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This course covers issues related to estimation of static models in industrial organization. Over the
course of the day we will cover topics divided into 6 lectures as detailed below. For each lecture I
provide a reading list that is intended for your future reference as well as for the course and includes
many more papers than we will cover in the master class. The papers we will discuss in class are
denoted with a *.

Lecture 1: Traditional Approach to Demand Estimation; Modern Empirical 10
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D. Ackerberg, L. Benkard, S. Berry and A. Pakes, “Econometric Tools for Analyzing Market
Outcomes,” Handbook of Econometrics, Volume 6A, Chapter 63.

. A. Pakes "A reconsideration of hedonic price indices with an application to PCs" 2002. NBER
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Lecture 2: Discrete Choice and Random Utility Models of Demand
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Lecture 3: Estimating Random Coefficient Models

*S. Berry, "Estimating Discrete-Choice Models of Product Differentiation," Rand, Summer 1994,
242-62.*%S. Anderson, A. dePalma and J. Thisse. Discrete Choice Theory of Product Differenti-
ation, 1992, MIT Press.
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Review, 2007, 48(4):1193-1225.
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Lecture 4: Using Micro and Macro Data in Estimation
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*A. Petrin, “Quantifying the Benefits of New Products: The Case of the Minivan,” JPE, August
2002, 705-29.
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bination of Micro and Macro Data: The New Car Market,” JPE, February 2004, 68-105.

. A. Nevo, “New Products, Quality Changes and Welfare Measures Computed from Estimated

Demand Systems,” ReStat, 2003, 266-75.

Lecture 5: Applications
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*A. Nevo, “Measuring market power in the ready-to-eat cereal industry,” Econometrica, 2001,
69(2), 307-42.
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nomics,” 2004, 70, 133-163.
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805-26.
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Economic Review,” 2004, 48, 3, 617-643.

Lecture 6: Informational Issues
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August 2000, 833-50.
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