heads 
which could not be reached by an interviewer and requesting a contact 
data update. 

2) Letter or e-mail with access information for the online survey on the indi-
vidual level for respondents wishing to switch to the CAWI mode.  
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3) Follow-up letter or e-mail for non-respondents after a switch letter includ-
ing access information for the online survey (CAWI). 

4) Refusal conversion letter for soft refusals or letter for non-contacts at in-
dividual level (with access information for the online survey). 

5) Combined thank-you and follow-up letter for respondents which were as-
signed several questionnaires and who only completed their main ques-
tionnaire so far (including access information for the online survey). 

6) Letter for non-contacts at household level. 

As in the 2023 wave, the letter for non-contacts at household level not only asked 
for an update of contact data but also about their availability and their language 
skills. This information was used by the interviewers to easier obtain contact and 
interviews with the respective households. The letter was accompanied by a short 
e-mail to boost feedback. The accompanying e-mail was sent to all adult house-
hold members with a valid e-mail address. 

The letters for the additional CAWI follow-up at the end of the fieldwork phase 
were sent out in two tranches, one at the end of October and the second in mid-
November as part of the two week extension following the end of the CAPI field-
work phase. For households with an existing e-mail address, an additional accom-
panying e-mail was sent a few days after the postal mailing. 

After completion of the household matrix, all other household members to be sur-
veyed also received an invitation to complete their personal interview online. As 
far as possible, an accompanying e-mail was also sent in addition to the letter. 
Reminders were not sent at household or individual level. 

Effects of the different field measure on the response are described in the Chapters 
3.1.3.1 and 3.1.3.2. 

Incentive Concept 

As in the previous wave, adult respondents born in 2006 or earlier received 20 
euro and adolescent respondents received 5 euro in cash with a thank-you letter 
after the interview. The thank-you letters were sent out continuously during the 
course of the fieldwork. Additionally, all adult household members of the subsam-
ple M9-REF received 5 euro in cash as a pre-paid incentive with the advance letter 
to encourage responses. 

The doorstep incentive of 2 euro for each household, introduced in 2023, was 
also continued in 2024. This could be used by the interviewers to buy a small gift 
for the households (e.g. chocolate). The amount could also be accumulated across 
several households, i.e. if no doorstep incentive is given out in one household, 
another household can be given a bigger gift for 4 euro (or 6 euro, etc.). 

Panel Maintenance 

As panel maintenance measure a New Year's card was sent to households in all 
subsamples in January 2025. In addition to New Year's wishes from DIW Berlin 
and infas, this card contained a thank-you for participating in the 2024 survey 
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wave with a brief outlook on the next wave. What's new is that a cress seed 
packet has been included as a small gift this wave. 

3.1.2.4 Interviewer Deployment 

In the IAB-BAMF-SOEP Refugee Survey, interviewers who spoke German and at 
least one of the other survey languages Arabic, Farsi, Turkish, Russian, Ukrainian 
or English were primarily deployed. During the fieldwork phase, in addition to the 
native-speaking interviewers in the foreign languages, interviewers from the 
main study were also used to provide support. 

Interviewer Training 

The training concept for the interviewers of the IAB-BAMF-SOEP Refugee Survey 
is based on the training concept used in the main study, i.e. the two phases of 
preparation and training event were also applied here. In terms of content, the 
training concept was adapted to the special target group of the refugee samples 
and the special features associated with it, not only in the survey instrument, but 
also for contacting the households.  

All training events were administered in person in Bonn. Five training events took 
place before the start of the fieldwork phase in May 2024 and two additional train-
ing events before the start of the second sample tranche in July 2024. 

Interviewer Staff 

A total of 245 interviewers were deployed for the IAB-BAMF-SOEP Refugee Survey 
in 2024. 231 of these interviewers conducted at least one individual interview 
(CAPI or CASI). On average each interviewer conducted 29.1 interviews, with a 
maximum of 184 interviews. Most interviewers conducted at least one interview 
in German (n=192), followed by 155 interviewers conducting interviews in Arabic 
and 102 in Russian (see Table 85). 

Table 85 Number of Individual Interviews per Interviewer by Interview 
Language (M3-M6, M9) 

 Interviews  
total 

Interviewer  
total 

Mean Min. Max. 

Total 6,222 231 29.1 1 184 

German 1,895 192 13.8 1 78 

Arabic 1,686 155 12.3 1 73 

English 189 75 2.8 1 12 

Farsi 180 53 4.7 1 26 

Russian 1,834 102 28.1 1 136 

Ukranian 343 58 10.5 1 44 

Turkish 95 44 2.0 1 7 

Source: infas, own calculation 
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As in the main study, all the interviewers were invited to a short web survey in 
order to survey the characteristics of the interviewer staff. 149 interviewers par-
ticipated.  The characteristics of the interviewer staff used are shown in Table 86. 

Table 86 Characteristics of the Interviewer Staff (M3-M6, M9) 

Characteristics Total 
 

abs. in % 

Number of Interviewers 149 100.0 

Gender   

Male 95 63.8 

Female 53 35.6 

Not specified 1 0.7 

Age   

Up to 29 years 18 12.1 

30-49 years 75 50.3 

50-65 years 25 16.8 

Over 65 years  27 18.1 

Not specified 4 2.7 

Experience with infas 

New interviewers 3 2.0 

1 – 2 years 88 59.1 

3 – 5 years 29 19.5 

6 – 10 years 8 5.4 

10 years and longer 5 3.4 

Not specified 16 10.7 

First language   

German 36 24.2 

Arabic 41 27.5 

English 8 5.4 

Farsi 5 3.4 

Russian 11 7.4 

Ukranian 10 6.7 

Other 25 16.8 

Not specified 12 8.1 

Highest school qualification   

Lower secondary school qualification/ primary school certificate/ polytechnic sec-
ondary school qualification 

2 1.3 

Intermediate secondary school qualifcation/ vocational extension certificate 20 13.4 

Advanced technical college certificate 21 14.1 

Abitur/ higher education entrance qualification 83 55.7 

Other school qualification 13 8.7 

No school qualification (yet) 4 2.7 

Not specified 6 4.0 

Source: infas, own calculation 
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3.1.3 Results 

The following chapter presents the field results for the panel samples M3-M6 and 
M9 in 2024. Results at the household level are presented first (Chapter 3.1.3.1), fol-
lowed by results at the individual level (Chapter 3.1.3.2). The results at the instru-
ment level are then discussed (Chapter 3.1.3.3), as well as questionnaire duration 
(Chapter 3.1.3.4), the use of different interviewing modes and languages (Chapter 
3.1.3.5), the result of the question on panel consent (Chapter 3.1.3.6), the results of 
the questions on consent to record linkage (Chapter 3.1.3.7) and the results of the 
tracking techniques used (Chapter 3.1.3.8).  

3.1.3.1 Participation at Household Level 

At the household level, the gross sample was comprised of 7,470 households in 
the panel samples M3-M6 and M9 in 2024, including 149 new households (split)10. 
In 4,371 households at least one interview was successfully conducted, resulting 
in a response rate of 58.5 percent.  

Figure 7 shows the cumulation of completed household interviews over the field-
work phase. The field period ran from May to November 2024. Interviews were 
completed at a similar rate throughout the entire fieldwork phase with only a 
small dip during the summer holidays in July and August. Additionally, the posi-
tive effect of the CAWI follow-up can be observed in the final weeks of the field 
period. 

Figure 7 Completion of Household Interviews in the Field (M3-M6, M9) 
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Source: infas, own figure  

 

10 Split households are households that have been newly formed due to one person moving out of a known panel house-
hold. 
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The following Table 87 and Table 88 describe the results of the 2024 survey on 
household level according to the SOEP-HAAPOR classification differentiated for 
the type of household (repeatedly interviewed households), temporary dropouts 
and new households (split) and the subsample (M3-M6, M9). 

Table 87 Participation at Household Level by Type of Household (HAAPOR 
Codes) (M3-M6, M9) 

Household Level Total Respondents in 
previous wave 

Temp. dropouts 
in previous 
wave 

New households 

abs. in % abs. in % abs. in % abs. in % 

Gross sample 7,470 100.0 5,693 100.0 1,628 100.0 149 100.0 

Interview [1.0] 4,371 58.5 3,887 68.3 436 26.8 48 32.2 

Complete [1.11] 3,117 41.7 2,829 49.7 256 15.7 32 21.5 

Partial [1.21] 933 12.5 803 14.1 127 7.8 3 2.0 

Partial (missing household questi-
onnaire) [2.353] 

236 3.2 186 3.3 38 2.3 12 8.1 

Partial (missing data) [2.354] 85 1.1 69 1.2 15 0.9 1 0.7 

Non-Interview [2.0] 3,099 41.5 1,806 31.7 1,192 73.2 101 67.8 

Temporary dropout 2,506 33.5 1,439 25.3 971 59.6 96 64.4 

Break-off [2.12] 10 0.1 6 0.1 4 0.2 - - 

Non-contact [2.2] 164 2.2 82 1.4 70 4.3 12 8.1 

Temporary physically or mentally 
unable/incompetent [2.321] 

59 0.8 39 0.7 19 1.2 1 0.7 

Language Problem [2.331] 58 0.8 34 0.6 23 1.4 1 0.7 

Soft refusal [2.351] 1,797 24.1 1,124 19.7 650 39.9 23 15.4 

New address [2.4] 6 0.1 4 0.1 2 0.1 - - 

Unable to locate address [3.18] 412 5.5 150 2.6 203 12.5 59 39.6 

Final Dropout 593 7.9 367 6.4 221 13.6 5 3.4 

Permanent refusal [2.111] 516 6.9 316 5.6 198 12.2 2 1.3 

Dead [2.31] 1 0.0 1 0.0 - - - - 

Permanently physically or men-
tally unable/incompetent [2.322] 

19 0.3 11 0.2 8 0.5 - - 

Moved abroad [4.2] 49 0.7 39 0.7 10 0.6 - - 

Household dissolved [4.3] 8 0.1 - - 5 0.3 3 2.0 

Source: infas, own calculation 
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Table 88 Participation at Household Level by Subsample (HAAPOR Codes) (M3-
M6, M9) 

Household Level Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample 7,470 100.0 2,693 100.0 2,455 100.0 2,322 100.0 

Interview [1.0] 4,371 58.5 1,108 41.1 1,420 57.8 1,843 79.4 

Complete [1.11] 3,117 41.7 717 26.6 962 39.2 1,438 61.9 

Partial [1.21] 933 12.5 295 11.0 343 14.0 295 12.7 

Partial (missing house-
hold questionnaire) 
[2.353] 

236 3.2 70 2.6 74 3.0 92 4.0 

Partial (missing data) 
[2.354] 

85 1.1 26 1.0 41 1.7 18 0.8 

Non-Interview [2.0] 3,099 41.5 1,585 58.9 1,035 42.2 479 20.6 

Temporary dropout 2,506 33.5 1,291 47.9 833 33.9 382 16.5 

Break-off [2.12] 10 0.1 4 0.1 4 0.2 2 0.1 

Non-contact [2.2] 164 2.2 93 3.5 48 2.0 23 1.0 

Temporary physically or 
mentally unable/incom-
petent [2.321] 

59 0.8 27 1.0 19 0.8 13 0.6 

Language Problem 
[2.331] 

58 0.8 26 1.0 16 0.7 16 0.7 

Soft refusal [2.351] 1,797 24.1 897 33.3 635 25.9 265 11.4 

New address [2.4] 6 0.1 2 0.1 2 0.1 2 0.1 

Unable to locate address 
[3.18] 

412 5.5 242 9.0 109 4.4 61 2.6 

Final Dropout 593 7.9 294 10.9 202 8.2 97 4.2 

Permanent refusal 
[2.111] 

516 6.9 264 9.8 191 7.8 61 2.6 

Dead [2.31] 1 0.0 - - - - 1 0.0 

Permanently physically 
or mentally unable/in-
competent [2.322] 

19 0.3 14 0.5 4 0.2 1 0.0 

Moved abroad [4.2] 49 0.7 11 0.4 7 0.3 31 1.3 

Household dissolved 
[4.3] 

8 0.1 5 0.2 - - 3 0.1 

Source: infas, own calculation 

 

Of the 4,371 interviewed households over 70 percent were surveyed completely 
(n=3,117), i.e. all household members born in or before 2006 could be interviewed. 
In a total of 4,050 households, both the household questionnaire and at least one 
individual interview were completed besides the obligatory household matrix 
(HAAPOR codes 1.11 and 1.21). In the remaining 321 households at least one es-
sential questionnaire, e.g. the household questionnaire was missing. 
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Looking at the type of household in Table 87, 68.3 percent of the respondents in 
the previous wave took part again. Of the temporary dropouts in the previous 
wave (non-participating households in 2023) 26.8 percent were interviewed 
again as well as 48 of the new split households (32.2 percent). The highest re-
sponse rate could be observed in the subsample M9-SUARE with 79.4 percent, fol-
lowed by the subsample M9-REF with 57.8 percent.  

Households in the subsamples M3-M6 were hardest to re-interview with a re-
sponse rate of only 41.1 percent. This was mostly due to the high share of tempo-
rary dropouts in these subsamples, which are generally harder to re-interview. 
This also led to a high share of soft refusals (33.3 percent) and permanent refusals 
(9.8 percent) in the subsamples M3-M6. In contrast, the number of households 
that could not be reached by an interviewer (HAAPOR code 2.2; 3.5 percent) de-
clined compared to the previous wave, as well as the share of households that 
were unable to locate due to missing or outdated contact information (HAAPOR 
code 3.18; 9.0 percent). 

When looking at the non-response of households in these subsamples M9-REF and 
M9-SUARE it is striking that the rates of temporary and final dropouts are twice 
as high in the subsample M9-REF than in M9-SUARE, although both subsamples 
have similar prerequisites with the 2024 wave being the second wave for all those 
households. This difference is created by a much higher refusal rate (soft and per-
manently) in the subsample M9-REF, with the main reasons for refusal being "no 
time" and "no interest".  

Contact Effort 

Over the entire fieldwork phase, the households in the samples M3-M6 and M9 
were contacted an average of 4.0 times by interviewers (see Table 89). To obtain 
an interview with a household an average number of 4.0 contacts was necessary. 
For households that could not be reached until the end of the fieldwork phase the 
average number of contacts was 5.4. 

Table 89 Number of Interviewer Contacts by Field Result (HAAPOR Codes) (M3-
M6, M9) 

 N Mean 25th percentile 75th percentile 

Total 7,470 4.0 2 5 

Interview [1.0] 4,371 4.0 2 5 

Non-contact [2.2] 164 5.4 3 7 

Soft refusal [2.351] 1,797 4.4 2 6 

Source: infas, own calculation  
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Effects of Field Measures at Household Level 

As described in chapter 3.1.2.3, several field measures were implemented in the 
2024 survey, in an effort to increase response. The effects of the measures imple-
mented at the household level are described in the following. 

Contact Data Update in Advance Letter 

For the first time in 2024, the household members were already asked for an up-
date of contact data as well as information about their availability and their lan-
guage skills in the advance letter to make it easier for the interviewers to establish 
contact. The advance letter was accompanied by a short e-mail to boost feedback, 
where a valid e-mail address was available. This was the case for around 80 per-
cent of the subsamples M9-REF and M9-SUARE and just over 40 percent of the 
samples M3-M6. 

The highest rates of contact data updates were registered in the subsample M9-
SUARE with 71.9 percent of households with a valid e-mail address delivering an 
update and 68.5 percent of households without a valid e-mail address. Among 
households with a valid e-mail address in the other subsamples M3-M6 and M9-
REF only around 50 percent delivered an update. Among households without a 
valid e-mail address the update rate dropped even more to 34.2 percent in the sub-
sample M9-REF and 20.7 percent in the subsamples M3-M6. Striking in this con-
text is, that no notable effect of the 5-euro pre-paid incentive could be observed, 
which the subsample M9-REF received with the advance letter to boost the gen-
eral response in the 2024 survey wave but also the contact data updates.  

Table 90 Results for Contact Data Update in Advance Letter at Household Level 
(M3-M6) 

Advance letter Total Household interview 
(matrix) completed 

Household interview 
(matrix) not completed 

 
abs. in % abs. in % abs. in % 

Households receiving letter and accompanying e-mail 

Gross sample 1,140 100.0 666 58.4 474 41.6 

No update contact data 549 100.0 98 17.9 451 82.1 

Contact data updated 591 100.0 568 96.1 23 3.9 

Households receiving only the letter (no e-mail address available) 

Gross sample 1,489 100.0 425 28.5 1,064 71.5 

No update contact data 1,181 100.0 123 10.4 1,058 89.6 

Contact data updated 308 100.0 302 98.1 6 1.9 

Source: infas, own calculation    
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Tables 90 to 92 show the results of the 2024 survey wave for the three subsamples. 
Nearly all households which updated their contact data could be interviewed in 
the field (95 to 99 percent). But for households without contact data update the 
response rate in the field differed considerably between the subsamples: In the 
subsamples M3-M6 only 10 to 18 percent of these households could be inter-
viewed, whereas the response rate was much higher in the subsample M9-REF 
with 24 to 29 percent and even higher in the subsample M9-SUARE with 33 to 37 
percent. 

Table 91 Results for Contact Data Update in Advance Letter at Household Level 
(M9-REF) 

Advance letter Total Household interview 
(matrix) completed 

Household interview 
(matrix) not completed 

 
abs. in % abs. in % abs. in % 

Households receiving letter and accompanying e-mail 

Gross sample 1,944 100.0 1,175 60.4 769 39.6 

No update contact data 1,009 100.0 290 28.7 719 71.3 

Contact data updated 935 100.0 885 94.7 50 5.3 

Households receiving only the letter (no e-mail address available) 

Gross sample 479 100.0 237 49.5 242 50.5 

No update contact data 315 100.0 74 23.5 241 76.5 

Contact data updated 164 100.0 163 99.4 1 0.6 

Source: infas, own calculation    

Table 92 Results for Contact Data Update in Advance Letter at Household Level 
(M9-SUARE) 

Advance letter Total Household interview 
(matrix) completed 

Household interview 
(matrix) not completed 

 
abs. in % abs. in % abs. in % 

Households receiving letter and accompanying e-mail 

Gross sample 1,750 100.0 1,410 80.6 340 19.4 

No update contact data 491 100.0 181 36.9 310 63.1 

Contact data updated 1,259 100.0 1,229 97.6 30 2.4 

Households receiving only the letter (no e-mail address available) 

Gross sample 486 100.0 374 77.0 112 23.0 

No update contact data 153 100.0 51 33.3 102 66.7 

Contact data updated 333 100.0 323 97.0 10 3.0 

Source: infas, own calculation    
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Letter for Non-contacts 

Letters for non-contacts on the household level were sent to household heads in 
the beginning of October which could not be reached by an interviewer until then. 
The letter requested a contact data update. In total, 1,665 households received 
such a letter and 1,005 of those also the accompanying e-mail (see Table 93).  

Of the households receiving the letter and the accompanying e-mail 413 (41.1 per-
cent) updated their contact data and of the households receiving only the letter 
because no valid e-mail address was available 171 (25.9 percent) delivered an up-
date. This could mean that the households are more likely to respond to an e-mail 
but also that motivated households give out more e-mail addresses. 

The second assumption is also supported by the following finding that among 
households without updated contact data those with a valid e-mail address are 
more likely to be interviewed (13.5 percent) than those without a valid e-mail ad-
dress (9.4 percent). In contrast, among households with updated contact data 
those without a valid e-mail address were nearly all interviewed afterwards (98.8 
percent), whereas the response rate among households with an e-mail address 
was only 87.2 percent. 

Table 93 Results for Letter for Non-contacts at Household Level (M3-M6, M9) 

Letter for Non-contacts  Total Household interview 
(matrix) completed 

Household interview 
(matrix) not completed 

 
abs. in % abs. in % abs. in % 

Households receiving letter and accompanying e-mail 

Gross sample 1,005 100.0 440 43.8 565 56.2 

No update contact data 592 100.0 80 13.5 512 86.5 

Contact data updated 413 100.0 360 87.2 53 12.8 

Households receiving only the letter (no e-mail address available) 

Gross sample 660 100.0 215 32.6 445 67.4 

No update contact data 489 100.0 46 9.4 443 90.6 

Contact data updated 171 100.0 169 98.8 2 1.2 

Source: infas, own calculation    
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CAWI Follow up 

A total of 1,553 households were contacted as part of the CAWI follow-up at the 
end of the fieldwork phase. 310 households subsequently participated in CAWI 
(14.3 percent), of which in 203 households at least one personal interview was 
completed in addition to the household interview (9.4 percent).  

At 14.9 percent, the response rate for non-contact households was slightly higher 
than among refusal conversion households with 14.0 percent. In the refusal con-
version, however, there were slightly more households where at least one per-
sonal interview was completed in addition to the household interview (see Tables 
98 and 99).  

The highest response rate in both target groups was in the subsample M9-SUARE, 
with 27 to 30 percent households completed and 15 to 20 percent of households 
with at least one personal interview in addition to the household interview. In the 
subsample M9-REF response lay between 15 and 19 percent and in the subsam-
ples M3-M6 only between 6 to 7 percent. In the subsamples M3-M6 and M9-
SUARE the response rate was higher among the refusal conversion households, 
whereas in the subsample M9-REF the response was higher among the non-con-
tact households. 

Table 94 Results for CAWI-Follow-up – Refusal Conversion Households 
(M3-M6, M9) 

CAWI Follow-up  Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Total 1,553 100.0 724 100.0 551 100.0 278 100.0 

Household interview  
(matrix) completed 

218 14.0 51 7.0 85 15.4 82 29.5 

Of which: Households 
with household interview 
and at least one individ-
ual interview: 

145 9.3 36 5.0 53 9.6 56 20.1 

Household interview  
(matrix) not completed 

1,335 86.0 673 93.0 466 84.6 196 70.5 

Source: infas, own calculation 

Table 95 Results for CAWI-Follow-up – Non-Contact Households (M3-M6, M9) 

CAWI Follow-up Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Total 616 100.0 287 100.0 192 100.0 137 100.0 

Household interview  
(matrix) completed 

92 14.9 18 6.3 37 19.3 37 27.0 

Of which: Households 
with household interview 
and at least one individ-
ual interview 

56 9.1 10 3.5 25 13.0 21 15.3 

Household interview  
(matrix) not completed 

524 85.1 269 93.7 155 80.7 100 73.0 

Source: infas, own calculation 
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Table 96 clearly shows that households that received an accompanying e-mail 
took part in the survey significantly more often and that in significantly more of 
these households at least one personal interview was completed in addition to the 
household interview than was the case for households without an accompanying 
e-mail.  

In the refusal conversion, 19.8 percent of households with an e-mail address could 
be completed and among non-contact households 20.8 percent. In contrast, only 
6 to 7 percent of households without accompanying e-mail could be completed in 
both groups.  

This effect can be attributed to two different mechanisms. On the one hand, 
households that have given a valid e-mail address over the last few years and 
have updated it in the meantime are generally more willing to participate. Sec-
ondly, the accompanying e-mail also has a reminder effect, which is not the case 
with a purely postal approach, and it makes it easier for respondents to access the 
questionnaire thanks to the direct link to the questionnaire. 

Table 96 Results for CAWI-Follow-up by Target Group and Accompanying 
E-Mail (M3-M6, M9) 

CAWI Follow-up Total Conversion  
without e-mail 

Conversion  
with e-mail 

Non-contacts 
without e-mail 

Non-contacts 
with e-mail 

abs. in % abs. in % abs. in % abs. in % abs. in % 

Total 2,169 100.0 622 100.0 931 100.0 265 100.0 351 100.0 

Household interview 
(matrix) completed 

310 14.3 34 5.5 184 19.8 19 7.2 73 20.8 

Of which: Households 
with household inter-
view and at least one 
individual interview 

201 9.3 27 4.3 118 12.7 8 3.0 48 13.7 

Household interview 
(matrix) not completed 

1,859 85.7 588 94.5 747 80.2 246 92.8 278 79.2 

Source: infas, own calculation 
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3.1.3.2 Participation at Individual Level 

The following Table 97 describes the results of the 2024 wave at individual level 
according to the SOEP-PAAPOR classification, broken down by subsample. Of the 
15,012 individuals to be interviewed, 6,889 completed an interview. Of these, 378 
participants did not complete an assigned household or gap questionnaire result-
ing in a partial interview (2.5 percent). This corresponds to a response rate of 45.9 
percent. The majority of non-participants can be categorized as temporary drop-
outs (44.8 percent). 9.3 percent of the gross sample dropped out of the survey per-
manently. The most common reason for non-participation is soft refusal (no in-
terest, no time, etc.). As on the household level, it can also be seen on the individ-
ual level that the share of non-response and refusal is highest in the subsamples 
M3-M6, followed by M9-REF and by far the lowest in the subsample M9-SUARE. 

Table 97 Participation at Individual Level by Subsample (PAAPOR Codes) 
(M3-M6, M9) 

Individual Level Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample 15,012 100.0 5,862 100.0 4,832 100.0 4,318 100.0 

Interview [1.0] 6,889 45.9 1,917 32.7 2,085 43.1 2,887 66.9 

Complete [1.1; 1.12] 6,511 43.4 1,697 28.9 1,992 41.2 2,822 65.4 

Partial [1.21; 1.22] 378 2.5 220 3.8 93 1.9 65 1.5 

Non-Interview [2.0] 8,123 54.1 3,945 67.3 2,747 56.9 1,431 33.1 

Temporary dropout 6,721 44.8 3,238 55.2 2,281 47.2 1,202 27.8 

Break-off [2.12] 103 0.7 33 0.6 37 0.8 33 0.8 

Non-contact [2.20, 2.21; 
2.22] 

1,107 7.4 413 7.0 418 8.7 276 6.4 

Temporary physically or 
mentally unable/incom-
petent [2.321; 2.323] 

166 1.1 84 1.4 51 1.1 31 0.7 

Language Problem 
[2.331] 

136 0.9 72 1.2 38 0.8 26 0.6 

Soft refusal [2.351] 4,471 29.8 2,223 37.9 1,536 31.8 712 16.5 

New address [2.4] 37 0.2 9 0.2 14 0.3 14 0.3 

Unable to locate address 
[3.18] 

701 4.7 404 6.9 187 3.9 110 2.5 

Final Dropout 1,402 9.3 707 12.1 466 9.6 229 5.3 

Permanent refusal 
[2.111] 

1,210 8.1 637 10.9 438 9.1 135 3.1 

Dead [2.31] 8 0.1 3 0.1 - - 5 0.1 

Permanently physically 
or mentally unable/in-
competent [2.322; 2.324] 

48 0.3 32 0.5 6 0.1 10 0.2 

Moved abroad [4.2] 117 0.8 25 0.4 16 0.3 76 1.8 

Household dissolved 
[4.3] 

19 0.1 10 0.2 6 0.1 3 0.1 

Source: infas, own calculation 
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PUNR – Partial Unit Non-response 

Partial unit non-response describes the situation where some but not all house-
hold members eligible and selected for the individual interviews have been suc-
cessfully surveyed. A household is considered completed when all adult house-
hold members have been interviewed, i.e. complete personal interview has been 
conducted and the head of the household has answered the household question-
naire.  

In 2024, the PUNR dropped to 34.7 percent compared to 45.7 percent in 2023. Sub-
sample M9-SUARE has the lowest PUNR at 26.5 percent, while the subsamples M3-
M6 and M9-REF range around 40 percent (see Table 98). 

Table 98 Partial Unit Non-response by Subsample (M3-M6, M9) 

Household Level Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 2,681 100.0 753 100.0 820 100.0 1,108 100.0 

Household partly  
completed (PUNR) 

929 34.7 294 39.0 341 41.6 294 26.5 

Household fully  
completed 

1,752 65.3 459 61.0 479 58.4 814 73.5 

Source: infas, own calculation 
*Share of households with more than one adult household member. 

The more individuals living in a household, the more difficult it is to fully com-
plete the household. As the number of members increases, the proportion of fully 
completed household decreases continuously. Among two person households, 
73.4 percent were fully completed; this figure drops to 38.8 percent with four or 
more members (see Table 99). 

Table 99 Partial Unit Non-response by Size of Household (M3-M6, M9) 

Household Level Total 2 person  
household 

3 person  
household 

4 or more person 
household 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 2,681 100.0 1,850 100.0 496 100.0 335 100.0 

Household partly  
completed (PUNR) 

929 34.7 492 26.6 232 46.8 205 61.2 

Household fully  
completed 

1,752 65.3 1,358 73.4 264 53.2 130 38.8 

Source: infas, own calculation 
*Share of households with more than one adult household member.  
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Effects of Field Measures at Individual Level 

As at the household level, several field measures were implemented at the indi-
vidual level, whose effects are described in the following. 

Switch to CAWI 

All respondents wishing to answer the questionnaires online received a letter or 
an e-mail with access information to the online survey (CAWI switch). These 
CAWI switch letters or e-mails were sent to 600 adult household members and 
135 adolescents (see Table 100) throughout the field period. With 51 to 52 percent 
the total CAWI participation was similar between adults and adolescents.  

All respondents who did not complete the online survey promptly after the switch 
letter were sent a follow-up letter two weeks later. After the reminder the re-
sponse rate increased by 15 (adults) to 20 percentage points (adolescents) until the 
end of the fieldwork phase. 

Table 100 Results for Switch to CAWI at Individual Level (M3-M6, M9) 

Switch to CAWI Adult participants  
(born up to 2006) 

Adolescents 
(born 2007 to 2012) 

abs. in % abs. in % 

Completed prior to follow-up letter 214 35.7 43 31.9 

Completed until end of fieldwork phase 306 51.0 70 51.9 

Gross Sample 600 100.0 135 100.0 

Source: infas, own calculation 

Refusal Conversion and letter for non-contacts at individual level 

Additionally, soft refusals and non-contacts on the individual level were sent a 
letter with access information to the online survey at two points in the course of 
the fieldwork (mid-October and mid-November). In total, 497 adult household 
members and 97 adolescents received a refusal conversion letter and 636 adults 
as well as 128 adolescents a letter for non-contacts. 

Table 101 Results for Refusal Conversion at Individual Level (M3-M6, M9) 

Refusal conversion (CAWI) Adult participants  
(born up to 2006) 

Adolescents 
(born 2007 to 2012) 

abs. in % abs. in % 

Total 497 100.0 97 100.0 

Completed in CAWI 56 11.3 10 10.3 

Completed in other mode 4 0.8 - - 

Not completed 437 87.9 87 89.7 

Source: infas, own calculation 

In the refusal conversion 10 to 11 percent of the invited adults and adolescents 
participated online (see Table 101). When looking at the non-contacts, online 
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participation was similar among adults, but higher among adolescents with 18.8 
percent (Table 102). Here it can also be seen that the parallel further contact by 
the interviewer was important, because even more interviews could be com-
pleted in other survey modes (13.2 percent of adults and 28.9 percent of adoles-
cents).  

Table 102 Results for Letter for Non-contacts at Individual Level (M3-M6, M9) 

Letter for Non-contacts  Adult participants  
(born up to 2006) 

Adolescents 
(born 2007 to 2012) 

abs. in % abs. in % 

Total 636 100.0 128 100.0 

Completed in CAWI 65 10.2 24 18.8 

Completed in other mode 84 13.2 37 28.9 

Not completed 487 76.6 67 52.3 

Source: infas, own calculation 

CAWI Follow-up 

In the CAWI follow-up at the end of the fieldwork phase, online participation was 
higher compared to the results of the letters for soft refusals and non-contacts de-
scribed above, although the addressed households also fell in these groups of soft 
refusals or non-contacts. Among persons receiving only a letter the response rate 
lay between 21.8 percent for adolescents and 24.8 percent for adults (see Table 
103). This response rate doubled for adults with an available e-mail address, who 
received an accompanying mail. This same effect could be observed on the house-
hold level. 

Table 103 Results for CAWI-Follow-up at Individual Level (M3-M6, M9) 

CAWI Follow-up Adult participants  
(born up to 2006) 

Adolescents 
(born 2007 to 2012) 

abs. in % abs. in % 

Persons receiving letter and accompanying e-mail 

Total 98 100.0   

Completed in CAWI 49 50.0   

Completed in other mode - -   

Not completed 49 50.0   

Persons receiving only the letter (no e-mail address available) 

Total 121 100.0 78 100.0 

Completed in CAWI 30 24.8 17 21.8 

Completed in other mode 5 4.1 1 1.3 

Not completed 86 71.1 60 76.9 

Source: infas, own calculation 
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Combined Thank-you and Follow-up Letter 

Adult household members who only completed their individual questionnaire, 
but not all assigned questionnaires in the initial interview received a combined 
thank-you and follow-up letter, asking them to complete the missing question-
naires online. Of all adult household members receiving a thank you letter the 
combined version was sent to 416 (6.0 percent. Of those individuals only 12 (2.8 
percent) completed part or all of the missing questionnaires online (see Table 104). 

Table 104 Results for Combined Thank-you and Follow-up Letter (M3-M6, M9) 

Thank-you letter with follow up Total 
 

abs. in % 

Gross sample thank-you letter with follow up  416 100.0 

All missing questionnaires completed 11 2.6 

Part of missing questionnaires completed 1 0.2 

Missing questionnaires not completed 404 97.1 

Source: infas, own calculation  

3.1.3.3 Participation at Instrument Level 

As can be seen in Table 105, a total of 4,135 household questionnaires and 6,889 
individual questionnaires were completed (5,553 by refugees and 1,336 by non-
refugees). The newly introduced screening questionnaire was completed by 7,059 
adult household members. First-time respondents also received the biography 
questionnaire. Here, 793 questionnaires were completed. 965 respondents who 
had temporarily not taken part in the survey in the previous wave were also asked 
about important events in the meantime with the gap questionnaire. In addition, 
questionnaires were completed for a total of 2,170 children and 1,176 adolescents.  

Table 105 Number of Interviews by Subsample and Questionnaire (M3-M6, M9) 

 Total M3-M6 M9-REF M9-SUARE 

Household questionnaire 4,135 1,038 1,346 1,751 

Screening questionnaire 7,059 1,971 2,173 2,915 

Individual questionnaire (refugee) 5,553 1,348 1,568 2,637 

Individual questionnaire (non-refugee) 1,336 569 517 250 

Biography questionnaire  793 110 393 290 

Gap questionnaire 965 692 153 120 

Child questionnaire: birth year 2013 to 2024 2,170 703 824 643 

Youth questionnaire: birth year 2007 to 2012 1,176 410 366 400 

Source: infas, own calculation 
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Table 106 Response Rates by Questionnaire (M3-M6, M9) 

 Gross sample Number of in-
terviews 

Response rate 

Screening questionnaire 8,697 7,059 81.2 

Individual questionnaire (refugee and non-refugee) 8,697 6,889 79.2 

Biography questionnaire 997 793 79.5 

Gap questionnaire 1,266 965 76.2 

Child questionnaire: birth year 2013 to 2024 2,970 2,170 73.1 

Youth questionnaire: birth year 2007 to 2012 1,811 1,176 64.9 

Source: infas, own calculation; the gross sample is the target population of participating households. The gross sample 
size of the additional questionnaires (child questionnaire, biography questionnaire, gap questionnaire) is constituted of 
the amount of persons who completed their individual questionnaire and were to fill out the respective additional ques-
tionnaire.  

Only validly completed households are included in the calculation of the response 
rates shown in Table 106. At the level of the individual questionnaires, the com-
bined response rate for refugees and non-refugees is 79.2 percent. The youth ques-
tionnaire for adolescents has a response rate of 64.9 percent while the question-
naire about children has a response rate of around 73.1 percent. The response 
rates of the additional components lay between 76.2 percent for the gap question-
naire and 81.2 percent for the screening questionnaire. 

3.1.3.4 Questionnaire Duration 

Table 107 shows the duration of all questionnaires used in the panel samples M3-
M6 and M9. The household questionnaire took an average of 17.2 minutes to com-
plete in 2024, which is around 2 minutes shorter than in the previous wave. For 
individual questionnaires, the average duration ranged from around 38.2 
minutes for non-refugee respondents to 41.4 minutes for refugees, which both is 
around 7 minutes shorter than in the previous wave. The additional biography 
questionnaire took on average 28.0 minutes. The biography questionnaire had a 
similar length to the previous wave. 

The gap questionnaire only took 2.3 minutes to complete, and the screening ques-
tionnaire was only around 1,5 minutes. The duration of the child questionnaire 
was 11.2 minutes on average, which was the same as in the previous wave. 

The youth questionnaire on the other hand took 27.3 minutes on average, which 
was a little longer than in 2023. 
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Table 107 Interview Length by Questionnaire (in Minutes) (M3-M6, M9) 

 N Mean Median 5th 
percentile 

95th  
percentile 

Household questionnaire 4,131 17.2 15.0 5.9 36.5 

Screening questionnaire 7,059 1.5 0.9 0.2 4.1 

Individual questionnaire (refugee) 5,542 41.4 39.3 16.6 73.0 

Individual questionnaire (non-refugee) 1,333 38.2 35.4 9.6 75.8 

Biography questionnaire 786 28.0 25.4 9.7 56.7 

Gap questionnaire 965 2.3 1.7 0.6 5.6 

Child questionnaire: birth year 2013 to 2024 2,169 11.2 10.2 3.1 22.7 

Youth questionnaire: birth year 2007 to 2012 1,175 27.3 25.8 10.2 50.2 

Source: infas, own calculation 

 

3.1.3.5 Interviewing Modes and Languages 

The following tables show the modes and languages used to answer the various 
questionnaires at household and individual level in the 2024 survey wave.  

Table 108 shows the interviewing languages for the different questionnaires. The 
distribution of the languages is similar between the household matrix and the 
individual questionnaire, with 30 to 36 percent answered in German, 25 to 29 per-
cent in Russian, around 25 percent in Arabic, 6 to 7 percent in Ukrainian, around 
3 percent each in English and Farsi and around 2 percent in Turkish. For adolescent 
respondents the distribution is quite different, with over 50 percent of German, 
followed by 21.5 percent Russian, 15.3 percent Arabic, 7 percent Ukrainian and 
only some cases of English, Farsi and Turkish.  

Table 108 Interviewing Languages by Questionnaire (M3-M6, M9) 

 
Total German English Arabic Farsi Turkish Russian Ukrainian 

Household matrix abs. 4,367 1,555 148 1,041 158 79 1,104 282 

in % 100.0 35.6 3.4 23.8 3.6 1.8 25.3 6.5 

Individual  
questionnaire 

abs. 6,889 2,036 215 1,810 220 142 2,001 465 

in % 100.0 29.6 3.1 26.3 3.2 2.1 29.0 6.7 

Youth  
questionnaire 

abs. 1,176 627 7 180 13 14 253 82 

in % 100.0 53.3 0.6 15.3 1.1 1.2 21.5 7.0 

Source: infas, own calculation 
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As shown in Table 109, all questionnaires were mostly administered by an inter-
viewer (CAPI) with over 82 percent for the household questionnaire and around 
75 percent for screening, individual and child questionnaire. Only for the youth 
questionnaire as well as the additional gap and biography questionnaires the 
CAPI share drops below 70 percent. The biography questionnaire had the lowest 
CAPI share of only 56.5 percent. In return, more use was made of the self-admin-
istered modes CASI and CAWI for those questionnaires. In total, a lot more ques-
tionnaires were administered online compared to the previous wave. This was 
mainly due to the newly introduced CAWI follow-up. 

Table 109 Interviewing Modes by Questionnaire (M3-M6, M9) 

Questionnaire  Interviewer- 
Based 

Self-Administered 

Total CAPI CASI CAWI 

Household  
questionnaire 

abs. 4,135 3,400 377 358 

in % 100.0 82.2 9.1 8.7 

Screening  
questionnaire 

abs. 7,059 5,258 1,078 723 

in % 100.0 74.5 15.3 10.2 

Individual  
questionnaire 

abs. 6,889 5,145 1,077 667 

in % 100.0 74.7 15.6 9.7 

Biography 
questionnaire 

abs. 793 448 202 143 

in % 100.0 56.5 25.5 18.0 

Gap 
questionnaire 

abs. 965 603 228 134 

in % 100.0 62.5 23.6 13.9 

Child  
questionnaire 

abs. 2,170 1,668 324 178 

in % 100.0 76.9 14.9 8.2 

Youth  
questionnaire 

abs. 1,176 778 278 120 

in % 100.0 66.2 23.6 10.2 

Source: infas, own calculation 
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3.1.3.6 Panel Consent 

As in 2023, all adult household members were asked for their panel consent at the 
end of their personal interview. Only those respondents who gave the consent 
will be readdressed for the next wave in 2025. Temporary dropouts will be asked 
for their consent in the following wave. 

All in all, most respondents gave their panel consent, but the consent rate differed 
a lot between the subsamples. In the older panel samples M3-M6 the consent rate 
of 83.5 percent was around 10 percentage points lower than in the subsample M9-
SUARE with 93.6 percent. The subsample M9-REF ranged in between. 

Table 110 Panel Consent (M3-M6, M9) 

Individual Level Total M3-M6 M9-REF M9-SUARE 

abs. in % abs. in % abs. in % abs. in % 

Gross sample* 1,560 100.0 951 100.0 314 100.0 295 100.0 

Panel consent given  
in this survey wave  

1,344 86.2 794 83.5 274 87.3 276 93.6 

Panel consent refused in 
this survey wave  

216 13.8 157 16.5 40 12.7 19 6.4 

Source: infas, own calculation 
*Respondents who were asked the panel consent question  

 

3.1.3.7 Record Linkage Consent 

As in the main study, to be able to link data from other institutions to the survey 
data after completion of the survey, each adult respondent is asked for their con-
sent in the questionnaire if they have not already given it before or have refused 
it twice. Consent is requested separately for linkage purposes with the Institute 
for Employment Research (IAB) and the Federal Office for Migration and Refugees 
(BAMF). For the BAMF-linkage written consent is needed while for the IAB-linkage 
verbal consent is sufficient.  

In the 2024 survey wave, 1,228 respondents in the panel samples M3-M6 and M9 
were asked for their consent to link data from the Institute for Employment Re-
search resulting in 82 percent giving their consent (see Table 111). Looking at the 
BAMF-linkage, we see that 1,927 respondents were asked for their consent this 
year and 61 percent granted their permission.  

Table 111 Consent to Record Linkage (M3-M6, M9) 

Individual Level IAB BAMF 

abs. in % abs. in % 

Gross sample* 1,228 100.0 1,927 100.0 

Consent given in this survey wave  1,007 82.0 1,176 61.0 

Consent not given in this survey wave 221 18.0 751 39.0 

Source: infas, own calculation 
*Respondents who were asked the record linkage consent question  
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3.1.3.8 Tracking Techniques 

For the IAB-BAMF-SOEP Refugee Survey in particular, intensive tracking of ad-
dress information is essential to establish contact with target persons and to re-
duce panel attrition between survey waves. For this reason, tracking takes place 
continuously, both during the field phase and between waves. During the field 
phase, new contact information is always fed back to the respective interviewers 
for contact. Likewise, contact information is collected and researched especially 
by interviewers during the contacting process. 

Table 112 shows the tracking results during the 2024 survey, separated according 
to the different types of tracking. It should be noted that individual persons or 
households may be tracked more than once if it turns out that contact information 
is outdated or inaccurate. In total, 7,385 tracking results for the panel samples M3-
M6 and M9 are displayed, including the requested contact data updates in the ad-
vance letter and the letter for non-contact households via the infas hotline or 
online. 

For 686 addresses tracking was initiated via the Deutsche Post Addressfactory. 
With this, 121 new addresses could be acquired and passed on to the interviewers. 
For 565 addresses where this approach was unsuccessful, tracking was continued 
via the residents' registration offices. For most of the remaining households new 
address information could be acquired. Additionally, 327 new addresses were reg-
istered by the interviewers. 

Table 112 Results for Tracking Techniques (M3-M6, M9) 

Tracking Total Address- 
factory 

Residents'  
registration 
offices 

Interviewer 
tracking 

infas hotline 

Total abs. 7,385 686 565 393 6,384 

in % 100.0 100.0 100.0 100.0 100.0 

Deceased abs. 2 - - 2 - 

in % 0.0 - - 0.5 - 

Moved abroad abs. 59 - 3 55 3 

in % 0.8 - 0.5 14.0 0.0 

No information 
provided 

abs. 11 19 327 - - 

in % 0.1 2.8 57.9 - - 

New address 
data returned 

abs. 6,909 121 156 327 6,362 

in % 93.6 17.6 27.6 83.2 99.7 

Old address 
data confirmed 

abs. 404 546 79 9 19 

in % 5.5 79.6 14.0 2.3 0.3 

Source: infas iSMS, multiple answers possible 
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3.2 Interviewer Monitoring 

As in the main study, all interviews are evaluated by infas throughout the field 
period and potential misbehavior is analyzed at interviewer level. The indicators 
considered here are the same as in the main study: statistical indicators based on 
the net data, especially durations, feedback from respondents and supervisors as 
well as recordings of interviews and intracluster correlation coefficients (ICCs). For 
more details see Chapter 2.4. 

Interviewers who are found to have conducted interviews with anomalies during 
the course of the fieldwork are contacted by the head of operations and asked to 
comment or receive individual coaching/retraining. Irrespective of this, the avail-
able sample information is compared with the information provided in the inter-
view for all completed interviews. There is also a constant review of the response 
rate and the course of contact.  

The proportion of anomalous instruments in all completed instruments lays be-
tween 0.0 and 58.3 percent for the corresponding interviewers. A total of 95 inter-
viewers had a proportion of anomalous instruments of zero or below one percent. 
Overall, 23 interviewers had a proportion of anomalous instruments of 10 percent 
or higher, although in most cases this is due to very rapid interviewing.  

Additionally, one interviewer (ID 21649) was identified as critical since there were 
substantiated doubts about the validity of his or her interviews (regarding two 
households). The collaboration was ended immediately and all questionnaires ad-
ministered by this interviewer were excluded from the final data delivery. 

In the IAB-BAMF-SOEP Refugee Survey further analyses are carried out by the IAB. 
The IAB interviewer monitoring focusses on interview durations and a range of 
data quality indicators such as answer patterns and item nonresponse. 

  



Wave Report - Socio-Economic Panel (SOEP) 2024 

 

 

Page 126 

3.3 Data Delivery 

As in the main study, bi-weekly field reports were delivered throughout the field-
work phase to illustrate the progress of the fieldwork. 

The survey data was delivered in two interim data deliveries during the fieldwork 
phase and one final data delivery after the end of the field phase. The first interim 
data delivery contained uncleaned net data and preliminary methodological and 
gross data. The second interim data delivery, containing uncleaned and enriched 
net data as well as preliminary methodological and gross data. 

The final data delivery contained uncleaned and enriched net data as well as the 
final versions of methodological and gross data. Additionally, corresponding  
infas360 geodata was included 

The delivered datasets are listed in detail in the following Table 113. A detailed 
description of data cleaning and processing in all subsamples can be found in 
Chapter 2.5.1. 
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Table 113 Data Delivery (M3-M9) 

Data set Description 

Gross data 

soep-core-2024-hbrutto.dta Gross data set household sample 

soep-core-2024-pbrutto.dta Gross data set individual sample 

soep-core-2024-hhmatrix.dta Data set household matrix 

soep-core-2024-relmatrix.dta Data set relationship matrix 

soep-core-2024-infas360.dta Geodata from the infas360 dataset 

soep-core-2024-microm.dta Geodata Microm 

soep-core-2024-microm-koordina-

ten.dta 

Geo-coordinate of the residential address based on Microm 

Net data 

soep-core-2024-hh-ref Household questionnaire (refugee) 

soep-core-2024-scf-2 Screening questionnaire 

soep-core-2024-p-ref Individual questionnaire (refugee) 

soep-core-2024-pe2 Individual questionnaire (non-refugee) 

soep-core-2024-ll-2 Biography questionnaire 

soep-core-2024-camces CAMCES module 

soep-core-2024-fluchtroute Flight Route module 

soep-core-2024-l2 Gap questionnaire 

soep-core-2024-ki-2 Child questionnaire 

soep-core-2024-ju-2 Youth questionnaire 

Methodological data 

soep-core-2024-contact Contact history data set 

soep-core-2024-instrumentation Instrumentation data set 

soep-core-2024-intband Interviewer data set 

soep-core-2024-kontext Context data set 

soep-core-2024-wuma Data set residential environment questionnaire 

Time stamp data sets (n = 10) Time stamp data sets 

soep-core-2024-qlogeachlog Language change data set 

Source: infas 
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Seite 2 In den kommenden Tagen wird eine Interviewerin oder ein Interviewer von infas 
mit Ihnen Kontakt aufnehmen, um einen passenden Termin für die Befragung zu 
vereinbaren. Um die Terminfindung zu erleichtern, würden wir uns sehr freuen, 
wenn Sie uns vorab mitteilen könnten, wann wir Sie am besten erreichen können. 
Das können Sie ganz einfach über den folgenden Link online tun: 
 
<URLCAWI2> 
 
Geben Sie dort zum Start bitte das folgende Passwort ein: 
 
<PWDBLOCK2> 
 
oder scannen Sie einfach den QR-Code auf der rechten Seite. 
 
Als kleines Dankeschön erhalten Sie von uns nach dem Interview weitere 
<Incentive> Euro per Post. 
 
Freiwillig, anonym und datengeschützt. „Leben in Deutschland“ wird nach den 
Bestimmungen der Datenschutzgrundverordnung (DSGVO) und des 
Bundesdatenschutzgesetzes durchgeführt. Ihre Angaben werden vertraulich 
behandelt und nur gemeinsam mit den Angaben anderer ausgewertet. So ist es 
unmöglich zurückzuverfolgen, dass Sie teilgenommen haben oder welche 
Antworten Sie gegeben haben. 
 
Für Fragen zur Teilnahme an der Studie steht Ihnen Herr Lennard Liebich zu den 
üblichen Bürozeiten unter der kostenfreien Telefonnummer 0800/66 77 876 gerne 
zur Verfügung. Nutzen Sie bei Rückfragen auch gern unsere E-Mailadresse 
LiD@infas.de. Weitere Informationen zu „Leben in Deutschland“ haben wir auf 
unserer Homepage www.leben-in-deutschland.de zusammengestellt. 
 
Mit freundlichen Grüßen 
 
 

  

QR-Code  
<QRCAWI2> 

Prof. Dr. Sabine Zinn 
Vize-Direktorin des Sozio- 
oekonomischen Panels (SOEP) 
am DIW Berlin 

Doris Hess 
Bereichsleiterin Sozialforschung 
infas Institut für angewandte 
Sozialwissenschaft Bonn 
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Seite 2  
Sie können die Fragen unter dem folgenden Link ganz einfach online beantworten: 
 
<urlcawi3> 
 
Geben Sie dort zum Start der Befragung bitte das folgende Passwort ein: 
 
<pwdblock> 
 
Sie können die Online-Befragung auch über den QR-Code auf der rechten Seite 
starten. 
 
 
<if EINDRUCK = 3>  
Mit der Beantwortung Ihrer bisherigen Fragen haben Sie uns bereits sehr geholfen. 
Wir hätten nun noch ein paar Fragen zu Ihrer aktuellen Berufstätigkeit, die wir 
Ihnen noch nicht gestellt haben, damit das Interview nicht zu lang wird. Wir würden 
uns sehr freuen, wenn Sie sich hierfür auch noch einmal Zeit nehmen könnten. Die 
Beantwortung der Fragen dauert ungefähr 30 Minuten. Als ein kleines Dankeschön 
dafür, dass Sie diese Fragen noch beantworten, finden Sie anbei schon einmal vorab 
5 Euro. Nachdem Sie den Fragebogen beantwortet haben, schicken wir Ihnen noch 
einmal weitere 10 Euro postalisch zu. 
 
Sie können die Fragen unter dem folgenden Link ganz einfach online beantworten: 
 
<urlcawi3> 
 
Geben Sie dort zum Start der Befragung bitte das folgende Passwort ein: 
 
<pwdblock> 
 
Sie können die Online-Befragung auch über den QR-Code auf der rechten Seite 
starten. 
 
 
<if DANKVARIANTE =3,5,21,23,25,30 >  
Anbei finden Sie noch einen kurzen Papierfragebogen mit ein paar Fragen zu Ihrer 
Arbeitszeit. Zu diesem Thema gibt es ganz aktuell eine öffentliche Diskussion, zu der 
Ihre Antworten einen wichtigen Beitrag leisten. Wir freuen uns daher sehr, wenn Sie 
diesen Fragebogen ausfüllen und mit dem beiligenden portofreien Rückumschlag 
an uns zurückschicken können. 
 
<if DANKVARIANTE = 1,4,5,7,9,15,18,22,23,24,25,26,27>  
Wir danken Ihnen auch herzlich für Ihre Einwilligung zur Zuspielung von 
Rentenversicherungsdaten. Anbei finden Sie dazu zwei Exemplare einer 
Einverständniserklärung. Bitte unterzeichnen Sie ein Exemplar davon und senden 
Sie uns dieses mit dem beiligenden portofreien Rückumschlag zurück. Das andere 
Exemplar verbleibt bei Ihnen. 
 
<if DANKVARIANTE =24,25,26,28,29,30    >  

QR-Code  
<qrcawi3> 

QR-Code  
<qrcawi3> 
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Prof. Dr. Sabine Zinn 
Vize-Direktorin des Sozio- 
oekonomischen Panels (SOEP) 
am DIW Berlin 

Doris Hess 
Bereichsleiterin Sozialforschung 
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�	 E-Mail after Mode-Switch CAWI   
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�.�	 Further Documents
�	 Data Protection Statement Panel A-R

 
 

Erklärung zum Datenschutz 
 

Nachfolgend erhalten Sie von uns die gesetzlich vorgeschriebenen Informationen zum  
Datenschutz für die Studie „Leben in Deutschland“. Die vorliegende Erklärung beschreibt, wie 
wir Ihre personenbezogenen Daten im Rahmen der Studie verarbeiten. Mit Ihrer Teilnahme an 
der Studie erklären Sie sich mit der hier beschriebenen Erklärung einverstanden. Wir bitten Sie 
diese Erklärung sorgfältig zu lesen. 
 
Verantwortlich für die Verarbeitung Ihrer Daten sind: 

infas  
Institut für angewandte  
Sozialwissenschaft GmbH 
Kurt-Schumacher-Straße 24 
53113 Bonn 

DIW Berlin 
Deutsches Institut für Wirtschaftsforschung 
Sozio-oekonomisches Panel (SOEP) 
Mohrenstraße 58 
10117 Berlin 

 
Bei der Untersuchung „Leben in Deutschland“ arbeitet das Sozio-oekonomische Panel (SOEP) 
des Deutschen Instituts für Wirtschaftsforschung (DIW Berlin) mit infas zusammen. infas führt 
die Befragungen des SOEP im Auftrag des DIW Berlin durch. Beide Institute arbeiten gemäß 
den Bestimmungen der EU-Datenschutzgrundverordnung (DSGVO) und des Bundesdaten-
schutzgesetzes (BDSG) und tragen gemeinsam die datenschutzrechtliche Verantwortung für 
Ihre Daten. 
 
Ziel und Zweck der Studie: 
Die Untersuchung „Leben in Deutschland“ befasst sich jährlich mit Ihrer aktuellen Lebens- 
situation und deckt ein breites Themengebiet ab. Sie dient als unabhängige Sozialforschungs-
studie wissenschaftlichen Zwecken und ist international führend in der Qualität, Originalität, 
Aussagekraft, und Zuverlässigkeit der Forschungsarbeit. 
 
Freiwilligkeit der Teilnahme: 
Ihre Teilnahme an der Untersuchung „Leben in Deutschland“ ist freiwillig. Wenn Sie nicht da-
ran teilnehmen oder die Teilnahme beenden möchten, entstehen Ihnen keine Nachteile. Ihre 
Einwilligung zur Teilnahme können Sie jederzeit ohne Angabe von Gründen und ohne weitere 
Konsequenzen mit Wirkung für die Zukunft widerrufen. Wir bitten Sie herzlich, mit Ihrer Teil-
nahme zum Gelingen dieser wichtigen wissenschaftlichen Untersuchung beizutragen. 
 
Rechtsgrundlage der Verarbeitung der Kontakt- und Befragungsdaten: 
Rechtsgrundlage für die Einladung zur Teilnahme ist Art. 6 Abs. 1 lit. a DSGVO, wenn Sie in der 
Vergangenheit bereits an der Studie teilgenommen haben, bzw. das öffentliche Interesse an 
dieser Studie gemäß Art. 6 Absatz 1 lit. e DSGVO, wenn Sie in der Vergangenheit noch nicht 
teilgenommen haben.  
Rechtsgrundlage für die Verarbeitung Ihrer Daten aus der Befragung (Ihrer Antworten) ist 
ebenfalls Ihre Einwilligung (Art. 6 Abs. 1 lit. a bzw. Art. 9 Abs. 2 lit. a DSGVO) sowie unabhängig 
davon Art. 9 Abs. 2 lit. j DSGVO i.V.m. § 27 Abs. 1 BDSG, weil zur Erfüllung des Forschungsauf-
trages ein berechtigtes Interesse an der Datenverarbeitung besteht.  
 
  

 
 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de 
 
Datenschutzbeauftragter: 
Chris Rocco Wittig 
L&W Wirtschaftsdienst GmbH 
Mühlenstraße 8A 
14167 Berlin  
r.wittig@lwwd.de 
 
 

 
 
 
infas Institut für angewandte 
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben-in-deutschland.de 
 
Datenschutzbeauftragte: 
infas - Datenschutzbeauftragte 
Kurt-Schumacher-Straße 24 
53113 Bonn 
lid@infas.de 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/DS-A-R/2024 
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�	 Data Protection Statement Panel M�, M�, M�, M�a, M�b, M�c

 
 

Erklärung zum Datenschutz 
 

Nachfolgend erhalten Sie von uns die gesetzlich vorgeschriebenen Informationen zum  
Datenschutz für die Studie „Leben in Deutschland“. Die vorliegende Erklärung beschreibt, wie 
wir Ihre personenbezogenen Daten im Rahmen der Studie verarbeiten. Mit Ihrer Teilnahme an 
der Studie erklären Sie sich mit der hier beschriebenen Erklärung einverstanden. Wir bitten Sie 
diese Erklärung sorgfältig zu lesen. 
 
Verantwortlich für die Verarbeitung Ihrer Daten sind: 

infas  
Institut für angewandte  
Sozialwissenschaft GmbH 
Kurt-Schumacher-Straße 24 
53113 Bonn 

DIW Berlin 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel 
(SOEP) 
Mohrenstraße 58 
10117 Berlin 

IAB 
Institut für Arbeits-
markt- und Berufsfor-
schung 
Regensburger Str. 104 
90478 Nürnberg 

 
Für diese Befragung im Rahmen der Studie „Leben in Deutschland“ arbeiten das Sozio-oekono-
mische Panel (SOEP) des DIW Berlin und das IAB mit infas zusammen. infas führt die Befragun-
gen im Auftrag des DIW Berlin durch. Die drei Institute arbeiten gemäß den Bestimmungen 
der EU-Datenschutzgrundverordnung (DSGVO) und des Bundesdatenschutzgesetzes (BDSG) 
und tragen gemeinsam die datenschutzrechtliche Verantwortung für Ihre Daten. 
 
Ziel und Zweck der Studie: 
Die Untersuchung „Leben in Deutschland“ befasst sich jährlich mit Ihrer aktuellen Lebenssitu-
ation und deckt ein breites Themengebiet ab. Sie dient als unabhängige Sozialforschungsstu-
die wissenschaftlichen Zwecken und ist international führend in der Qualität, Originalität, Aus-
sagekraft, und Zuverlässigkeit der Forschungsarbeit. 
 
Freiwilligkeit der Teilnahme: 
Ihre Teilnahme an der Untersuchung „Leben in Deutschland“ ist freiwillig. Wenn Sie nicht da-
ran teilnehmen oder die Teilnahme beenden möchten, entstehen Ihnen keine Nachteile. Ihre 
Einwilligung zur Teilnahme können Sie jederzeit ohne Angabe von Gründen und ohne weitere 
Konsequenzen mit Wirkung für die Zukunft widerrufen. Wir bitten Sie herzlich, mit Ihrer Teil-
nahme zum Gelingen dieser wichtigen wissenschaftlichen Untersuchung beizutragen. 
 
Rechtsgrundlage der Verarbeitung der Kontakt- und Befragungsdaten: 
Die Adressen für die Befragung wurden infas vom IAB überlassen. Dies erfolgte auf Basis einer 
Genehmigung des Bundesministeriums für Arbeit und Soziales nach §75 SGB X. Rechtsgrund-
lage für die Einladung zur Teilnahme ist Art. 6 Abs. 1 lit. a DSGVO, wenn Sie in der Vergangen-
heit bereits an der Studie teilgenommen haben, bzw. das öffentliche Interesse an dieser Studie 
gemäß Art. 6 Absatz 1 lit. e DSGVO, wenn Sie in der Vergangenheit noch nicht teilgenommen 
haben.  
Rechtsgrundlage für die Verarbeitung Ihrer Daten aus der Befragung (Ihrer Antworten) ist 
ebenfalls Ihre Einwilligung (Art. 6 Abs. 1 lit. a bzw. Art. 9 Abs. 2 lit. a DSGVO) sowie unabhängig 
davon Art. 9 Abs. 2 lit. j DSGVO i.V.m. § 27 Abs. 1 BDSG, weil zur Erfüllung des Forschungsauf-
trages ein berechtigtes Interesse an der Datenverarbeitung besteht.  
 
 
 

 
 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de 
 
Datenschutzbeauftragter: 
Chris Rocco Wittig 
L&W Wirtschaftsdienst GmbH 
Mühlenstraße 8A 
14167 Berlin 
r.wittig@lwwd.de 
 
 
 

 
 
 
infas Institut für angewandte 
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben-in-deutschland.de 
 
Datenschutzbeauftragte: 
infas Datenschutzbeauftragte 
Kurt-Schumacher-Straße 24 
53113 Bonn 
lid@infas.de 
 
 
 

 
 
 
Institut für Arbeitsmarkt- und  
Berufsforschung 
Regensburger Str. 104 
90478 Nürnberg 
www.iab.de 
 
Datenschutzbeauftragter:  
Bundesagentur für Arbeit 
Stabsstelle Datenschutz  
Regensburger Str. 104 
90478 Nürnberg 
Kontaktformular unter:  
www.arbeitsagentur.de/ueber-uns/ 
datenschutzbeauftragter 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/DS-M/2024 
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Umgang mit den Daten und Löschung: 

Für den Umgang mit Ihren personenbezogenen Daten und den Angaben, die Sie beim Inter-
view gemacht haben, gelten folgende Grundsätze: 
�� Die beim Interview erhobenen Daten (Ihre Antworten) werden getrennt von Ihrem  

Namen und Ihren Kontaktdaten unter Verwendung eines Pseudonyms (Codenummer) ge-
speichert, das auch bei Wiederholungsbefragungen verwendet wird. 

�� infas übermittelt die Ergebnisse der Befragungen pseudonymisiert, also ohne Ihre Kontakt-

daten, an das DIW Berlin und das IAB. Das DIW Berlin und auch das IAB führ en mit den Er-
gebnissen der Befragung Forschungsarbeiten durch. Die Daten werden auch an andere wis-
senschaftliche Einrichtungen und Personen – auch an solche in Drittländern, in denen die 

DSGVO und das BDSG nicht unmittelbar gelten – zu Forschungszwecken und für die univer-
sitäre Lehre weitergegeben. Alle Auswertungen und Analysen werden immer ohne Bezug zu 
Ihrem Namen und Ihrer Anschrift vorgenommen, die gewonnenen Informationen werden 

ausschließlich in anonymisierter Form dargestellt. 
�� Das DIW Berlin hat infas damit beauftragt, die Umfragen in den kommenden Jahren durch-

zuführen. Ihre Kontaktdaten werden bei infas aufbewahrt, um Sie im Rahmen dieser Unter-

suchung später noch einmal kontaktieren und befragen zu können. Das DIW Berlin behält es 
sich für den Fall einer Beendigung der Zusammenarbeit mit infas vor, zum Zweck der Fort-
setzung der Studie „Leben in Deutschland“ ein nachfolgendes Institut zu beauftragen . Dieses 

erhält  vom IAB dann die Kontaktdaten auf Basis des § 75 SGB X. Nach Auslauf der Förderung 
des SOEP werden Ihre Kontaktdaten dann unwiederbringlich gelöscht. 

�� Für die Postversendungen an Sie, für Adressrecherchen und bei der elektronischen Erfassung 

von Papierfragebögen sowie bei telefonischen Befragungen setzt infas Auftragsverarbeiter 
ein. Sie können sicher sein, dass infas Ihren Namen und Ihre Anschrift nur an diese Dienst-
leister, sowie an die Interviewerinnen und Interviewer, die die Befragungen durchführen, 

weitergeben. 
 
Ihre Rechte gemäß Art. 13 und 14 DSGVO: 

infas ist die zentrale Anlaufstelle für die Wahrnehmung Ihrer Betroffenenrechte. Wie empfeh-
len, bei allen Datenschutzanliegen stets infas zu kontaktieren (Kontaktinformationen finden 
Sie auf der Vorderseite dieser Erklärung zum Datenschutz). Damit vermeiden Sie die Offenle-

gung Ihrer Identität gegenüber dem DIW Berlin und dem IAB.  
Im Hinblick auf Ihre personenbezogenen Daten können Sie bis zur Löschung der Kontaktdaten 
bei Projektabschluss gegenüber infas, dem IAB oder dem DIW Berlin jederzeit die folgenden 

Rechte geltend machen: 
�� Auskunftsrecht      Art. 15 DSGVO 
�� Recht auf Berichtigung     Art. 16 DSGVO 

�� Recht auf Löschung („Recht auf Vergessenwerden“)  Art. 17 DSGVO 
�� Recht auf Einschränkung der Verarbeitung   Art. 18 DSGVO 
�� Recht auf Datenübertragbarkeit    Art. 20 DSGVO 

 
Außerdem haben Sie gemäß Art. 77 DSGVO ein Beschwerderecht bei einer Datenschutz-Auf-
sichtsbehörde. Sie können Ihre Beschwerde sowohl bei der Aufsichtsbehörde im Bundesland 

Ihres Wohnsitzes oder Arbeitsplatzes als auch bei der für den Verantwortlichen im jeweiligen 
Bundesland zuständigen Aufsichtsbehörde erheben oder beim Bundesbeauftragten für den 
Datenschutz und die Informationsfreiheit (BfDI). Auf Ihre Anfrage stellen wir Ihnen Informati-

onen zu den datenschutzrechtlichen Vereinbarungen zwischen dem DIW Berlin , dem IAB und 
infas gerne zur Verfügung. 
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�	 Data Protection Statement Refreshment Sample S

 
 

Erklärung zum Datenschutz 
 

Nachfolgend erhalten Sie von uns die gesetzlich vorgeschriebenen Informationen zum  

Datenschutz für die Studie „Leben in Deutschland“. Die vorliegende Erklärung beschreibt, wie 
wir  ihre personenbezogenen Daten im Rahmen der Studie verarbeiten. Mit Ihrer Teilnahme 
an der Studie erklären Sie sich mit der hier beschriebenen Erklärung einverstanden. Wir bit-

ten Sie, diese Erklärung sorgfältig zu lesen. 

Verantwortlich für die Verarbeitung Ihrer Daten sind:  

infas  
Institut für angewandte  
Sozialwissenschaft GmbH 
Kurt-Schumacher-Straße 24 
53113 Bonn 

DIW Berlin 
Deutsches Institut für Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
Mohrenstraße 58 
10117 Berlin 

 
Bei der Untersuchung „Leben in Deutschland“ arbeitet das Sozio-oekonomische Panel (SOEP) 
des Deutschen Instituts für Wirtschaftsforschung (DIW Berlin) mit infas zusammen. infas 

führt die Befragungen des SOEP im Auftrag des DIW Berlin durch. Beide Institute arbeiten 
gemäß den Bestimmungen der EU-Datenschutzgrundverordnung (DSGVO) und des Bundes-
datenschutzgesetzes (BDSG) und tragen gemeinsam die datenschutzrechtliche Verantwor-

tung für Ihre Daten. 

Ziel und Zweck der Studie: 
Die Untersuchung „Leben in Deutschland“ befasst sich jährlich mit Ihrer aktuellen Lebens-

situation und deckt ein breites Themengebiet ab. Sie dient als unabhängige Sozial-
forschungsstudie wissenschaftlichen Zwecken und ist international führend in der Qualität, 
Originalität, Aussagekraft, und Zuverlässigkeit der Forschungsarbeit. 

Freiwilligkeit der Teilnahme: 
Ihre Teilnahme an der Untersuchung „Leben in Deutschland“ ist freiwillig. Wenn Sie nicht 
daran teilnehmen oder die Teilnahme beenden möchten, entstehen Ihnen keine Nachteile. 

Ihre Einwilligung zur Teilnahme können Sie jederzeit ohne Angabe von Gründen und ohne 
weitere Konsequenzen mit Wirkung für die Zukunft widerrufen. Wir bitten Sie herzlich, mit 
Ihrer Teilnahme zum Gelingen dieser wichtigen wissenschaftlichen Untersuchung beizutra-

gen. 

Herkunft und Rechtsgrundlage der Verarbeitung der Kontakt- und Befragungsdaten: 
Die Studie liegt im öffentlichen Interesse. Der Name und die Adresse eines Haushaltsmit-

glieds wurden daher auf Basis von §46 des Bundesmeldegesetzes durch Ihre Gemeinde an 
infas übermittelt. Diese Person wurde unter allen Personen, die bis 2006 geboren wurden, 
zufällig aus dem Melderegister Ihrer Gemeinde für die Teilnahme ausgewählt. Die Gemeinde 

nimmt damit weder zum Forschungsprojekt noch zu diesem oder möglichen weiteren 
Schreiben inhaltlich Stellung. Wenn diese zufällig ausgewählte Person Angaben zu weiteren 
Haushaltsmitgliedern macht, wird infas auch weitere Haushaltsmitglieder zur Teilnahme an 

der Studie einladen.  

Die Einladung zur Studie erfolgt gemäß Art. 6 Abs. 1e DSGVO im öffentlichen Interesse. Ihre 
Teilnahme am Interview ist freiwillig und basiert auf Ihrem Einverständnis gemäß Art. 6 Abs. 

1a DSGVO. Rechtsgrundlage für die Verarbeitung Ihrer Daten aus der Befragung (Ihrer Ant-
worten) ist ebenfalls Ihre Einwilligung (Art. 6 Abs. 1 lit. a bzw. Art. 9 Abs. 2 lit. a DSGVO) sowie 
unabhängig davon Art. 9 Abs. 2 lit. j DSGVO i.V.m. § 27 Abs. 1 BDSG, weil zur Erfüllung des 

Forschungsauftrages ein berechtigtes Interesse an der Datenverarbeitung besteht.  

 
 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de  
 
Datenschutzbeauftragter:  
Chris Rocco Wittig 
L&W Wirtschaftsdienst GmbH 
Mühlenstraße 8A 
14167 Berlin  
r.wittig@lwwd.de  
 
 

 
 
 
infas Institut für angewandte  
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben -in-deutschland.de 
 
Datenschutzbeauftragte: 
infas - Datenschutzbeauftragte 
Kurt-Schumacher-Straße 24 
53113 Bonn 
LiD@infas.de 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/DS-S/2024 
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Umgang mit den Daten und Löschung: 

Für den Umgang mit Ihren personenbezogenen Daten und den Angaben, die Sie beim Inter-
view gemacht haben, gelten folgende Grundsätze: 
�� Die beim Interview erhobenen Daten (Ihre Antworten) werden getrennt von Ihrem  

Namen und Ihren Kontaktdaten unter Verwendung eines Pseudonyms (Codenummer) 
gespeichert, das auch bei Wiederholungsbefragungen verwendet wird. 

�� infas übermittelt die Ergebnisse der Befragungen pseudonymisiert, also ohne Ihre Kon-

taktdaten, an das DIW Berlin. Das DIW Berlin führt mit den Ergebnissen der Befragung 
Forschungsarbeiten durch. Außerdem gibt es sie an andere wissenschaftliche Einrichtun-
gen und Personen – auch an solche in Drittländern, in denen die DSGVO und das BDSG 

nicht unmittelbar gelten – zu Forschungszwecken und für die universitäre Lehre weiter. 
Alle Auswertungen und Analysen werden ohne Bezug zu Ihrem Namen und Ihrer An-
schrift vorgenommen, die gewonnenen Informationen werden ausschließlich in anony-

misierter Form dargestellt. 
�� Das DIW Berlin hat infas damit beauftragt, die Umfragen in den kommenden Jahren 

durchzuführen. Ihre Kontaktdaten werden bei infas aufbewahrt, um Sie später im Rah-

men dieser Untersuchung noch einmal kontaktieren und befragen zu können. Das DIW 
Berlin ist im Rahmen der gemeinsamen Datenschutzverantwortung ebenfalls berechtigt, 
die Kontaktdaten zu speichern und zu verarbeiten. Das DIW Berlin behält es sich für den 

Fall einer Beendigung der Zusammenarbeit mit infas vor, zum Zweck der Fortsetzung der 
Studie „Leben in Deutschland“ ein nachfolgendes Institut zu beauftragen und diesem 
dann die Kontaktdaten auf vertraglicher Basis zu übermitteln. Nach Auslauf der Förde-

rung des SOEP werden Ihre Kontaktdaten unwiederbringlich gelöscht. 
�� Für die Postversendungen an Sie, für Adressrecherchen und bei der elektronischen Erfas-

sung von Papierfragebögen sowie bei telefonischen Befragungen setzt infas Auftragsver-

arbeiter ein. Sie können sicher sein, dass sowohl infas als auch das DIW Berlin Ihren Na-
men und Ihre Anschrift nur an diese Dienstleister, außerdem an die Interviewerinnen und 
Interviewer, die die Befragungen durchführen und gegebenenfalls an ein nachfolgendes 

Umfrageinstitut weitergeben.  

Ihre Rechte gemäß Art. 13 und 14 DSGVO: 
Im Hinblick auf Ihre personenbezogenen Daten können Sie bis zur Löschung der Kontakt-

daten bei Projektabschluss gegenüber infas oder dem DIW Berlin jederzeit die folgenden 
Rechte geltend machen: 
�� Auskunftsrecht     Art. 15 DSGVO 

�� Recht auf Berichtigung     Art. 16 DSGVO 
�� Recht auf Löschung („Recht auf Vergessenwerden“) Art. 17 DSGVO 
�� Recht auf Einschränkung der Verarbeitung  Art. 18 DSGVO 

�� Recht auf Datenübertragbarkeit    Art. 20 DSGVO 
Zur Kontaktaufnahme nutzen Sie bitte die auf der Vorderseite genannten Kontaktmöglich-
keiten. 

Außerdem haben Sie gemäß Art. 77 DSGVO ein Beschwerderecht bei einer Datenschutz-
Aufsichtsbehörde. Sie können Ihre Beschwerde sowohl bei der Aufsichtsbehörde im Bundes-
land Ihres Wohnsitzes oder Arbeitsplatzes als auch bei der für den Verantwortlichen im  

jeweiligen Bundesland zuständigen Aufsichtsbehörde erheben. Auf Ihre Anfrage stellen wir 
Ihnen Informationen zur  datenschutzrechtlichen Vereinbarung zwischen dem DIW Berlin und 
infas gerne zur Verfügung. 
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Erklärung zum Datenschutz 
 

Nachfolgend erhalten Sie von uns die gesetzlich vorgeschriebenen Informationen zum  

Datenschutz für die Studie „Leben in Deutschland“. Die vorliegende Erklärung beschreibt, wie 
wir  Ihre personenbezogenen Daten im Rahmen der Studie verarbeiten. Mit Ihrer Teilnahme 
an der Studie erklären Sie sich mit der hier beschriebenen Erklärung einverstanden. Wir bit-

ten Sie diese Erklärung sorgfältig zu lesen. 

Verantwortlich für die Verarbeitung Ihrer Daten sind:  

infas  
Institut für angewandte  
Sozialwissenschaft GmbH 
Kurt-Schumacher-Straße 24 
53113 Bonn 

DIW Berlin 
Deutsches Institut für  
Wirtschaftsforschung Sozio-
oekonomisches Panel (SOEP) 
Mohrenstraße 58 
10117 Berlin 

IAB 
Institut für Arbeitsmarkt - 
und Berufsforschung 
Regensburger Str. 104 
90478 Nürnberg 

Für diese Befragung im Rahmen der Studie „Leben in Deutschland“ arbeiten das Sozio-

oekonomische Panel (SOEP) des DIW Berlin und das IAB mit infas zusammen. infas führt die 
Befragungen im Auftrag des DIW Berlin durch. Die drei Institute arbeiten gemäß den Be-
stimmungen der EU-Datenschutzgrundverordnung (DSGVO) und des Bundesdatenschutzge-

setzes (BDSG) und tragen gemeinsam die datenschutzrechtliche Verantwortung für Ihre 
Daten. 

Ziel und Zweck der Studie: 

Die Untersuchung „Leben in Deutschland“ befasst sich jährlich mit Ihrer aktuellen Lebens-
situation und deckt ein breites Themengebiet ab. Sie dient als unabhängige Sozial-
forschungsstudie wissenschaftlichen Zwecken und ist international führend in der Qualität, 

Originalität, Aussagekraft, und Zuverlässigkeit der Forschungsarbeit. 

Freiwilligkeit der Teilnahme: 
Ihre Teilnahme an der Untersuchung „Leben in Deutschland“ ist freiwillig. Wenn Sie nicht 

daran teilnehmen oder die Teilnahme beenden möchten, entstehen Ihnen keine Nachteile. 
Ihre Einwilligung zur Teilnahme können Sie jederzeit ohne Angabe von Gründen und ohne 
weitere Konsequenzen mit Wirkung für die Zukunft widerrufen. Wir bitten Sie herzlich, mit 

Ihrer Teilnahme zum Gelingen dieser wichtigen wissenschaftlichen Untersuchung beizutra-
gen. 

Herkunft und Rechtsgrundlage der Verarbeitung der Kontakt- und Befragungsdaten: 

Die Studie liegt im öffentlichen Interesse. Der Name und die Adresse eines Haushaltsmit-
glieds wurden daher auf Basis von §46 des Bundesmeldegesetzes durch Ihre Gemeinde an 
infas übermittelt. Diese Person wurde unter allen Personen, die bis 2006 geboren wurden 

und die eine nichtdeutsche EU-Staatsangehörigkeit haben, zufällig aus dem Melderegister 
Ihrer Gemeinde für die Teilnahme ausgewählt. Die Gemeinde nimmt damit weder zum For-
schungsprojekt noch zu diesem oder möglichen weiteren Schreiben inhaltlich Stellung. Wenn 

diese zufällig ausgewählte Person Angaben zu weiteren Haushaltsmitgliedern macht, wird 
infas auch weitere Haushaltsmitglieder zur Teilnahme an der Studie einladen.  

Die Einladung zur Studie erfolgt gemäß Art. 6 Abs. 1e DSGVO im öffentlichen Interesse. Ihre 

Teilnahme am Interview ist freiwillig und basiert auf Ihrem Einverständnis gemäß Art. 6 Abs. 
1a DSGVO. Rechtsgrundlage für die Verarbeitung Ihrer Daten aus der Befragung (Ihrer Ant-
worten) ist ebenfalls Ihre Einwilligung (Art. 6 Abs. 1 lit. a bzw. Art. 9 Abs. 2 lit. a DSGVO) sowie 

unabhängig davon Art. 9 Abs. 2 lit. j DSGVO i.V.m. § 27 Abs. 1 BDSG, weil zur Erfüllung des 
Forschungsauftrages ein berechtigtes Interesse an der Datenverarbeitung besteht.  

 
 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de  
 
Datenschutzbeauftragter : 
Chris Rocco Wittig 
L&W Wirtschaftsdienst GmbH 
Mühlenstraße 8A 
14167 Berlin  
r.wittig@lwwd.de  
 
 
 

 
 
 
infas Institut für angewandte  
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben -in-deutschland.de 
 
Datenschutzbeauftragte: 
infas - Datenschutzbeauftragte 
Kurt-Schumacher-Straße 24 
53113 Bonn 
lid@infas.de 
 
 
 

 
 
 
Institut für Arbeitsmarkt - und  
Berufsforschung 
Regensburger Str. 104 
90478 Nürnberg 
www.iab.de 
 
Datenschutzbeauftragter :  
Bundesagentur für Arbeit 
Stabsstelle Datenschutz  
Regensburger Str. 104 
90478 Nürnberg 
Kontaktformular unter:  
www.arbeitsagentur.de/ueber -uns/  
datenschutzbeauftragter  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/DS-M10/2024  
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Umgang mit den Daten und Löschung: 

Für den Umgang mit Ihren personenbezogenen Daten und den Angaben, die Sie beim Inter-
view gemacht haben, gelten folgende Grundsätze: 
�� Die beim Interview erhobenen Daten (Ihre Antworten) werden getrennt von Ihrem  

Namen und Ihren Kontaktdaten unter Verwendung eines Pseudonyms (Codenummer) 
gespeichert, das auch bei Wiederholungsbefragungen verwendet wird. 

�� infas übermittelt die Ergebnisse der Befragungen pseudonymisiert, also ohne Ihre Kon-

taktdaten, an das DIW Berlin und das IAB. Das DIW Berlin und auch das IAB führ en mit 
den Ergebnissen der Befragung Forschungsarbeiten durch. Die Daten werden auch an an-
dere wissenschaftliche Einrichtungen und Personen – auch an solche in Drittländern, in 

denen die DSGVO und das BDSG nicht unmittelbar gelten – zu Forschungszwecken und 
für die universitäre Lehre weitergegeben. Alle Auswertungen und Analysen werden im-
mer ohne Bezug zu Ihrem Namen und Ihrer Anschrift vorgenommen, die gewonnenen In-

formationen werden ausschließlich in anonymisierter Form dargestellt. 
�� Das DIW Berlin hat infas damit beauftragt, die Umfragen in den kommenden Jahren 

durchzuführen. Ihre Kontaktdaten werden bei infas aufbewahrt, um Sie im Rahmen die-

ser Untersuchung später noch einmal kontaktieren und befragen zu können. Das DIW 
Berlin behält es sich für den Fall einer Beendigung der Zusammenarbeit mit infas vor, 
zum Zweck der Fortsetzung der Studie „Leben in Deutschland“ ein nachfolgendes Institut 

zu beauftragen und diesem dann die Kontaktdaten auf vertraglicher Basis zu übermitteln. 
Dieses erhält vom IAB dann die Kontaktdaten auf Basis des § 75 SGB X. Nach Auslauf der 
Förderung des SOEP werden Ihre Kontaktdaten dann unwiederbringlich gelöscht. 

�� Für die Postversendungen an Sie, für Adressrecherchen und bei der elektronischen Erfas-
sung von Papierfragebögen sowie bei telefonischen Befragungen setzt infas Auftragsver-
arbeiter ein. Sie können sicher sein, dass infas Ihren Namen und Ihre Anschrift nur an die-

se Dienstleister, sowie an die Interviewerinnen und Interviewer, die die Befragungen 
durchführen weitergeben. 

Ihre Rechte gemäß Art. 13 und 14 DSGVO: 

infas ist die zentrale Anlaufstelle für die Wahrnehmung Ihrer Betroffenenrechte. Wie emp-
fehlen, bei allen Datenschutzanliegen stets infas zu kontaktieren (Kontaktinformationen 
finden Sie auf der Vorderseite dieser Erklärung zum Datenschutz). Damit vermeiden Sie die 

Offenlegung Ihrer Identität gegenüber dem DIW Berlin und dem IAB.  
Im Hinblick auf Ihre personenbezogenen Daten können Sie bis zur Löschung der Kontakt-
daten bei Projektabschluss gegenüber infas, dem IAB oder dem DIW Berlin jederzeit die fol-

genden Rechte geltend machen: 
�� Auskunftsrecht     Art. 15 DSGVO 
�� Recht auf Berichtigung     Art. 16 DSGVO 

�� Recht auf Löschung („Recht auf Vergessenwerden“) Art. 17 DSGVO 
�� Recht auf Einschränkung der Verarbeitung  Art. 18 DSGVO 
�� Recht auf Datenübertragbarkeit    Art. 20 DSGVO 

 

Außerdem haben Sie gemäß Art. 77 DSGVO ein Beschwerderecht bei einer Datenschutz-
Aufsichtsbehörde. Sie können Ihre Beschwerde sowohl bei der Aufsichtsbehörde im Bundes-

land Ihres Wohnsitzes oder Arbeitsplatzes als auch bei der für den Verantwortlichen im je-
weiligen Bundesland zuständigen Aufsichtsbehörde erheben oder beim Bundesbeauftragten 
für den Datenschutz und die Informationsfreiheit (BfDI). Auf Ihre Anfrage stellen wir Ihnen 

Informationen zu den datenschutzrechtlichen Vereinbarungen zwischen dem DIW Berlin, 
dem IAB und infas gerne zur Verfügung. 
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Erklärung zum Datenschutz 
 

Nachfolgend erhalten Sie von uns die gesetzlich vorgeschriebenen Informationen zum  

Datenschutz für die Studie „Leben in Deutschland“. Die vorliegende Erklärung beschreibt, wie 
wir  Ihre personenbezogenen Daten im Rahmen der Studie verarbeiten. Mit Ihrer Teilnahme an 
der Studie erklären Sie sich mit der hier beschriebenen Erklärung einverstanden. Wir bitten Sie 

diese Erklärung sorgfältig zu lesen. 

Verantwortlich für die Verarbeitung Ihrer Daten sind:  

infas  
Institut für angewandte  
Sozialwissenschaft GmbH 
Kurt-Schumacher-Straße 24 
53113 Bonn 

DIW Berlin 
Deutsches Institut für  
Wirtschaftsforschung So-
zio-oekonomisches Panel 
(SOEP) 
Mohrenstraße 58 
10117 Berlin 

IAB 
Institut für Arbeits-
markt - und Berufsfor-
schung 
Regensburger Str. 104 
90478 Nürnberg 

Für diese Befragung im Rahmen der Studie „Leben in Deutschland“ arbeiten das Sozio-oekono-
mische Panel (SOEP) des DIW Berlin und das IAB mit infas zusammen. infas führt die Befragun-
gen im Auftrag des DIW Berlin durch. Die drei Institute arbeiten gemäß den Bestimmungen 

der EU-Datenschutzgrundverordnung (DSGVO) und des Bundesdatenschutzgesetzes (BDSG) 
und tragen gemeinsam die datenschutzrechtliche Verantwortung für Ihre Daten. 

Ziel und Zweck der Studie: 

Die Untersuchung „Leben in Deutschland“ befasst sich jährlich mit Ihrer aktuellen Lebens- 
situation und deckt ein breites Themengebiet ab. Sie dient als unabhängige Sozialforschungs-
studie wissenschaftlichen Zwecken und ist international führend in der Qualität, Originalität, 

Aussagekraft, und Zuverlässigkeit der Forschungsarbeit. 

Freiwilligkeit der Teilnahme: 
Ihre Teilnahme an der Untersuchung „Leben in Deutschland“ ist freiwillig. Wenn Sie nicht da-

ran teilnehmen oder die Teilnahme beenden möchten, entstehen Ihnen keine Nachteile. Ihre 
Einwilligung zur Teilnahme können Sie jederzeit ohne Angabe von Gründen und ohne weitere 
Konsequenzen mit Wirkung für die Zukunft widerrufen. Wir bitten Sie herzlich, mit Ihrer Teil-

nahme zum Gelingen dieser wichtigen wissenschaftlichen Untersuchung beizutragen. 

Herkunft Ihrer Kontaktdaten, Rechtsgrundlage der Verarbeitung: 
Die Studie liegt im öffentlichen Interesse. Für die Durchführung dieser Studie wurden der 

Name und die Adresse eines Haushaltsmitglieds zufällig durch ein statistisches Zufallsverfah-
ren aus Daten des IAB ausgewählt. Die Adressen wurden auf Basis einer datenschutzrecht- 
lichen Genehmigung des Bundesministeriums für Arbeit und Soziales gemäß § 75 SGB X durch 

das Institut für Arbeitsmarkt - und Berufsforschung (IAB) der Bundesagentur für Arbeit an infas 
übermittelt.  

Wenn diese zufällig ausgewählte Person Angaben zu weiteren Haushaltsmitgliedern macht, 

wird infas auch weitere Haushaltsmitglieder zur Teilnahme an der Studie einladen. Die Einla-
dung zur Studie erfolgt gemäß Art. 6 Abs. 1e DSGVO im öffentlichen Interesse. Ihre Teilnahme 
am Interview ist freiwillig und basiert auf Ihrem Einverständnis gemäß Art. 6 Abs. 1a DSGVO. 

Rechtsgrundlage für die Verarbeitung Ihrer Daten aus der Befragung (Ihrer Antworten) ist 
ebenfalls Ihre Einwilligung (Art. 6 Abs. 1 lit. a bzw. Art. 9 Abs. 2 lit. a DSGVO) sowie unabhängig 
davon Art. 9 Abs. 2 lit. j DSGVO i.V.m. § 27 Abs. 1 BDSG, weil zur Erfüllung des Forschungsauf-

trages ein berechtigtes Interesse an der Datenverarbeitung besteht.  

 
 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de  
 
Datenschutzbeauftragter : 
Chris Rocco Wittig 
L&W Wirtschaftsdienst GmbH 
Mühlenstraße 8A 
14167 Berlin 
r.wittig@lwwd.de  
 
 
 

 
 
 
infas Institut für angewandte  
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben -in-deutschland.de 
 
Datenschutzbeauftragte: 
infas - Datenschutzbeauftragte 
Kurt-Schumacher-Straße 24 
53113 Bonn 
lid@infas.de 
 
 
 

 
 
 
Institut für Arbeitsmarkt - und  
Berufsforschung 
Regensburger Str. 104 
90478 Nürnberg 
www.iab.de 
 
Datenschutzbeauftragter :  
Bundesagentur für Arbeit 
Stabsstelle Datenschutz  
Regensburger Str. 104 
90478 Nürnberg 
Kontaktformular unter:  
www.arbeitsagentur.de/ueber -uns/  
datenschutzbeauftragter  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/DS-M8d/2024  
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Umgang mit den Daten und Löschung: 

Für den Umgang mit Ihren personenbezogenen Daten und den Angaben, die Sie beim Inter-
view gemacht haben, gelten folgende Grundsätze: 
�� Die beim Interview erhobenen Daten (Ihre Antworten) werden getrennt von Ihrem  

Namen und Ihren Kontaktdaten unter Verwendung eines Pseudonyms (Codenummer) ge-
speichert, das auch bei Wiederholungsbefragungen verwendet wird. 

�� infas übermittelt die Ergebnisse der Befragungen pseudonymisiert, also ohne Ihre Kontakt-

daten, an das DIW Berlin und das IAB. Das DIW Berlin und auch das IAB führen mit den Er-
gebnissen der Befragung Forschungsarbeiten durch. Die Daten werden auch an andere wis-
senschaftliche Einrichtungen und Personen – auch an solche in Drittländern, in denen die 

DSGVO und das BDSG nicht unmittelbar gelten – zu Forschungszwecken und für die univer-
sitäre Lehre weitergegeben. Alle Auswertungen und Analysen werden immer ohne Bezug zu 
Ihrem Namen und Ihrer Anschrift vorgenommen, die gewonnenen Informationen werden 

ausschließlich in anonymisierter Form dargestellt. 
�� Das DIW Berlin hat infas damit beauftragt, die Umfragen in den kommenden Jahren durch-

zuführen. Ihre Kontaktdaten werden bei infas aufbewahrt, um Sie im Rahmen dieser Unter-

suchung später noch einmal kontaktieren und befragen zu können. Das DIW Berlin behält es 
sich für den Fall einer Beendigung der Zusammenarbeit mit infas vor, zum Zweck der Fort-
setzung der Studie „Leben in Deutschland“ ein nachfolgendes Institut zu beauftragen . Dieses 

erhält vom IAB dann die Kontaktdaten auf Basis des § 75 SGB X. Nach Auslauf der Förderung 
des SOEP werden Ihre Kontaktdaten dann unwiederbringlich gelöscht. 

�� Für die Postversendungen an Sie, für Adressrecherchen und bei der elektronischen Erfassung 

von Papierfragebögen sowie bei telefonischen Befragungen setzt infas Auftragsverarbeiter 
ein. Sie können sicher sein, dass infas Ihren Namen und Ihre Anschrift nur an diese Dienst-
leister, sowie an die Interviewerinnen und Interviewer, die die Befragungen durchführen, 

weitergeben. 

Ihre Rechte gemäß Art. 13 und 14 DSGVO: 
infas ist die zentrale Anlaufstelle für die Wahrnehmung Ihrer Betroffenenrechte. Wie empfeh-

len, bei allen Datenschutzanliegen stets infas zu kontaktieren (Kontaktinformationen finden 
Sie auf der Vorderseite dieser Erklärung zum Datenschutz). Damit vermeiden Sie die Offenle-
gung Ihrer Identität gegenüber dem DIW Berlin und dem IAB.  

Im Hinblick auf Ihre personenbezogenen Daten können Sie bis zur Löschung der Kontakt-daten 
bei Projektabschluss gegenüber infas, dem IAB oder dem DIW Berlin jederzeit die folgenden 
Rechte geltend machen: 

�� Auskunftsrecht      Art. 15 DSGVO 
�� Recht auf Berichtigung     Art. 16 DSGVO 
�� Recht auf Löschung („Recht auf Vergessenwerden“)  Art. 17 DSGVO 

�� Recht auf Einschränkung der Verarbeitung   Art. 18 DSGVO 
�� Recht auf Datenübertragbarkeit    Art. 20 DSGVO 
 

Außerdem haben Sie gemäß Art. 77 DSGVO ein Beschwerderecht bei einer Datenschutz-Auf-
sichtsbehörde. Sie können Ihre Beschwerde sowohl bei der Aufsichtsbehörde im Bundesland 
Ihres Wohnsitzes oder Arbeitsplatzes als auch bei der für den Verantwortlichen im jeweiligen 

Bundesland zuständigen Aufsichtsbehörde erheben oder beim Bundesbeauftragten für den 
Datenschutz und die Informationsfreiheit (BfDI). Auf Ihre Anfrage stellen wir Ihnen Informati-
onen zu den datenschutzrechtlichen Vereinbarungen zwischen dem DIW Berlin, dem IAB und 

infas gerne zur Verfügung. 
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Information für Teilnehmende der Studie  
„Leben in Deutschland“ 

Sehr geehrte Studienteilnehmerin! Sehr geehrter Studienteilnehmer! 

Herzlichen Dank, dass Sie unsere große Studie unterstützen und sich bereit erklärt 
haben, dass wir Daten aus Ihrem Rentenversicherungskonto mit  Ihren Interviewda-
ten aus der Befragung „Leben in Deutschland“ zusammenführen und anonym spei-
chern. 

Um welche Informationen geht es? 

Hier handelt es sich um Informationen zu Ihrem Versicherungsverlauf bei der Deut-
schen Rentenversicherung. Dies sind Angaben zum beitragspflichtigen Entgelt, Zei-
ten der Erwerbstätigkeit oder -losigkeit (z.B. auf Grund von Arbeitslosigkeit) sowie 
Kindererziehungszeiten, Zeiten nicht erwerbsmäßiger Pflege und Informationen aus 
dem Versorgungsausgleich bei Scheidung sowie zur Höhe Ihres Rentenanspruchs 
nach heutigem Stand. Für uns sind hierbei alle Interviewteilnehmenden gleich wich-
tig, auch wenn sie lediglich vorübergehend Beiträge zur gesetzlichen Rentenversiche-
rung geleistet haben.  

Das Datenschutzgesetz setzt für die Verbindung der Sozialversicherungsdaten mit 
Ihren Befragungsdaten Ihre schriftliche Einwilligung voraus, welche selbstverständ-
lich freiwillig ist. Sie kann jederzeit widerrufen werden.  

Daher bitten wir Sie, die Einverständniserklärung auszufüllen, zu unterschreiben und 
an uns zurückzugeben. Die Kopie der Einverständniserklärung ist für Ihre Unterlagen 
bestimmt.  

Alle datenschutzrechtlichen Bestimmungen werden eingehalten, d.h. Ihre Anonymi-
tät bleibt vollkommen gewahrt.  

Ihre Angaben in der beiliegenden Einwilligung werden an die Deutsche Rentenversi-
cherung Bund weitergegeben. Danach werden die Daten bei der infas GmbH ge-
löscht. Die anonymisierten Daten der Deutschen Rentenversicherung (s.o.) werden 
dann vom Forschungsdatenzentrum der Rentenversicherung (FDZ-RV) ohne Ihre per-
sönlichen Angaben und ohne die Versicherungsnummer für wissenschaftlich For-
schende bereitgestellt und auf Antrag übermittelt. Diese können die Daten mit den 
ebenfalls anonymisierten Befragungsdaten des SOEP über eine eigenständige Identi-
fikationsnummer verbinden. Diese Identifikationsnummer erlaubt keine Rück-
schlüsse auf Ihre Person oder Ihre Sozialversicherungsnummer. Die Auswertung der 
anonymen Daten erfolgt ausschließlich zu wissenschaftlichen Zwecken.  

Sollten Sie Rückfragen haben oder weitere Informationen benötigen, können Sie sich 
gerne an Werktagen zwischen 8 und 16 Uhr telefonisch an die kostenfreie Rufnum-
mer 0800/66 77 876 beim infas Institut für angewandte Sozialwissenschaft GmbH in 
Bonn wenden. Schriftliche Rückfragen richten Sie bitte an LiD@infas.de. Informatio-
nen finden Sie auch im Internet unter www.leben-in-deutschland.de. 

Wenn Sie mit der dargestellten Übermittlung und Nutzung der genannten Daten ein-
verstanden sind, unterschreiben Sie bitte die beigefügten Einverständniserklärun-
gen. Dieses Merkblatt verbleibt bei Ihnen. 

Wir bedanken uns im Voraus sehr herzlich für Ihre Unterstützung und  
Mitarbeit!  

Mit freundlichen Grüßen 

 

Prof. Dr. Sabine Zinn Gundula Roßbach Doris Hess  
Vize-Direktorin des  Präsidentin Bereichsleiterin Sozialforschung 
Sozio-oekonomischen Panels (SOEP)  Deutsche Rentenversicherung infas Institut für angewandte  
am DIW Berlin Bund Sozialwissenschaft Bonn  

 
 
infas Institut für angewandte 
Sozialwissenschaft GmbH 
 
Postfach 240101 
53154 Bonn 
Tel. 0800/66 77 876 
LiD@infas.de 
www.leben-in-deutschland.de 
 
 
 
 
 

 
 
Deutsche Rentenversicherung Bund 
 
10704 Berlin 
www.fdz -rv.de 
 
 
 
 
 

 
 
Deutsches Institut für  
Wirtschaftsforschung  
Sozio-oekonomisches Panel (SOEP) 
 
Mohrenstr. 58 
10117 Berlin 
www.diw.de/soep  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
7710/2024 
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�(�L�Q�Z�L�O�O�L�J�X�Q�J���]�X�U���=�X�V�D�P�P�H�Q�I�Ö�K�U�X�Q�J���Y�R�Q���%�H�I�U�D�J�X�Q�J�V��
�G�D�W�H�Q���G�H�U���6�W�X�G�L�H���e�/�H�E�H�Q���L�Q���'�H�X�W�V�F�K�O�D�Q�G�p���P�L�W���G�H�Q����
�.�R�Q�W�H�Q�G�D�W�H�Q���G�H�U���5�H�Q�W�H�Q�Y�H�U�V�L�F�K�H�U�X�Q�J�V�W�U�¾�J�H�U����

Ich erkläre mich damit einverstanden, dass infas meine unten angegebenen Daten an die 
Deutsche Rentenversicherung Bund übermittelt, damit mein Rentenversicherungsträger 
meinen Versicherungsverlauf und die Höhe meiner Rente nach heutigem Stand ermitteln 
kann. Dies sind Angaben zum beitragspflichtigen Entgelt, Zeiten der Erwerbstätigkeit 
oder Erwerbslosigkeit (z.B. auf Grund von Arbeitslosigkeit) sowie Kindererziehungszeiten 
und Zeiten nicht erwerbsmäßiger Pflege. Das DIW Berlin und andere wissenschaftliche 
Nutzende der SOEP-Daten dürfen die von der Rentenversicherung ermittelten und ano-
nymisierten Versicherungsdaten mit meinen Antworten aus dem von infas durchgeführ-
ten Interview zusammenführen und im Rahmen wissenschaftlicher Forschung auswer-
ten. Die anonymisierten Daten lassen keinen direkten Bezug zu meiner Person zu. Ich habe 
die Information für Teilnehmende der Studie „Leben in Deutschland“ zur Kenntnis ge-
nommen. Ich behalte mir vor, jederzeit mein Einverständnis wieder zurückzuziehen. 
Hierzu genügt eine formlose Nachricht (E-Mail: LiD@infas.de; Tel.: 0800/66 77 876). 

 ____________________________________________________________________  
Familienname Vorname 

 ____________________________________________________________________  
Geburtsname (Anfangsbuchstabe ist ausreichend) Geburtsort 

Geburtsdatum  .  .  

Sie helfen uns bei der Ermittlung der Daten sehr, wenn Sie hier noch Ihre �9�H�U�V�L�F�K�H�U�X�Q�J�V��
�Q�X�P�P�H�U�� �G�H�U�� �J�H�V�H�W�]�O�L�F�K�H�Q�� �5�H�Q�W�H�Q�Y�H�U�V�L�F�K�H�U�X�Q�J���6�R�]�L�D�O�Y�H�U�V�L�F�K�H�U�X�Q�J��eintragen. Sie finden 
diese Nummer u.a. in Ihrem Sozialversicherungsausweis, bei Arbeitnehmern in der jährli-
chen Meldung Ihres Arbeitgebers an die Rentenversicherung (eine Kopie geht an Sie) oder 
neuerdings in den jährlichen Meldungen der Rentenversicherung, in den monatlichen Ge-
haltsabrechnungen oder den Rentenbescheiden bei Rentenbeziehern. 

�3�H�U�V�R�Q�H�Q�����G�L�H���Q�R�F�K���N�H�L�Q�H���5�H�Q�W�H���E�H�]�L�H�K�H�Q����

 
Versicherungsnummer  

�5�H�Q�W�Q�H�U���L�Q�Q�H�Q����

   
PAN Versicherungsnummer  BX/ZA 

Sozialversicherungsnummer ist nicht bekannt  
Ich habe keine Sozialversicherungsnummer  
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��	 Information Sheet for Carbon Footprint
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